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The CFsI Image offers quality steel products 


This giant steelman represents the quality built into CF«l’s 
steel products. He symbolizes the rigid controls exercised over 
every phase of CF«I production, from the mine to the finished 
product. He offers CFaI Steel Products which serve today on 
America’s homes, farms and ranches: 


CFal Barbed Wire + CFal Woven Wire Field and Poultry Fence, Stays, Posts, Gates + CFal 

V-Mesh Fence + CFal Baling Wire and Bale Ties + CFa! Nails and Staples « CFal Lok-Line Poultry 

Netting « CFal Lok-Twist® Stucco Netting +» CFsal Hardware Cloth + Gold Strand® Insect Wire 

Screening « CFal-Clinton General Purpose Welded Wire Fabric + CFa! Ornamental Lawn Fence 
and Flower Bed Border 


For satisfied customers and repeat sales, order your 
stocks of Farm and Ranch Products from CFeI. 


THE COLORADO FUEL AND IRON CORPORATION 


Albuquerque + Amarillo - Billings - Boise - Butte - Denver - El Paso + Ft. Worth - Houston 
Kansas City - Lincoln - Los Angeles - Oakland - Oklahoma City - Phoenix - Portland - Pueblo 
Salt Lake City + San Francisco » San Leandro - Seattle - Spokane - Wichita 





builds things better for your customers 


... builds MORE PROFIT for you! 


tkin S ‘Guarante i aii 


- Saw Tools - Files - Knives 


ATKINS makes a man proud of his work and proud of his tools. 

It’s the kind of satisfaction that leaps from friend to friend 

. bringing new customers to your store . . . building steady 

repeat business and fast turnover! Fast turnover at full profit 

because world-famous ATKINS quality is easy to sell, it stays 

sold . . . and it wins loyal customers for all hardware needs. 

Our Call your Atkins Distributor today! He has complete stocks 


to fill d tly. 
SECOND CENTURY — 


of Service to the ANS ATKINS SAW DIVISION, Borg-Warner Corporation 


Hardware Trade INDIANAPOLIS 9, INDIANA 


Branches: : Export: 
LOS ANGELES © SAN FRANCISCO : BORG-WARNER INTERNATIONAL 
CHICAGO @ CHATTANOOGA : 36 S. WABASH 
PHILADELPHIA © PORTLAND, ORE. . CHICAGO 3 
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NOW! each EVANS POCKET TAPE 
comes packaged in 


| y ly 
\\ a if J 


PAK” 


THE GREATEST IDEA FOR PACKAGING 
AND MERCHANDISING IN YEARS! 

















A EXTRA ev 


: U3 A wr wns 
“HOLSTER-PAK”, the greatest merchandising ad- FREE TIS ae: 


vancement in packaging of the decade, is the perfect HOLSTER -Power-Tapeé - 
blend of product, package, promotion, and utility. This -PAK. 
sturdy leatherette tape-holster clips on the belt and a in HOLSTER 


with BELT CLIP 
keeps the tape handy on the job at all times. Your 


customer actually gets the holster FREE! 

Now, all Evans pocket tapes (except Thin-Tape) 
come to you ready-packaged in this sensational form- 
fit “Holster-Pak”, each mounted on an individual peg- 
board card that can also stand by itself on the counter 
or in the window. 

And to help you put “Holster-Pak” across big, Evans 
has developed a revolutionary new point-of-sale “Ferris 
Wheel” display — the first display piece made specific- 
ally for mounting on pegboard, and to stand on the 
counter, too. It has action...it has sound... it has 
SELL! Ask your jobber about it! 








RULE C0. FACTORIES AT ELIZABETH, N. J. & MONTREAL, QUE. 
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Canteen, “Sportsman” 


Ne | mg Pe Can, ST-53 
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GALVANIZED 
WARE 
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United States Steel Products 
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Los Angeles + Alameda 





. 
Garb No. 
Mail Box, No. 1 erbage Can, No. 2 








Wood Basket, No. 322 











Cone ee yy gad Garbage Can, ST-203 








USS is a registered trademark 


United States Steel Products 
Division of the STEELMARK! 


Write us for your 
free kit today. 


Over 12,000 retailers 


United States Steel are now selling with 








5100 Santa Fe Ave. Los Angeles, Calif. - 1849 Oak St., Al da, Calif. 
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YOU HAVEN'T 


ORDERED YET? 


Don’t let another day go by without 
this new file idea still not ordered 


Now you get the fastest selling Nicholson or 


Black Diamond files with Hi-impact Po 
rene handles, packaged in a brand-new 


lysty- 
skin 


covering—in a display-mounted assort- 


ment. Handles are removable and reusa 
Will resist breakage when subjected 
normal use. 


ble. 
to 


You’ll sell more files this way. You’ll sell 
them faster. You’ll make more money. 


Why wait? 


HERE'S WHAT YOU GET AND WHAT YOU 
NH-48 Nicholson File Assortment 


MAKE 


Dealer Suggested 


Cost 

Per Doz. 
6-10” Mill Bastard NHM-10 $8.40 
6-8” Mill Bastard NHM-8 6.80 
6-6” Mill Bastard NHM-6 5.60 
6-6” Round Bastard NHR-6 6.00 
6-6” Slim Taper NHS-6 5.20 
6-6” X Slim Taper NHXS-6 5.20 
6-6” XX Slim Taper NHXXS-6 5.20 
6-7” XX Slim Taper NHXXS-7 


Retailer's Assortment Cost 
Retailer's Selling Price 
Retailer's Profit 


Retail, 
Each 


$1.05 
85 
70 
75 
65 
65 
.65 
Yh 





FREE display stands 
on own easel or hangs 
on wall or pegboard 














=< NICHO 
eeu 





LSON +} 


NICHOLSON FILE COMPANY, PROVIDENCE, RHODE ISLAND 
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SIDE LINES 


A SUCCESSFUL DEALER 
CONVENTION was held in 
Spokane on March 2 and 3 by 
Jensen-Byrd Company for its 
Marshall- Wells Stores. More 
than 300 dealers and dealer per- 
sonnel attended from Montana, 
Idaho, Oregon and Washington. 
John Shirley, president of the 
Shirley Corporation, and A. L. 
Platky, V. P. and sales man- 
ager, P & C Tool Company, 
were the keynote speakers cov- 
ering the convention theme, 
“Sales Aids Lead to Enthusi- 
astic Selling.” Exhibits of mer- 
chandise were shown by more 
than 100 factory representa- 
tives. Scott Jensen and A. L. 
(Speed) Jensen, chairman and 
president of the wholesale firm 
respectively, stated that attend- 
ing dealers were optimistic 
about increasing business for 
the balance of the year. 


SALES WILL BE HIGHER 
in the second quarter of 1959, 
according to a study made by 
Dun & Bradstreet among 1,542 
business executives. Seventy- 
seven per cent of these persons 
expected sales to be higher than 
a year ago. Most optimistic of 
the group was the wholesaler 
section. The respondents also 
expect higher profits and 27 per 
cent of them expect to raise 
their prices over last year. 


U. S. STEEL BACKS “GIFT- 
TIME.” At the same time that 
HARDWARE WORLD is pro- 
moting “Springtime is Gift- 
time,” the U. S. Steel Steelmark 
program has included a special 

(Continued on page 6) 


JUNE 1959 


COMMEN T — 


Time to Team Up 


There has been a recent awareness among wholesalers 


that they are very dependent upon independent hardware 
retailers. 


For years wholesalers have been serving the dealers as 
they needed merchandise. Most of the hardware merchan- 
dise was sold through hardware retailers. 


Today competition has reared its ugly head in many 
different types of outlets. Many of these outlets have no 
need for the services of a hardware wholesaler or even a 
specialty wholesaler. 


If this competition grows and becomes a great threat it 
will hurt hardware dealers and wholesalers alike. 


It is certainly time to realize, if you haven’t already, that 
your future as a retailer depends upon your teaming up 
with your suppliers to face this competition together. 


What can you do together? It is the purpose of this issue 
to show you what the various wholesalers are now offering 
you to help you make your business more profitable. 


The major wholesalers who supply the Western retailers 
are listed in a directory form. The listings show special 
services, type of specialty men who are valuable in dissem- 
inating product knowledge, special events, advertising and 
promotion plans, as well as many other plans and services. 


It would probably pay you well to study this directory and 
plan to get such additional services from your wholesalers 
that will make your business grow and prosper despite 


competition. 


5 








SIDELINES 


(Continued from Page 5) 


“Gifttime” promotion . built 
around four occasions — 
Mother’s Day, Weddings and 
Bridal Showers, Graduations, 
and Father’s Day. Your local 
newspaper will have a six-page 
publication showing ads and 
mats that you can use in your 
advertising campaign. 

BROKE AND STRANDED. 
With only $35 and no place to go 
Forrest Moon stayed in Myrtle 
Point, Oregon, in 1928 and went 
into the second hand business. 
Eventually the furniture inven- 
tory was reduced and more 
hardware lines added. That is 
the story of the start of Moon’s 
Hardware, according to a pub- 
licity item in The World at 
Coos Bay, Oregon. The story 
states that he and his wife 
plowed back 90 per cent of the 
income of the store for a few 
years. Eating off the 10 per cent 
was kind of skimpy. Today, 
Moon’s son Ed is also active in 


the store which has doubled in 
size and become an institution 
in the town he couldn’t leave. 


OFF TO MOSCOW will go 
many hard goods products made 
in America to be displayed in 
the American National Exhibit 
this summer. The theme of the 
entire fair is “The American 
Way of Life ... America at 
Work and Play.” There will be 
two main exhibition buildings 
built in Moscow’s_ Sokolniki 
Park where they will remain 
after the Fair as a continuing 
reminder of American archi- 
tecture and engineering. 


PLUMBING IS IMPROVING 
throughout the U. S., accord- 
ing to the Bureau of the Cen- 
sus, Department of Commerce, 
which conducted the National 
Housing Inventory in 1956. The 
number of dwelling units with 
a private bathtub or shower, 
hot and cold running water, 
private flush toilet, and classi- 
fied as “not dilapidated” in- 
creased in number from 28 mil- 





“Want Book’ 


PROFIT 
MAKERS 


Check your stock and re-order 
today. Bare spots lose 

sales! Ask your jobber for 
ther famous Fuller 


self-service money-makers 


}| FULLER| TOOL CO., INC. 


3522 Webster Avenue, New York 67 


CASH IN NOW! 


GIANT 


88+ SALE! 


the NEW FULLER #88 Assortment 
This self-service sales magnet is loaded with 
popular, wanted tools—screwdrivers, pliers, files, 
hammers, chisels . . . etc., each in a strong 


“see-thru'' vinyl pouch . . . high-profit items at | 


88c retail. 


GET this fast-moving assortment . . 
brimful, and just watch ‘em go! 


ORDER or RE-ORDER TODAY! | 


World’s Largest 
Producer of Unbreakable 


Amber Handle Tools 


Fuller Products are made in U.S.A., England and other countries, of the highest quality materials, by skilled 


craftsmen. . 


. designed for service . . . and rigidly inspected to preserve Fuller Quality and Reliability. 





. KEEP it | 
| 





lion (63 per cent) in 1950 to 
nearly 41 million (76 per cent). 

“PICK THE PRICE” is a 
new promotion being originated 
by shopping center tenants in 
St. Petersburg, Florida. An im- 
pressive collection of merchan- 
dise was made from participat- 
ing stores. The entire group of 
items totaled about $3,000. Cus- 
tomers were invited to give 
their estimate of the total re- 
tail value of the merchandise in 
the promotion. The single win- 
ner was the shopper whose esti- 
mate came the closest to the 
total retail value figure which 
had been held in a sealed en- 
velope by a custodian. 


A SHARE OF $10,000 will be 
given to buyers of 1959 Reo 
Power Mowers. The promotion 
is called the “Mow-Athon” and 
is not actually a contest. There’s 
nothing to write or guess. The 
buyer of the mower uses it for 
eight years, giving it normal 
care and maintenance. In 1967 
all he has to do is show his 1959 
Reo is in good working order 
and he’ll share with the others 
qualified in the $10,000 jackpot. 


LIKE A CONVENTION, 
without the meetings, was the 
3rd Annual Fun Festival held 
by the Housewares Club of 
Southern California in Las 
Vegas April 10-11-12. The fun 
started on the Union Pacific 
“City of Las Vegas,” with a 
buffet lunch, cocktails, and a 
complete program of music. 
More than 70 members and 
friends attended and headquar- 
tered in the Desert Inn. The 
Group had two nights of seeing 
the deadline shows of Las Vegas. 
Daytimes were spent sunning 
and “funning.” The tired, but 
happy group departed for home 
on the special train on Sunday. 
April 12. M.A. 





COMING 
IN JULY 


The Third Store Improve- 
ment Issue with pictures and 
stories about some of the 
recently modernized stores 
and some new outstanding 
Western stores. 


Don’t miss it! 
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THESE ATTRACTIVE DISPLAY CARTONS SELL! 


—~ a 


Pressure sensitive — smooth for writing — 
moisture proof — permanent sealing — un- 
affected by low temperatures—multiple uses. 
Easy grip self-dispenser rolls. Heavy serrated 
metal cutting bar. Packed 12 rolls to display 
carton—4 rolls white, 2 blue, 2 red, 4 yellow. 
Pre-priced at 35c and 98c per roll. 





Art. 930 34’ x 300 inches 
Art. 931 %4x 90 feet 

















Pressure sensitive — crepe back — standard 
brown color — moisture proof — permanent 
sealing — multiple uses. Easy grip self-dis- 
penser rolls, Heavy serrated metal cutting bar. 
Packed 12 rolls to display carton. Pre-priced 
at 35c and 98c. 





Art. 940 %’ x 300 inches 
Art. 941 44x 90 feet 

















Put your confidence in 
the QUALITY LINE... 


Vinyl Weather Stripping Mop Heads 

Wood Glue Wrapping Twines 

Braided Nylon Line Kitchen Lines 

Seine Twines Express Twines 
Chalk Lines 
Parcel Post Twines 
Polished India Twines Orders of $75.00 or more, freight 
Plastic Clothes Lines prepaid. Orders of less than $30.00 
Jute Twine f. o. b. Mill, Lawndale, N. C., Van Nuys, 
re be sairting Lines Calif., Marietta, Minnesota, Dallas, Texas, 

pega or Waynetown, Ind. Orders of $30.00 to 


i ask 
car i , + telmang $75.00 freight allowed to $1.00 per cwt. 


Jump Rope Polyethylene Ropes Freight prepaid does not include extra 
charges incurred outside carrier's 


regular zone of delivery. 


@ 
esracusneo ors Gleveland Mills Company LAWNDALE, N. C2 


14346 Bessemer St., Van Nuys, Cal. @Marietta, Minn. © 3104 Gaston Ave., Dallas 26, Texas ® Waynetown, Ind. 
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Over 200 styles 


for V4 and Ye" perforated panels 


Every day more homeowners discover the 
ease, convenience and utility of economical 
K-V Handy Hooks. Ideal for every kitchen, 
workshop, closet, garage, basement, bath- 
room and partition. Single or double hooks, 
tool holders, shelf brackets, easels, hat 
brackets and shoe holders. Sturdy? They'll 
hold up a lawnmower. Good-looking? 
Brightly plated, shiny smooth, some even 


rubber-coated. Low cost, too! 


Ask your K-V representative 
or distributor about Bubble 
Pack display stand and bulk 
Handy Hook merchandisers 





KNAPE & VOGT MFG. CO. 
Grand Rapids, Michigan 


Manufacturers of drawer slides, adjustable shelf hardware, 
sliding and folding door hardware, closet and kitchen fixtures. 


Ask for a complete catalog. 





HOME WORKSHOPS. A place for every tool, always within 
arm’s reach. Handy Hooks are quickly assembled, easily 
installed, simple to change. Workshop kit (K129) available. 








GARAGES. The perfect way to keep garages tidy. Keep sharp 
implements away from children, organize awkward garden 
and lawn equipment. Garden tool kit (K131) available. 





MODERN HOUSEKEEPING. The low-cost, convenient way to 
keep house. Kitchen utensils, including covers, kept neat, 
ready to use; cleaning equipment conveniently assembled, 
tucked out of sight. Housekeeping kit (K126) available. 
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Why should potted plants be 
sick,scrawny and droopy looking... 


...when they could be healthy, vigorous 
and hearty...PRIZE-WINNING PLANTS! 


simply by using PTL ANT-CHEM 


Plant-Chem is a complete and balanced concentrated food for plants containing everything needed 
for plant growth; including plant-growth hormone, vitamin B, and vital micro-nutrients! It is the 
original hydroponic plant food containing all of the growth elements necessary for growing plants 
with or without soil. 


Plant-Chem comes in 2 formulae: 


A. Piant-Chem all-purpose Rich 
Piant Food 4-7-10 
for potted plants « starting seeds,slips, 
cuttings & transplantings. 


$0.50 & $1.00 sizes. 


makes 


te . Cem —. hi , Plant-Chem for Acid loving Plants 


® ® “y 9-14-2 
use with Azaleas e Camellias « Rhodo- 
dendrons e Fuchsias, etc. 


$0.50 & $1.00 sizes. 


ba ~ GROW PRIZE PLANTS GROW PRIZE PLANTS | 
with or without sor! with or without sor! 


DEALERS: For greater profits with a highly accepted and established top-quality product ORDER FROM YOUR JOBBER NOW!! 


Plant-Chem is now owned and manufactured by 


Troe, PRODUCTS COMPANY 


(MU AL 9th and Grayson, Berkeley 10, Calif. 


Contributions to Finer Gardening 
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THREAD 


pes hl BOLTS 


ROLLED 
THREAD 


CARRIAGE BOLTS 














io 


‘@ __ FINISHED 


if = BUY NATIONAL ‘ 


“NAT” STANDS OUT 


for one-source buying 


Want to reduce your fastener handling and ordering problems? 
Switch to one-source buying. National stands out as your most logical single source 
because: 1. It’s the complete line. 2. Packaging is uniform, colorful, with buy appeal. 
3. Color-coded labeling makes stock handling easier. 4. Quality is unsurpassed, 
assures constant customer satisfaction. 


Standardize on National and eliminate costly prob- 
lems of multiple-source buying and handling. Sell 
National, and you'll be selling the complete quality 


WN, 3 line—the one that stands out. 
ational ¥ 


ate, me ater Ask Your Distributor... He Knows 


| NATIONAL 7h NATIONAL SCREW & MFG. CO. OF CAL. 
eee 3423 So. Garfield Ave., Los Angeles 22, Cal. 
CHAINS Div. of The National Screw & Mfg. Company, Cleveland 4, Ohio 
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HANDY 
SPRAY 


it Stops customers 


It Sells customers 


it Satisfies Your customers 
a oe 


ASK YOUR JOBBER TO TELL YOU MORE ABOUT VU-PAC-RAC* 


Hw ioe SUB Rpg 


write for 1959 catalog H-59 


H. B. SHERMAN MANUFACTURING COMPANY 
BATTLE CREEK, MICHIGAN 


*A profit loaded hose goods department! 
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NEXT BEST eae TO A ROPE THAT SERVES ITSELF... N EW 





TAKES ONLY 35 INCHES 
OF FLOOR SPACE... 
HOLDS 140 LBS. ROPE 


AS ILLUSTRATED — 
@ 4 Ready- Measured Boxed Coils 


@ 4 Self-Serv Cartons 
MANY DISPLAY COMBINATIONS 
YOU CAN CREATE 





cy B+ & © [el 


Self -Serv Bulk Packaged Ready-Measured 
i Coils Boxed Coils 





MANILA 


COTTON 


POLYETHYLENE | 


ANCHOR & 
MOORING 


LARIAT 


YOURS TO USE 

FOR GREATER SALES 
WHEN YOU BUY 

*100 OF ROPE 


MAIN OFFICE: 200 BUSH ST., SAN FRANCISCO 4, CALIF. 
OTHER OFFICES: SEATTLE * PORTLAND + LOS ANGELES 


NEW ORLEANS * HOUSTON + CHICAGO * NEW YORK 


TUBBS ROPE 


‘MERCHANDISING 


After studying many design possibilities, Tubbs Cordage Company 
has custom created a Rope Merchandising Rack that occupies mini- 
mum floor space — but provides maximum display capacity. This 
sturdy, steel rack selling aid is 35-in. wide, 56-in. high—14-in. deep 
at the bottom, 10-in. deep at top. It would cost you $20 or more if 
you had to buy it. But you don’t! Your order of $100 or more of 
Tubbs Rope will start this rack selling in your store. Order now from 
your distributor and your rack and rope will be shipped prepaid 


direct from the factory at once. 
CORDAGE 


TU BBS COMPANY 


MILLS AT SAN FRANCISCO AND ORANGE, CALIF.; SEATTLE, WASH. 


For Details Circle 12 on INQUIRY CARD 


HARDWARE WORLD 





IGLOO 
follow the leader... 


THE PIONEER 
IN PORTABLE WATER 
\ COOLERS, LEADS THE FIELD 


\ 
IN SALE 


IGLOO WAS FIRST WITH A SOLID BOTTOM 


7 


S AND ACCEPTANCE BECAUSE: 


mw 


IGLOO WAS FIRST WITH A RECESSED SPIGOT 


‘2 1GLOO WAS FIRST WITH PERMALINING 


om ~ 
iil - 

IGLOO WAS FIRST WITH ROLLED HAND GRIPS 
Ke IGLOO WAS FIRST WITH INDIVIDUAL PACKAGING 


IGLOO WAS FIRST WITH FULL-SIZED TOP OPENING 


DENN 


STOCK AND DISPLAY 


IGLO 


WORLD'S FASTEST SELLING WATER COOLER 
(it sells itself!) 


cal 
RNR mcrae 


et ge 


is % 
# 
wt 


qth: 


lf 


MEMPHIS 4, TENNESSEE 


IGLOO: Economy Cans, Standard Coolers, Heavy Duty Coolers, Stainless Steel Coolers, Utility Truck Coolers, Split Unit Coolers 
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Back by Demand! 


BOONTONWARE'S 
BIGGEST MONEY-MAKING 
PROMOTION! 


Bigger and Better Than Ever 


55-Pc. Service " IO 8s 
for 8 only $60.47 


Back for a Third Sell-Out The same promotion that 
sold Boontonware Belle sets by the tens of thousands 
in ’57 and ’58! But bigger! Better! Now a 55-pc. 
service-for-eight selling for the same price as last 
year’s 47-pe. set! Your customers actually save half! 
It’s sure-to-sell-out, June through September. 
Free Sales Tools Ad allowance! Mats! Streamers! 
Cards! Racks! Boontonware goes all-out to supply 
you with everything it takes to make this the great- 
est promotion ever! 

YOU CAN ONLY ORDER ONCE! MAKE IT COUNT! Twice 
before orders have been returned unfilled, the demand 
was that great. Don’t be left out this year. Call your 
Boontonware supplier now! 


BOONTON MOLDING CO., Boonton, N. J. 


WRITTEN GUARANTEE 
AGAINST BREAKAGE 
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~epemeemereneneenencerse— fl ...WITH NATIONAL’S 
: , NEW VISUAL PAC LINE 


eet. aed: me | 
baa ae AND HARDWARE 
ow MERCHANDISER 
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Dealers agree that to see is 
to sell in today’s well- 
stocked hardware depart- 
ment. Yourcustomers want 
to see before they buy! With 
National’s new Visual Pac 
Line and No. 100 Merchan- 
diser you get maximum dis- 
play value in a minimum 
floor space. Frees more 
space for your contractor 
business. That’s why so 
many dealers are joining 
the swing to the National 
of Sterling Visual Pac Line. 
It’s decimal packaged, too, 
for easier inventory control. 


WRITE FOR FREE CATALOG TODAY 


NATIONAL MANUFACTURING CO. 
16906 First Ave., Sterling, Illinois 
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49% CALIFORNIA GIFT SHOW 


Worlds of wonderful buys await you in the West’s biggest Gift Show...one of 

the world’s 3 big ones. 2300 top lines to see, from all over the U.S.—the globe! 

Come, compare, use your Giftland Passport to Profit! Free shuttlebus between 
four giant showplaces: 

MERCHANDISE MART: BRACK SHOPS : BILTMORE HOTEL AMBASSADOR HOTEL 


JULY 26-30, 1959 - LOS ANGELES 


Directed by Trade Shows, Ltd.,.3510 Council Street, Los Angeles 4 


For Details Circle 16 on INQUIRY CARD 
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Special ...stock and display 


this Revere Ware best-seller... 


14-qt. Copper-clad stainless steel 
Covered Sauce Pan Cat. No. 140114 


$ 


retail 
regularly $6.50 


2-qt. Solid Stainless Steel 
Whistling Tea Kettle Cat. No. 4620 


$ 429 


retail 


NOW regularly $5.25 


*These specials in effect from May I through July 31, 1959. 


Lots of promotional material—mats, glossies, etc.—now available. For 
details see your supplier or write direct to... 


REVERE COPPER AND BRASS INCORPORATED 
Rome Manufacturing Company Division 
Rome, New York «+ Clinton, Illinois - Riverside, California 
For Details Circle 17 on INQUIRY CARD 
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You sell more 
ammunition 


when you sell 


Peters 


“High Velocity” 


Again this year, powerful national advertising will mean more 
sales of Peters “High Velocity” ammunition. Make sure you're 
ready —stock and display the entire Peters line today. 


Big game guides, shooters, and hunters everywhere know there’s 
no more powerful ammunition in the world, than Peters “High 


Velocity.” 
haley 
PACKS THE\ POWER! 


PETERS CARTRIDGE DIVISION, BRIDGEPORT 2, CONN. soi erie 


“High Velocity" is a trademark of Peters Cartridge Division, Remington Arms Company, Inc, 
For Details Circle 18 on INQUIRY CARD 
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ALUMINUM 
TRELLIS 


Make your hardware store 


“HOME FIX-UP" 
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with the complete line of (ss) Cyclone Hardware Products 


UMMER Is the “‘fix-up”’ time when cus- 

tomers will be shopping your store for 
products to make the outside of their homes 
more attractive and useful. And many of the 
items they want will be found in the com- 
plete line of Cyclone Hardware Products. 

USS Cyclone Hardware Products are 
high-profit, fast-moving items. Because they 
are a well-known, integrated line, with great 
customer appeal, the sale of one product 
often leads to another purchase. For ex- 
ample—the customer who comes into your 
store for Cyclone Lawn Fence often buys 
Cyclone Gates or matching Flower Bed 
Border as well. Or here’s another case. The 


man who comes in for a Cyclone Burner 
Basket may well buy Cyclone Hardware 
Cloth to reinforce his basement window 
screens or screen door panels. And very 
often this extra sale is made with little or 
no effort on your part, especially when you 
stock all these Cyclone Hardware Products 

. and put them together in one eye- 
catching, related display. 

Get ready for big business this summer. 
Build up your stock of USS Cyclone Hard- 
ware Products. Get more information and 
display ideas from Cyclone Fence, American 
Steel & Wire, 614 Superior Avenue, N.W., 
Cleveland 13, Ohio 


USS and Cyclone are registered trademarks 


Cyclone Fence Dept. 
American Steel & Wire 
Division of 

United States Steel 


Cyclone Fence, Waukegan, III; 
Sales Offices Coast to Coast 
United States Steel Export Company, N. Y: 


USS CYCLONE “RED TAG’ HARDWARE PRODUCTS include: Bronze, Galvanized Steel and Aluminum Screening 


Lawn Fence and Flower Bed Border « Door Mats « Aluminum Rose Trellis « Hardware Cloth « Catch-All Baskets 
For Details Circle 19 on INQUIRY CARD 
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or WESTERNERS 





By N. R. REGEIMBAL 


Chilton News Bureau, Washington, D. C. 





year, some 1.35 million units 
would be built; if March rate 
were continued, year’s total 
would hit 1.4 million . . . Re- 
cent high year was in 1955 


Recreation Room This Summer Expected to Spur 
Sales Increase for Western Hardware Dealers 


Western hardware dealers should be copying government park 
officials who are busily preparing for a record boom in recreational 


activities this summer. 


Government park and recrea- 
tion area officials say they ex- 
pect travel to and use of all 
national, state, and local recrea- 
tional and park areas to set new 
records in this year of economic 
recovery. 

There are strong indications 
they’ll be right. The number of 
vistors to national parks in the 
first three months of this year 
set a new record. The total 
number of visitors counted was 
7.1 million. This is an increase 
of 24.5 per cent over the 5.7 mil- 
lion counted in the same three 
months of 1958. The previous 
high for the same period was 
6.3 million in 1957, almost a 
million fewer than this year. 

Travel to national parks in 
March showed the trend was in- 
creasing. Visitors numbered 3.1 
million in that month alone, a 
gain of 37 per cent over the 2.3 
million recorded in March, 1958. 

Other figures show how im- 
portant this surge in recreation- 
al activities is. In 1958, over 9 
million persons visited national 
wildlife refuges to picnic, swim, 
photograph or observe wildlife, 
fish or hunt. Of the total, 3.3 
million persons fished (15 per 
cent more than 1957) and 352,- 
000 hunted. 

The upswing in recreational 
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activities, particularly in the 
Western parks and forests, 
should bring a healthy increase 
in sales of sporting goods; 
camping, hunting, and fishing 
equipment, and picnic and game 
supplies, these experts say. 
* ok * 


CONSUMER BUYING shift 
from goods toward services 
shows growing importance of 
recreational items, which were 
among few which bucked the 
trend . . . Government reports 
show consumers are spending a 
higher percentage of income on 
services, less on appliances and 
clothing. Wage increases now 
go for recreational goods, re- 
pairs to equipment, and toys 
and children’s goods . . . Per- 
centage spent for furniture, ap- 
pliances, household equipment, 
flowers and _ seeds, all have 
dipped. 


oe ee 


HOMEBUILDING BOOM is 
underway . Tipoff came in 
March when some 120,000 new 
homes were started—a new 
high for the month and a more 
than seasonal increase over 
February ... Total first quarter 
housing starts hit almost 300,- 
000, up more than one-third 
over last year ... If the first 
quarter rate is continued all 


when 1.32 million were started. 
ok * * 


FARM BUYING DIP is fore- 
cast in view of anticipated $1 
billion drop in spendable farm 
income this year... U.S. Agri- 
culture Department experts ex- 
pect net farm income (what’s 
left to spend) to fall 8 per cent 
this year to $12.1 billion ... It'll 
come from lower prices for farm 
products coupled with higher 
expenses and a sharp drop in 
government soil bank payments 
. .. Part of the loss may be off- 
set by higher wages for farm 
families from non-farm jobs, 
such as factory work . . . Rural 
dealers are warned to expect no 
drop in sales of crop-producing 
items, such as seed and fer- 
tilizer, but a dip of 4 per cent 
or so in sales of appliances and 
equipment to farmers. 

* * * 


FAIR TRADE measure, pend- 
ing in Congress, may have to 
be softened if it is to stand a 
chance of passage Bill’s 
backers now are considering 
adding a state’s rights amend- 
ment to make it clear a state 
can ignore the proposed federal 
fair trade act if it wants... 
As originally drafted, fair trade 
would have been in effect in all 
states except those in which the 
legislature actively disapproved 
it. 
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Ce > Oy A ie > ke cP sa oe 
Are You Losing Money On Screws 


Due To Your Failure To 


Face These Facts? 


Question: 


Answer: 


Question: 


Answer: 


Question: 


Answer: 


Question: 


Answer: 


Question: 


Answer: 


Why is the Southern Screw line worth 
more to wholesalers and retailers? 


Because the Southern line has more built- 
in, pre-sold, resale power than any com- 
petitive line. 


What do you mean by “resale power”? 


Any product that has features that make 
it sell faster, at more profit, to customers 
that will return to buy more of the same 
product, has “resale power”! 


What if I can buy another brand of 
screws 10% cheaper? 


You still lose money because the pur- 
chase price of the so-called “cheaper 
brand” does not include the exclusive fea- 
tures of Southern fasteners. 


Like what? 
Like the copyrighted EZ to C®° Label 


system on Southern’s attractive package 
. . . Like the widest range of sizes and 
items ... Like free literature and tech- 
nical information for customer service 
... Like the pre-selling Southern does in 
national consumer and trade magazines 
. . . Like Southern quality that brings 
customers back for more Southern 
Screws. 


Where can I get more details about how 

Southern Screws can be profit items for 
? 

me? 


Simply wire, phone, or write on company 
letterhead to Southern Screw Company, 
P. O. Box 1360, Statesville, North Caro- 
lina. Ask for our new Package List Price 
Catalog P-1 showing in actual colors why 
the Southern line is really going places— 
and why you should go along too. 


JUNE 1959 
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RAIN OR SHINE 





A_FINE LINE 








It's the most! It's 





DAVIS galvanized 





twisted clothesline! 





Silver-Brite 





galvanizing 





mildew-proof cores 
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715 invite you... 


to the largest mid-year exhibit in 
the industry’s history... 


it, 


More of everything—Products, People, Plans — 
to help you boost your 
housewares business 


1 ? 
cocky * 
Pa * 


- 


: duly 13-171959; 


* 


ATLANTIC CITY. -% 
CONVENTID? N HALL t 


. i 
Yn “SNS 


Industry-sponsored for the Nation’s Housewares Manufacturers 
and Buyers by the 
NATIONAL HOUSEWARES 
MANUFACTURERS ASSOCIATION 


(Incorporated not-for-profit) 


1130 Merchandise Mart, Chicago 54, Ill. 
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YOU’LL SELL MORE TOOLS WITH 


CRESCENT DISPLAYS 

















CRESCENT TOOLS —" 


Cie Wlinege fo lod me 


TENITE wanbuts 


OF IMPROVED DESIGN 
BLADES HARDENED FULL LENGTH 






















CRESCENT TOOLS — 
Give Wings fo Uirtd mee 





MOUNTING 
FIXTURES 


Seven styles available 
for window, counter 
and floor use —mount- 
ing from one to sixteen 
display boards. All 
turn on ball bearings. 
No. FS4, illustrated, 
mounts sixteen panels, 
any two of which may 
be hinged to provide 
access to space inside. 
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TOOL 


COMPANY, 








CRESCENT TOOLS - > 


lings lore mm 





























The four displays illustrated above are typical 
of the 23 standard boards available at no cost 
to Crescent dealers. Each board is 12” x 24”, 
silk screened in bright yellow and maroon. 
A space is provided for retail pricing below 
the tool number. 


All tool assortments are logically grouped 
and only fast selling items in popular sizes 
are included. Make your selection from the 
Crescent Catalog and order from your jobber. 
You pay for the tools only—no charge for 
the display panels. 





CRESCENT TOOLS — _ 


VG A lhe Ofrtisan 
Tymnlot of Crecllence 


JAMESTOWN, NEW 
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Crescent is our trade-mark, registered in the United States and abroad, for wrenches and other tools. Sold by leading distributors and retailers everywhere ond made only by 


CRESCENT YOR K 
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SLING CHAIN CATALOG issued 
by The McKay Company is a handy 
12-page booklet called “Vital Links 
to Safety,” which graphically crys- 
talizes the fundamental safety cau- 
tions needed to be followed to insure 
chain safety. Catalog is divided into 
five sections under the following 
chapter titles—Chain Safety Terms; 
Proper Use of Chain; Safety Cau- 
tions; Proper Inspection; and Work- 
ing Load Limits. 

For Details Circle 207 on INQUIRY CARD 


GRINDING WHEEL CATALOG is- 
sued by the Chicago Wheel and Manu- 
facturing Company is a 12-page illus- 
trated catalog showing a complete 
range of sizes, shapes with prices for 
every industrial application. Catalog 
includes vitrified, resinoid and rubber 
bonds in cut-off, straight, recessed 
and plate-mounted wheels. Recom- 
mended applications are also given. 

For Details Circle 208 on INQUIRY CARD 


HARDWARE STORE FIXTURES 
brochure issued by M and D Store 
Fixtures, Inc., is a colorful 17” x 22” 
brochure printed on both sides. A 
profusion of both drawings and 
photos of gondolas, wall sections and 
fixture accessories with specifications 
and prices are shown. 

For Details Circle 209 on INQUIRY CARD 


TITAN CHAIN SAW brochure is- 
sued by the Propulsion Engine Cor- 
poration describes and illustrates in 
color features of this professional 
chain saw. Also included are product 
specifications of the company’s two 
series. 

For Details Circle 210 on INQUIRY CARD 


COMPRESSORLESS ELECTRIC 
SPRAYER brochure issued by Blake- 
ly & Shipp, Inc., illustrates and de- 
scribes the features and uses of the 
Champion Super spray gun which 
weighs only three pounds. 

For Details Circle 211 on INQUIRY CARD 
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TO RECEIVE ANY OF THIS PRINTED MATTER CIRCLE 
NUMBER ON INQUIRY CARD, PAGE 64 


MASONRY ANCHORS CATALOG 
issued by Diamond Expansion Bolt 
Co., Inc., covers the company’s lag 
screw expansion shields, machine bolt 
expansion shields, wood screw an- 
chors, hammer drive anchors, and per- 
cussion type masonry drills as well 
as some telephone line and pole hard- 
ware, 

For Details Circle 212 on INQUIRY CARD 


LIQUID LEVEL CONTROL 
VALVE CATALOG printed in two 
colors and issued by Mansfield Sani- 
tary, Inc., describes and _ illustrates 
features of the valve and lists a few 
of its uses. The latter include main- 
taining liquid levels of cooling towers, 
stock tanks, poultry troughs and oil 
storage tanks. 

For Details Circle 213 on INQUIRY CARD 


FIBERGLAS BUILDING INSULA- 
TION eight-page brochure issued by 
Owens-Corning Fiberglas Corporation 
contains pertinent information about 
the company’s building insulation. It 
also contains information and 
sketches illustrating areas in the 


home which should be insulated. 
For Details Circle 214 on INQUIRY CARD 





WHEEL GOODS CATALOGS issued 
by the Murray Ohio Manufacturing 
Co. introduce expanded line of autos, 
station wagons, trucks, tractors and 
velocipedes in one catalog, while the 
bicycle catalog features 34 models in 
Murray’s speed weight line for °59. 
For Details Circle 215 on INQUIRY CARD 










DRAPERY HARDWARE CATA- 
LOG issued by Stanley-Judd, division 
of The Stanley Works, is a 52-page 
catalog in four colors with a full 
color cover, illustrating all the facts 
and giving complete product descrip- 
tion making it a working catalog 
which simplifies the ordering of mer- 
chandise. The catalog is unique in 
that it not only shows the products, 
but where necessary, their applica- 
tion. 

For Details Circle 216 on INQUIRY CARD 


STANFORD WARE CATALOG, a 
12-page catalog in full color showing 
a wide range of designs, colors and 
finishes of Stanfordware, is issued by 
Stanford Pottery, Inc. Included are 
ash trays, animal planters, decorative 
pieces, sportsman’s mugs and vases, 
ete. 

For Details Circle 217 on INQUIRY CARD 


“HOW TO PACK IT” is the title 
of this 32-page, fully illustrated book, 
issued by Hinde & Dauch. Book con- 
tains two sections: one devoted to 
basic corrugated box designs, the 
other to special corrugated box de- 
signs. 

For Details Circle 218 on INQUIRY CARD 


FILOPLAST catalog sheet illus- 
trates and describes in color plastic- 
coated iron wire products including 
chain link wire netting and clothes 
lines. Issued by Martin, Fountain & 
Co. 

For Details Circle 219 on INQUIRY CARD 


FIRE EXTINGUISHER BRO- 
CHURE issued by American LaFrance 
Corporation pictures and describes the 
company’s line of portable fire ex- 
tinguishers and accessories for office 
and plant use. 

For Details Circle 220 on INQUIRY CARD 


STAINLESS TURNER TONG cata- 
log sheet issued by Handy Things 
Mfg. Co. illustrates and describes fea- 
tures and uses of tongs for indoor 
and outdoor use. 

For Details Circle 221 on INQUIRY CARD 
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EAGLE 


OILERS and CANS 
) THE COMPLETE LINE 4 


Eagle high-quality oilers and cans 
are made in all styles and sizes, for :. ' 
every purpose. Efficient design and Steel Bench Oilers 


sturdy construction assure econom- for the mechanic, engineer, 
ee ea . plumber, machinist, car owner, 
ical, lasting service, . .. flexible, straight or angle 
spouts. 























Midget | 
Household Oilers 


for home or office use in oiling 
sewing machines, fans, hinges, 
washing machines, typewriters, etc. 
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. Welded Steel . #58 EAGLET . #99 
; Bench Oilers * Pump Oilers ° Seal-Tip 
‘ ° for heavy factory use » = . Tool Kit Oilers 
‘ ) All-Purpose ‘° . » flexible, straight or ¢ Guaranteed ——_ ; ° handy for all tool kits 
. angle spouts ...Op- e 5 years... * f ili 
Pistol Grip ° tional seal tip prevents « jnexpen- * c<¢ 
“ * leaking nexpen a gauges, and many 
Oilers 4 , y Sive .. , other factory uses. 
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ers of many uses... 
one drop i. a full - © sturdy con- 
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stream of oil. ° e 
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“A” Line All-Purpose 
Galvanized Fillers 


dependable, practical, reason- 
ably priced ...meete all filler 
requirements for power-driv- 
en garden and farm imple- 
ments. 





Galvanized Oil 
& Gasoline Cans 


one piece seamless 
drawn dome shaped 
..-no top seam... 
no side seam. . 
made from 26 gauge 
galvanized steel 
sheets, 


Welded Steel 
Supply Cans 


storage and filling cans 
for railroads, mills, fac- 
tories, mines, foundries. 


Safety Cans 


approved by Under- 
writers Laboratories 
and Factory Mutual 
. . . Safe for handling 
all flammable liquids 
. trigger or free- 
swing handle types. 





ORDER FROM YOUR SUPPLIER 
Write for free catalog showing 
the Complete Eagle Line 


eeeeveveveeneeeeeeeee2e2020282802808208 
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MANUFACTURING COMPANY, Wellsburg, W. Va. 
Serving the Trade Since 1894 


ALL EAGLE Pump Oilers Guaranteed 5 years! 


For Details Circle 24 on INQUIRY CARD 
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ORDER PICKING TRACTOR two- 
color brochure issued by Automatic 
Transportation Company describes 
and illustrates features and specifica- 
tions of the transporter tractor model 
WTR which can be operated by re- 
mote control. Travel speed can be 
set and remote controlled by the op- 
erator while walking behind tractor 
and filling the trailer train. When 
completed, operator drives tractor at 
normal speed to the loading dock. 
For Details Circle 222 on INQUIRY CARD 


SAFE BUILDERS’ HARDWARE 
CATALOG issued by the Safe Pad- 
lock & Hardware Co. is a colorful 
104-page catalog illustrating and 
describing the company’s full line. 
Included are many new items includ- 
ing Champion and Adams-Rite type 
hardware as well as Fraim Padlocks. 

For Details Circle 226 on INQUIRY CARD 


LAVATORY LEG CATALOG is- 
sued by the Reed-Cromex Corp. des- 
cribes the company’s complete line of 
lavatory legs and towel bars. Covered 
are legs and bars for all makes of 
vitreous china, iron enamel and steel 
lavatories. 

For Details Circle 227 on INQUIRY CARD 








bright, new 


SUN RAY packs 


spark steel wool sales! 


Three new colorful Sun Ray Steel Wool 
packages stop the eye, start the sale... . 
encourage self-service and impulse buying. 
Handy, informative packages suggest doz- 
ens of uses and the right grade for each 
job. Dependable quality of long, resilient 
strands of finest Sun Ray Steel Wool builds 
repeat volume for you. 

TWIN PACK with 16 layer-built pads di- 
vides into two complete 8 pad packages 
for sales flexibility. Available in 7 grades. 

3-IN-1-PACK holds assortment of 6 big, 
handful-size layer-built pads . . . two each 
of fine, medium and coarse grades of steel 
wool in each package. 


ONE POUND BULK TUBES are economi- 
cal buy for home, shop and general indus- 
try ... available in 7 grades, also 3 grades 
of shavings. 

Order Sun Ray from your jobber today, 
or write for free descriptive literature to: 
THE WILLIAMS COMPANY, London, Ohio. 


Suni eay 


STEEL WOOL 


LAYER-BUILT PADS © JEX HOUSEHOLD PADS © BULK POUND TUBES 
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SUBMERSIBLE PUMP BULLE- 
TIN issued by The Deming Company 
covers the pumps features as well as 
motor characteristics, performance 
tables, special parts such as drain 
fittings, combination check valve and 
union, combination check and air in- 
take valve, lightning arrester, and 
well caps. The one-sheet bulletin is 
illustrated with halftones of the vari- 
ous parts and the pump itself, plus 
a drawing of installation particulars. 

For Details Circle 223 on INQUIRY CARD 


MOUSE CONTROL BOOKLET is- 
sued by the Wisconsin Alumni Re- 
search Foundation covers the subject 
of getting rid of mice in homes, 
barns, factories, warehouses and 
stores. Profusely illustrated and writ- 
ten in easy-to-understand, non-tech- 
nical language, “Mice in Buildings” 
explains in detail how mice may be 
safely and effectively controlled. 

For Details Circle 224 on INQUIRY CARD 


SHERMAN LAWN HOSE GOODS 
FOR ’59 catalog issued by the H. B. 
Sherman Manufacturing Company 
describes and illustrates in color the 
company’s line of lawn hose goods. 
Included are sprinklers, hose reels, 
nozzles, couplings, clamps and other 
hose accessories. 

For Details Circle 225 on INQUIRY CARD 


SCREEN DOORS CATALOG 
SHEET issued by Rudigar-Lang Co. 
illustrates and describes a variety of 
styles of screen doors along with hard- 
ware measuring instructions and sizes. 

For Details Circle 228 on INQUIRY CARD 


BOOKS—For Sale and Resale 


“HOW TO MARK GOODS FOR A 
PROFIT,” first of a series of 12 prac- 
tical manuals covering all facets of 
retail store merchandising, is planned 
and written to take the mystery out 
of modern merchandising. Written by 
Irving Goldenthal and published by 
the Chilton Company, the series re- 
flects the needs and cares of day-in, 
day-out routine of store management 
and makes the mathematics of mer- 
chandising understandable. Other 
titles in the series include, “How to 
Balance Purchases,” “How to Increase 
Stock Turnovers and Decrease Left- 
overs,” “How to Obtain Advantageous 
Discounts, Datings and Anticipation 
on Purchases,” “How to Plan Stocks, 
Sales and Open-to-Buy,” “How to 
Take the Physical Inventory and its 
Relation to Profits,” “How to Reduce 
Markdowns and Shortages,” “How to 
Compare the Retail and the Cost 
Methods,” “How to Benefit from the 
Data on the Operating Statement,” 
“How to Control Operating Ex- 
penses,” “How to Prepare a Merchan- 
dise Budget,” and “How to Be a Suc- 
cessful Executive.” 

The manuals will appear at the rate 
of one a month for one year. Sub- 
scription price for the series is $10 for 
all 12 manuals. Separate titles are 
$1.25 each. 

For Details Circle 230 on INQUIRY CARD 
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BOOKS—For Sale and Resale 


“SALES TRAINING PROGRAM 
FOR DEALERS AND DEALERS’ 
CLERKS” is the sales training bible 
of the paint industry and is issued by 
the National Paint, . Varnish and 
Lacquer Association. The book in- 
cludes seven chapters and four ap- 
pendixes, all illustrated in both color 
and black and white, and is in loose 
leaf form to permit inclusion of 
future related material. This book is 
the first of four sections of “Hidden 
Power.” Subjects covered include 
Tips On In-Store Selling, Your Un- 
limited Market, How To Handle 
Complaints, Estimating Vs. “Guesti- 
mating,” How To Promote Sales, 
Credit As A Sales Builder, and Sell- 
ing By Telephone A second section 
for Trade Sales designed for manu- 
facturers’ salesmen will be published 
this spring. A third section will be 
devoted to color and will be issued 
this summer, while a fourth section 
on Chemical Coatings is slated for 
fall. Cost of each section is $3.00. 

For Details Circle 232 on INQUIRY CARD 


GARDENING IN CONTAINERS, 
published by Lane Publishing Com- 
pany. Price $1.75. Resale price $1.75. 

This is a complete wrap-up of the 
newest developments in gardening in 
boxes, tubs, and pots of all kinds. 
It covers both indoor and patio gar- 
dening and contains an accurate list 
of the best plants, trees, shrubs, and 
vines for this kind of gardening. 
Soil mixes get careful attention. 
Bonsai culture is explained and illus- 
trated. 

Sales of this book should be good 
if displayed in the garden depart- 
ment. 

For Details Circle 233 on INQUIRY CARD 


WORLD TRADE DATA YEAR- 
BOOK published by the International 
Trade Review answers many every- 
day foreign trade problems. Price is 
$1. Included in the Yearbook is the 
9th annual study of credit terms be- 
ing granted by U S. exporters to 
their customers abroad. In chart 
form, the Yearbook presents a wealth 
of information on mail, telephone, 
radio and cable message rates and 
regulations, electric current, conver- 
sion factors, international air and 
steamship services 
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B&D ROUTER MANUAL issued 
by The Black & Decker Mfg. Com- 
pany is intended to guide users of 
B&D heavy-duty routers and to ac- 
quaint them with the proper tech- 
niques involved in using this versa- 
tile woodworking tool. The 44-page 
manual is profusely illustrated and 
covers such subjects as general op- 
erating instructions; free-hand rout- 
ing, dado and rabbit cuts; wood join- 
ery, including tongue and groove, 
mortise and tenon, spline, and dove- 
tailing, etc. Sells for 25 cents per 
copy. 
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HI-FI GUIDE, published by Arco 
Publishing Company, is a 144-page 
book aimed at the “do-it-yourselfer” 
dedicated to the installation of equip- 
ment. Contains 300 illustrations 
which help explain how to assemble 
components economically from kits. 
Text is in clear, everyday language, 
easily understood by the average 
Hi-Fi fan, and covers in detail the in- 
tricacies of compensators, preamps, 
cross-over networks, AM and FM 
tuners, tape recorders, speakers, en- 
closures and amplifiers, to mention a 
few of the topics. Price is $2. 
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STARTING AND MANAGING A 
SMALL BUSINESS OF YOUR 
OWN, first in a new series of booklets 
to be published by the Small Business 
Administration. This booklet can be 
obtained from the Superintendent of 
Documents, Government Printing Of- 
fice, Washington 25, D. C., 40 cents 
each. 

This volume highlights major prob- 
lems in connection with starting a 
business. Specific steps are suggested 
to help the prospective small business- 
man arrive at sound decisions. 

It is divided into seven chapters. It 
discusses the types of businesses a 
prospective business man _ should 
choose. 





Here’s superiority...you ©@ 


Precision Me 
scale up profits, 


Styled to sell on sight, provide 
greater customer satisfaction, 
the complete ATLANTIC line offers 
a wide range of 20 models and 
sizes. Feature and display them 
for extra impulse sales! 


ATLANTIC DELUXE 
TAP ES — Superior performance, 


greater durability, the most beauti- 
ful and functional tapes on the market 
today! Triple Chrome-plated cases 


Also available: 


ATLANTIC STANDARD TAPES 


The economy-priced tapes that offer your 

customers the greatest measure of value 

on the market today. 

© S—6, 8, 10, 12 ft. in chrome case—Y/2” & 
¥%" blades 


© P—25, 50, 75 and 100 ft. in plastic case— 
¥e” blades 
© A—50 & 100 ft. in chrome case—%e” blades 


And: 
ATLANTIC THIN TAPES 
© DT—6, 8, 10 ft., Ya” blade. 


Look for announcements of exciting 
new products and profit-making deals! 


1 


| 
fueecs. enews 


Order from your Atlantic sales repre- 
sentative, or write for new low 
price lists to: 


n measure! 


asuring Tapes 


4 rae Ave feveee 


D—6,8, 10 & 12 Ft., 1/2” & 3," blades 

* Inside-outside measuring clip 

* Red and black ft. markings 

* Available in plastic carrying case or 
individually-carded 


PVT ULI Industrial Corporation 


91-97 West Runyon Street + Newark8,N.J. © Bigelow 3-5000- 
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FREE LITERATURE 





CHAIN DATA FOR WELDED 
AND WELDLESS CHAIN catalog is- 
sued by the S. G. Taylor Chain Co., 
Inc., describes and illustrates in 28 
pages most sizes of 17 types of chain. 
It is intended to help the chain user 
select the correct type and size of 
chain for his requirements. The ac- 
tual size illustrations, recommended 
uses, and working load limits for each 
size make this possible. Trade sizes 
and trade numbers, material size, 
weight per 100 feet, number of links 
per foot, plus finish and packing in- 
formation are also presented in the 
clean, easy-to-read format. 
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“THE BIG DIFFERENCE IS 
PLANNED PROFIT POWER” is a 
16-page booklet issued by the Com- 
mercial Wiring Promotion, National 
Wiring Bureau that covers all of the 
many ways electrically can help busi- 
nessmen to increase sales and profits. 
It features 75 photos of different 
types of enterprises as well as testi- 
monials and actual case histories to 
prove that electrical modernization 
pays handsome dividends. 
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PRECISION CIRCLE CUTTING 
ATTACHMENT catalog sheet issued 
by the Or-O-Co Tool Company de- 
scribes and illustrates this cutting 
tool for acetylene torches which 
makes precision circle cutting easy. 
The sheet explains the many working 
features of the attachment as well 
as shipping information and prices. 
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FORGED TOOLS AND PLASTIC 
LINES CATALOG issued by The 
Vichek Tool Company describes and 
illustrates the company’s line. Among 
the items shown are 152 tool and 18 
sales displays. The catalog features 
the new Vichek Vega line of wrenches 
designed especially for the hardware 
trade. 
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HANDY COLORED WALL CHART 
on “Industrial Specialties by Carbo- 
rundum” lists specifications in quick 
reference form on die _ barbering 
wheels; sticks, stones and rubs; and 
finishing compounds. The chart is is- 
sued by The Carborundum Company. 
Pictures of products supplement the 
mathematical data. 
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DRINKING WATER FLUORIDA- 
TION unit for individual fountains 
specification sheet issued by the Haws 
Drinking Faucet Company illustrates 
and describes the unit giving complete 
information regarding the installation 
and operation. 
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FULL COLOR PLAS-TEX POLY- 
ETHYLENE HOUSEWARES CAT- 
ALOG issued by The Plas-Tex Corpo- 
ration illustrates in natural color and 
describes the company’s full line of 
28 different items, plus a display mer- 
chandiser. Included are four rede- 
signed and improved products and 
three brand new items. Catalog in- 
cludes all pertinent buying informa- 
tion listed under the color photograph 
of the product including retail price, 
color selection, pack and shipping 
weight. 
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PAINT ROLLER GUIDE suitable 
as an envelope stuffer or other pro- 
motional use entitled “How To Choose 
And Use The Right Roller,” is issued 
by the Baker Brush Co., Inc. This 
consumer piece of literature profusely 
illustrated shows the consumer what 
to look for when buying a roller, how 
to select the right fabric sleeve for 
all kinds of paints, and tells how to 
use and care for paint rollers during 
and after painting. 
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MILCOR SHEET METAL PROD- 
UCTS CATALOG is a pocket - size 
booklet only 4%” x 5%” in size con- 
taining 64 pages of information 
which includes complete product data 
and helpful installation information 
on Milcor roof drainage products, 
building specialties, ventilators, sheets 
and roofing, heating and air condi- 
tioning products, and others. Catalog 
is issued by the Inland Steel Prod- 
ucts Company. 
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DURO PRODUCTS CATALOG is- 
sued by the Woodhill Chemical Com- 
pany describes the company’s com- 
plete line of specialty products which 
includes more than 30 different items. 
Full information is carried on sizes, 
packing arrangements and shipping 
weights. Catalog also offers the 
Merry-Go-Round display racks which 
can carry as many as 48 units. 
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BRASS PLUMBING GOODS four- 
page folder issued by Mansfield Sani- 
tary, Ine., describes the company’s 
full line of brass plumbing goods. 
Featured products include ballcocks, 
flush valves, tank levers, bowl spuds, 
closet floor flanges, liquid level con- 
trol valves and relief valves. A total 
of 48 items are covered. 
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GRINDING WHEEL SAFETY 10 
“Do’s” and 10 “don’ts” are listed 
brightly on a red, white and black 12” 
x 12” wall chart issued by the Carbo- 
rundum Company. Designed for hang- 
ing in tool rooms, 
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BOOKS—For Sale or Resale 


NRB RETAIL ADVERTISING and 
sales promotion manual, volume II, 
published by The National Research 
Bureau, Inc., is a 480-page book that 
comes in an attractive, embossed, sim- 
ulated leather loose-leaf binder and 
printed in two colors. It is fully in- 
dexed and contains scores of photos 
and line illustrations to show readers 
how each profit-making idea can be 
adapted to his own operation. All 
ideas are presented in concise, fac- 
tual, how-to-do form, and are classi- 
fied for easy reference. Book con- 
tains hundreds of profit-making ideas 
for retailers, wholesalers and other 
business firms. Included are a total 
of 1953 new ideas compiled from the 
combined experience of scores of re- 
tail outlets. Each idea was tested and 
proved successful in practice, and is 
easily adapted to any retail opera- 
tion. In addition to its multitude of 
ideas, each major section includes 
important principles and fundamental 
procedures, clearly outlined and many 
sources for advertising or promo- 
tional materials. Price of the book is 
$16.95. 
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DIRECTORY OF MANUFACTUR- 
ERS REPRESENTATIVES published 
by Manufacturers’ Agent Publishing 
Co. lists more than 15,000 manufac- 
turers’ domestic and export represen- 
tatives in the United States, its Ter- 
ritories and Canada. Listings are ar- 
ranged geographically and include the 
principal products each rep carries 
and the trading area covered. Price is 
$20. As an additional guide to sales 
executives, publication suggests com- 
mission scales for various products, 
typical clauses to include in a manu- 
facturer-manufacturers’ rep contract 
and an appraisal of a rep’s importance 
to a manufacturer. The Directory is 
attractively bound, 8% x 11 in size, 
203 pages and designed for facility. 
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“FACTS YOU SHOULD KNOW 
ABOUT REVOLVING CREDIT, IN- 
STALMENT CREDIT AND CREDIT 
LEGISLATION,” by A. Leonidas 
Trotta, and published by the Credit 
Management Division, National Re- 
tail Merchants Association, is a 44 
page book, 8%” x 11”, paperbound 
that sells for $2. The book reviews all 
aspects of revolving and instalment 
credit and legislation, and is divided 
into four sections outlining the evolu- 
tion and development of revolving 
credit, the history of retail instal- 
ment selling laws, suggested provi- 
sions for inclusion in any such legis- 
lation “should such legislation be de- 
sirable,” and a review of the status 
of instalment sales laws as of Jan- 
uary 1, 1959. 
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HOLD-E-ZEE and UPSON 
SCREWDRIVERS 


Tol iViatale Miit-MOlale | tate], 


\. x Ree AM ae TS 


Exclusive, patented LOK-BLOK prevents blade 7 

drive through and twisting. \< 
Quality Unsurpassed—Performance Unequalled 
Hexagon blades of finest chrome vanadium 
steel tempered entire length, chrome 
plated. Handles of unbreakable, fire 

resistant Tenite II specially shaped UPSON 

for sure grip, comfort. Standard 

Both lines have the specially Screwdrivers 

engineered crosspoint bit Have same cep enel- 

—recognized as the ity and outstanding 

best. Bit fits both features (excege Geig> 

HOL 


per) of celebrate 
. A A at nen E-ZEES—but low priced. 


HOLD-E-ZEE & UPSON LINES FEATURE 
cht 9 val fs SEL-FAST MERCHANDISING UNITS 
1 ; 
matic Grip Screwdrivers 


Famous spring action Gripper 
recedes deep into handle \) 
giving full blade use. 3 


The ONLY Full Featured Drivers Rocnester 14, N.Y. 
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NOW 


you can get the best 

and get it faster! With 

stocks available on the coast, 
we can ship in 1 to 3 days. 


WRITE FOR WN 3. FREE Catalogs WM INl\> REFLECTOR HARDWARE CORP., Dept. HW-6 


651 S$. LOS ANGELES ST.. LOS ANGELES 14, CALIF. 
VISIT OUR SHOWROOMS a Gentlemen: Please send me the 


@ 

P € 

EFLECTOR uwaroware corp. bliss. ae ' 
ONE 





FIRM NAME 
PACIFIC COAST OFFICE & SHOWROOM 


851 SOUTH LOS ANGELES STREET, LOS ANGELES 14, CALIF. 


NEW YORK CHICAGO 


@ AooRESs . saint hasbcencdcveubiseiestastet 
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ORR AER KERR ee Se 
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ABOUT 


PEOPLE 


Millers 
Falls 
Expands 
Sales 


Frederick N. 


Lyman 


The Millers Falls Company, Green- 
field, Mass., announced the expansion 
of the home office sales department 
on a product-line basis for more in- 
tensive development of the rapidly 
growing potentials on Millers Falls 
widely diversified range of products. 

According to Arthur E. Ackerman, 
vice president in charge of sales, 
three men will be in charge of the 


Gelvatex 
Names 
General 
Manager 


Don A. 
Gendron 


ANAHEIM, Calif.—D. A. Gendron 
was named general manager of Gel- 
vatex Paint Division, Shawinigan 
Resins Corp. 

Gendron has formerly been sales 
manager of National Paint and Var- 
nish Co. in Southern California. Prior 
to that, he was associated with North- 
ern California firms. 


Burgess Western S.M. 


LOS ANGELES—Frank de Neveu 
of Burgess Vibrocrafters, Inc., Grays- 
lake, Ill., has taken over his new 
position as Western District Sales 
Manager. This is de Neveu’s tenth 
year with BVI. As head of the West 
Coast sales district, de Neveu is di- 
recting sales of paint sprayers, elec- 
tric can openers and other BVI prod- 
ucts from his headquarters here. 
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Eugene V. 
Allen 


Vincent C. 
Giffen 


individual product lines—each with 
the title of sales manager and each 
responsible for sales production on 
the tools in his particular division. 

The appointees are Frederick N. 
Lyman, sales manager, metal cutting 
division; Vincent C. Giffen, sales 
manager, hand tools division; and 
Eugene V. Allen, sales manager, 
electric tool division. 


Dexter 
Appoints 
Sales 
Manager 


John B. 
St. John 


John B. St. John has been appointed 
general sales manager of Dexter Lock 
division of Dexter Industries, Inc., 
Grand Rapids, Mich. Before coming 
with Dexter, St. John was sales man- 
ager and salesman for Kwikset Sales 
and Service Co. for 5% years. 


J & H Puritan Reps 


LOS ANGELES—Appointment of 
J & H Sales Company, here, as sales 
representatives for Puritan Toilet 
Seats was announced by the manu- 
facturer, Century Products, Inc., 
Cleveland. J & H will cover a terri- 
tory including Oregon, Washington, 
Arizona and California. Its head- 
quarters are at 8271 Melrose Ave., 
Los Angeles Branch sales offices are 
maintained in San Francisco, Seattle, 
Portland and Alameda. 


Wilmott 
Will Head 
PRO Buying 
Group 


Lyle 
Wilmott 


Lyle Wilmott has become a mem- 
ber of the staff of PRO Hardware, 
Inc. to be in charge of the group 
buying for the organization as an- 
nounced by Paul L. Cosgrave, presi- 
dent. PRO Hardware is an affiliate of 
Cosgrave & Associates, who offer the 
Profitmaker Program to hardware 
wholesalers. 

Wilmott, merchandise manager, has 
during the last 10 years directed the 
activities of the staff of buyers of 
hard lines working on merchandising 
programs such as group purchasing, 
market surveys, and developing lines 
and items for the Cavendale Whole- 
sale Corp., a subsidiary of Cavendish 
Trading Corp. 

The new buying service to the 
wholesale members of the PRO group 
will combine buying of merchandise 
for the consumer circulars published 
by PRO Hardware and also the group 
buying of non-advertised basic hard- 
ware items. 


Rubbermaid 
Elects 

Vice 
President 


E. J. 
Fredericks 


Directors of Rubbermaid Incor- 
porated elected vice-president—E. J. 
Fredericks to head sales and market- 
ing operations of the company. In 
the new position of vice-president in 
charge of sales and marketing, Fred- 
ericks will be responsible for sales. 
marketing and merchandising pro- 
grams and personnel. He was pre- 
viously director of marketing. 
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New 
Rubbermaid 
Seattle 

Rep 


Duane T. 
Thorson 


SEATTLE — Duane T. Thorson, 
formerly employed by the Marshall- 
Wells Hardware Company, Portland, 
Oregon, has joined the sales staff of 
Rubbermaid Incorporated, Wooster, 
Ohio, as the company’s houseware 
sales representative in the Seattle 
area. 

Thorson is a native of Oregon and 
a graduate of the Hillsboro High 
School. He currently lives with his 
wife and two children at 18306 Pala- 
tine Avenue in Seattle. 


Borden Western S.M. 


LOS ANGELES — Appointment of 
Nicholas B. Alaga as Western sales 
manager of the Borden Chemical 
Company’s consumer products depart- 
ment has been announced by James 
A. Wold, general manager. He will 
make his headquarters here. 

Alaga, who joined Borden’s when it 
acquired Resin Industries of Santa 
Barbara, Calif., in 1956, will be re- 
sponsible for West Coast dealer and 
wholesaler sales of the company’s full 
line of “Elmer” adhesives for the 
home handyman, Resinite garden 
hoses and sprinklers, building mate- 
rials, and “Borden’s 38,” a high-nitro- 
gen ureaform fertilizer. His sales 
territory includes California, Oregon, 
Washington, New Mexico, Arizona, 
Nevada, Utah, Idaho, and western 
Montana. 


New Kwikset Sales Rep 


ANAHEIM, Calif. — Jay Harris, 
formerly customer relations repre- 
sentative with Kwikset Sales and 
Service Company here, has joined the 
sales force, covering part of metro- 
politan Los Angeles and the southern 
part of California from Los Angeles 
to the Mexican border. 
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ATKINS SAW DIVISION WAREHOUSE OPENED IN WEST 


) 


SOUTH SAN FRANCISCO is the home of the new warehouse opened by 
Atkins Saw Division, Borg-Warner Corporation, Indianapolis, Ind. The new 
warehouse will carry a complete line of Atkins products valued at more than 
$100,000. Located five minutes from San Francisco’s International Airport, 
the warehouse supplements Atkins facilities in Los Angeles, and in Portland, 
Ore., offering complete coverage of the West Coast Area. 


NATIONAL POT & KETTLE CLUB PRESIDENT HONORED IN SF 
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IT WAS A BIG NIGHT for past presidents’ of the San Francisco Pot & 
Kettle Club who got together to honor Wally Suva, president of the Associated 
Pot & Kettle Clubs of America, who stopped in San Francisco on his tour 
of affiliated clubs. Suva, china and glassware buyer for Frederic & Nelson, 
Seattle, recently returned from a buying trip in Paris and other European 
cities. Suva and his wife were honored by the San Francisco club at a special 
banquet attended by past presidents as well as members and their wives. The 
affair was held at Sabella’s Capri Room on May 6. The past presidents in the 
photo above are, from left, C. Roderick Adams (1952-53), D. J. Bartelme 
(1939-40), Joe Jackson (1943-44), Charles G. Putnam (1946-47), Fred G. Wig- 
more (1944-45), James C. Anderson (1953-54), George L. Hall (1950-51), 
Bruno Kaufner (1948-49), Walter A. Stone (1951-52), Armand A. Schwartz 
(1954-55), Max Fisher (1955-56), Art Nusbaum (1956-57), and Richard Gran- 
nis (1957-58). 


SAN FRANCISCO Pot & Kettlers 
extended a warm greeting to visiting 
national president of the Associated 
Pot & Kettle Clubs of America Wally 
Suva of Seattle. Suva was a featured 
guest at the club’s semi- monthly 
meeting and that afternoon was a 
guest of the club at a baseball game 
between the Los Angeles Dodgers and 
the San Francisco Giants in Seals 
Stadium. Standing are, from left, 
Charles G. Putnam, Bob McCarty, 
James Collins, D. J. Bartelme. Seated 
are, from left, Wally Suva and C. 
Roderick Adams. 





Spring Housewares Preview ... 


Demonstrates Ways and Means 
Of Effective Merchandising 


J. B. Sherr Company 
San Francisco, Calif. 


ORE than 500 dealers were on hand for the annual J. B. Sherr 
Company Spring Housewares Preview Sunday, April 19, which 
was staged for the first time in the San Francisco Merchandise Mart 
Phoenix Room. The one-day event featured a total of 84 exhibitors 
representing 147 housewares manufacturers from throughout the 
country. 

The purpose of the show was to acquaint dealers with the wide 
selection of merchandise and specials offered by the J. B. Sherr 
Company as part of their recently implemented expansion program, 
and to enable dealers to talk to factory representatives for ideas 
on merchandising techniques and advertising promotions. As Jerome 
B. Falk, sales manager of the company put it, the show had a dual 
purpose: (1) to present an opportunity for dealers to see merchan- 
dise; (2) to demonstrate how to merchandise products. 

The show, according to Falk, was the largest single West Coast 
housewares show ever put on by a housewares distributor. The 
turnout represented dealers from a radius of 200 miles. 

“The attendance at this show indicates a tremendous amount of 
dealer interest in finding ways and means of merchandising more 
effectively in the face of increasing competition as well as keeping 
abreast of what is new in the housewares industry,” Falk pointed 
out. 

The show hours were from 11 a.m. to 7 p.m. Also included dur- 
ing the day was a buffet luncheon for all buyers and guests and a 
cocktail hour. Admission was by invitation only. 

The company announced their fall show will be held sometime 
in September but as yet no definite date has been set. 

The company’s recent expansion resulted in the addition of eight 
former M. Seller salesmen, swelling the total sales force to 15 men. 
Falk, formerly sales manager for M. Seller Co., joined the company 
as vice president and sales manager. 

J. B. Sherr Company, which maintains a show room at its head- 
quarters located at 466 8th St., San Francisco, maintains its stock 
within its 22,000 square-foot warehouse. 


il 


COOKWARE EXHIBIT was interest- MANAGEMENT AND BUYERS hud- 
ing for many attending the show. dle to discuss the show. 
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MORE THAN 500 dealers from No. 
Calif. attended the show. 


A LARGE VARIETY of merchandise 
was shown to the buyers. 


SOME EXHIBITORS made dramatic 
presentation of their products. 


BUFFET LUNCHEON was a wel- 
come break for visiting guests. 
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WESTERN 
WHOLESALERS’ 


DIRECTORY 











The following Wholesalers are major and spe- 
cialty suppliers of merchandise to retail hard- 
ware establishments. It has been compiled with 
the cooperation of the Wholesalers to give you 
a better idea of the various services they provide 


and to help you do a better selling job. This 
directory includes the majority of wholesalers 
in the Eleven Western States, 
and Hawaii who responded to our request. 


British Columbia 








ARIZONA 





PHOENIX 





ARIZONA HARDWARE Co. 

47 E. Jackson Street. 

PRES: Delbert L. Stapley. 

V.P. WHSLE. DIV: Glenn Jones. 
SALES MGR: Vernon O. Chinn. 
TERRITORY: Arizona. 
DEPARTMENTS: Electrical Appliances, 
Bathroom & Plumbing, Camp & Picnic 
Supplies, Farm & Garden, Housewares, 
Paint & Supplies, Hardware, Sporting 
Goods, Wheel Goods. 

SAMPLE DISPLAYS ROOMS: Sporting 
goods, major appliances. 

SPECIALTY MEN: 3 sporting goods, 3 
major appliances, 1 paint, 6 industrial. 


CAPEL KLANG OF ARIZONA 
2042 W. MeKinley 

PRES: Hy Capel. 

SALES MGR: William Lauer. 
TE ~~ aaa Arizona, New 
Tex 

DE P ART MENTS: 
Supplies. 
SALESMEN: 3. 
SPECIAL SERVICES: Specializing in 
garden supplies, fast moving garden 
items. 


Mexico, 


Insecticides, Garden 


DUCOMMUN METALS & SUPPLY CO. 
301 S Twenty-Sixth Street. 
(See Los Angeles) 


MANAGER: Royal N. Thayer. 


MALLCO DISTRIBUTORS 

315 8S. lith Ave. 

PRES: JOHN G. O'Malley. 

SALES MGR: Ralph C. Heisser. 
TERRITORY: Arizona, Nevada, New 
Mexico. 

DEPARTMENTS: Bathroom & Plumb- 
ing Supplies, Builders Supplies, Farm 
& Garden, Paint & Supplies, Hardware, 
Sporting Goods. 


MOMSEN DUNNEGAN RYAN COM- 
PANY 

518 S. 3rd. 

PRES: Reuben F. Momsen. 

BRANCH MGR: J. R. Burnett. 
TERRITORY: Arizona. 
DBPARTMENTS: Appliances, Industrial 
Supplies, Plumbing & Heating Supplies, 
Hardware and Housewares, Sporting 
Goods. 


PHOENIX HARDWARE COMPANY 

2022 N. 22nd Ave. 

PRES. & SALES MGR: Irving Katzke. 

TERRITORY: Arizona, Imperia! Valley 

of ete Nevada, New Mexico. 

oo. ARTMENTS Appliances, Hard- 
e & juoptewaren, Sporting Goods. 

SALESMEN: 

SPECIAL SVENTS: Annual House- 

wares, Hardware & Gift Show in Sept. 


THRIFTY WHOLESALE CORPORA- 
TION 

213 S. 1ith Ave. 

PRES: Daniel L. Martin. 
TERRITORY: Arizona. 
DEPARTMENTS: Housewares, 
ware. 
SALESMEN: 
cialty men. 
SPECIAL SERVICES: Display material, 
seek inventory cards, personal sales 
elp. 


WESTERN HARDWARE COMPANY 
2905 W. Osborn Rd. 

PRBS. & GEN. MGR: Arnold E. Poole. 
MDSE. & SALES MGR: J. Fred Kiehl. 
TERRITORY: Arizona, Nevada, New 
Mexico. 

DEPARTMENTS: Appliances, Bathroom 
& Plumbing Supplies, Builders Supplies, 
Farm & Garden Supplies, Hardware & 
Housewares, Paint & Supplies, Sporting 
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Hard- 


Three housewares spe- 


Goods, Builders Hardware & Fasteners, 
Miscellaneous Hardware, Appliances. 


SPECIAL SERVICES: Illustrated Cata- 
log & Price Book, Weekly Rhythm 
Buying Control & Check List, Stock 
Control, Area Product Information 
Meetings, Weekiy Newspaper Adver- 
tising, Quarterly Circular Promotions 
SPECIAL EVENTS: Annual Convention 
and Merchandise Show, first week in 
February. 





TUCSON 





ARIZONA HARDWARE COMPANY 
1715 East 22nd Street. 

PRES: Delbert L. Stapley. 

DIV. MGR: J. Carl Curnutt. 

SALES MGR: Vernon O. Chinn. 
TERRITORY: Arizona. 
DEPARTMENTS: Electrical Appliances, 
Bathroom & Plumbing Supplies, Camp 
& Picnic Supplies, Farm & Garden, 
Housewares, Paint & Supplies, Hard- 
ware, Sporting Goods, Wheel Goods. 
SAMPLE DISPLAY: Sporting Goods, 
Major Appliances. 

SPECIALTY MEN: 3 Sporting Goods, 3 
Major Appliances, 1 Paint, 6 Industrial. 


LANE SALES COMPANY 

619 So. Main Street. 

PARTNER: Emanuel Levin. 
TERRITORY: Arizona. 
DEPARTMENTS: Electrical House- 
wares, Barbecue Supplies, Camp & Pic- 
nic Supplies, Farm & Garden, House- 
wares & Hardware. 





BRITISH COLUMBIA 





NEW WESTMINSTER 





BLACK BROS, LTD. 

612 Carnarvon Street. 

(See Vancouver, B.C.) 

BRANCH MGR: Jack Larsen. 
DEPARTMENTS: Hardware, Electrical, 
Industrial, Automotive, Paint. 





VANCOUVER 


BLACK BROS. LTD. 

1200 Hornby Street. 

PRESIDENT: R. E. Black. 

— MGRS: R. A. Buyse & J. F. 
Thit 


e. 

TERRITORY COVERED: 
and lower mainland. 

DEPARTMENTS: Hardware, Electrical, 

Industrial, Glass, Automotive, Paint. 

SAMPLE DISPLAY ROOMS: Electrical, 

Hardware, Automotive, Paint. 

SALESMEN: 40. 

HICKMAN TYE HARDWARE CoO. LTD. 

1342 Clark Drive. 

(See Victoria) 

MANAGER: R. J. Ward. 

KIRKLAND AND THOMPSON 

564 Beatty Street 

PRESIDENT: James Kirkland. 

TERRITORY COVERED: British Co- 

lumbia, Alberta. 

DEPARTMENTS: Hand Tools, Kitchen 

Specialties, Dog & Pet Supplies. 

SAMPLE DISPLAY ROOMS: All Mer- 

chandise. 

FRED C. MYERS LIMITED 

349 Railway Street. 

PRESIDENT: Fred C. Myers. 

SALES MGR: J. T. Myers. 

TERRITORY COVERED: Province of 

British Columbia and Yukon. 

DEPARTMENTS: Hardware, 





Vancouver 


House- 


Contract Buiiders Hardware, 


wares, 
Hoctrical, Trafhe Appliances, 


Tools, 


Lamps, Glasswa 

SAMPLE DISPLAY ROOMS: 
sample re rom display. 

SAL : 15. 
SALTY SALESMEN: 2. 


Complete 





VICTORIA 


HICKMAN TYE HARDWARE CO. LTD. 
910 View Street. 

PRESIDENT: L. H. Noble 

en COVERED: British Co- 
lu 

DEPARTMENTS: Builders’ Hardware, 
Paints and Brushes, Housewares, Table 
Apei ares. Electrical Wiring Supplies, 
Light Fixtures, Hand and Power Tools, 
Garden Tools, General Hardware. 
SAMPLE DISPLAY ROOM: All mer- 
chandise. 

SALESMEN: 10. 








CALIFORNIA 





BERKELEY 


DUCOMMUN METALS & SUPPLY CO. 
2550 7th Street. 

Branch warehouse (See headquarters 
Los Angeles) 

MGR: J. W. Rabb. 








BURLINGAME 





BAY CITIES WHOLESALE 

HARDWARE Co. 

1761 Adrian 

(Dealer Owned) 

PRESIDENT: Jerome Chappell. 

SALES MGR: Joseph O’Brien. 

—_- Northern & Central Cali- 

forn 

DEPARTMENTS: Tools, General Hard- 
ware, Plumbing, Builders Hardware, 

Electrical Supplies, Housewares 

SAMPLE DISPLAY ROOM: 1300- foot 

display area. 

SALESMEN: 4. 





COMPTON 





P. B. HAZELTON WHOLESALE 
HARDWARE, INC. 

1300 E. Palmer Ave. 

PRES: J. A. Hagelton. 

SECTY: W. F. Hazelton. 

SALES MGR: John S. Cate. 
TERRITORY: Arizona, So. Calif. Ne- 


vada. 

DBPARTMENTS: Builder’s Hardware, 
Power & nd Woodworking Tools, 
Garden Tools, Visible Packaged Hard- 
ware, Self-Service Display Fixtures. 
DISPLAY ROOM: obile salesroom 
showing Visible-packaged hardware 
and self-service display fixtures. 
SPECIALTY EN: 12 regular sales- 
men who are specialists in fimited lines 
carried, and one man with mobile unit. 
SPECIAL EVENTS: Power tool demon- 
stration in January. 





EL CENTRO 


WESTERN METAL SUPPLY CO. 

902 So. Second St. 

(See San Diego) 

V.P. & BRANCH MGR: Bruce Warner. 





HARDWARE WORLD 








FRESNO 





DRAKE STEEL SUPPLY CO. 
2655 Weber 

BRANCH MGR: Geo. Morgan. 
(Also see Los Angeles) 


INCANDESCENT SUPPLY COMPANY 
OF FRESNO 

906 N St. 

PRES: John Helms. 

V. P. & MGR: M. Denning. 
DEPARTMENTS: Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 


THE THOMSON-DIGGS CO. 
2851 Florence. 
(See Sacramento) 


SALES MGR: W. F. Christman. 





LONG BEACH 





AMERICAN WHOLESALE HARD- 
WARE CO. 

1500 West Anaheim Street. 

PRES & SALES MANAGER: Ben F. 
Larner. 

TERRITORY: California and Arizona. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Garden Supplies, Builders’ Hardware. 
SAMPLE DISPLAY ROOMS: Sporting 


oods. 

SPECIALTY MEN: 6 Sporting Goods 
men; 22 General Hardware & House- 
wares; 6 Industrial. 





LOS ANGELES 





BLATT DISTRIBUTING CO. 

2454 East 27th Street. 

PRESIDENT: Jacob Blatt. 

SALES MANAGER: Jerome Blatt. 
TERRITORY: Southern California. 
DEPARTMENTS: Housewares, Sporting 
bag Appliances, Toys, Garden Sup- 


plies. 

SAMPLE DISPLAY ROOMS: House- 
wares & Toys 

SPECIALTY MEN: 7 experienced mer- 
chandising men for Housewares and 
Toy departments. 

SPECIAL EVENTS: Toy show (June); 
Housewares show (July). 


BUDROW & COMPANY 

3161 Kk. Washington Bivd. 

PRES: Robt. G. Budrow. 

SALES MGR: Harvey E. Sawyer 
TERRITORY: So. California, Nevada. 
DEPARTMENTS: Bathroom Supplies, 
Builders Hardware, Electric Appli- 
ances, Housewares, Hand and Power 
Tools, Garden Supplies, Plumbing Sup- 
arya Stove & Supplies, Paint & Sun- 
r 

SALESMEN: 19. 

SPECIAL SERVICES: Finance Plan, 
dealer educational meetings, advertis- 
ing service. 


CAIAFORNIA HARDWARE COMPANY 
500 E. First Street (Box 2829 Terminal 
Annex). 

PRESIDENT: Shannon Crandall, Jr. 
V.P. & GENEKAL SALES MGR: E. P. 
Hallock. 

TERRITORY: California, Arizona, Ne- 
vada and part of Utah. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Paint, 

ances, Garden Supplies, Builders’ 

ware, China and Glass, and Industrial 
Supplies. 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, China and Glass, Housewares 
and Electrical Appliances. 
SALESMEN: 72. 


CAPEL KLANG OF SOUTHERN CALI- 
FORNIA 
7389 Kohler. 


PRES: Hy Capel. 

V. PRES: Harold Klang. 

SALES MGR: Sidney Capel. 

TERRITORY: So. California. 
gaint Farm & Garden Sup- 
plie 

SAL ESMEN: 7. 

SPECIAL SERVICES: Set up displays 

for dealers’ open houses & shows. 
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pe =a KLEIR 


In this new catalog 
any plier your customers want 











Here is a catalog with 16 pages filled with pliers of every 
description—side cutters, oblique cutters, long nose cut- 
ters, shear cutters, end cutters—a style, size and type for 
every conceivable job. Included are the new Klein midget 
patterns, hardly longer than a package of cigarettes— 
ideal for electronic work or model making. A copy of this 
catalog should be in the hands of every hardware store. 


WRITE TODAY 
Catalog 101A, listing and describing scores of Klein 
Pliers, will be sent on request. 


"Since 1857” 


as KLEIN as 


7200 McCORMICK ROAD * CHICAGO 45, ILLINOIS 


For Details Circle 29 on INQUIRY CARD 





DRAKE STEEL SUPPLY COMPANY 
6105 E. Bandini Blvd. 

PRES: A. H. Weinert. 

SALES MGR: Dempsey Huff 
TERRITORY: Arizona, California, Ne- 
vada, Oregon, Washington, Hawaii & 
Mexico. 

DEPARTMENTS: Builders Materials, 
Industrial Supplies, Fencing, Pipe, 
Steel. 


DUCOMMUN METALS & SUPPLY CO. 
4800 S. Alameda St. 

PRES: C. E. Ducommun. 

V.P. FOR MERCHANDISING: 
Rising 

vV.t. FOR SALES: Russell Rising. 

V.P.. MARKET DEVELOPMENT: Rich- 
ard C. Simpson 

TERKITORY: Arizona, No. & So. Calif., 
Idaho, Nevada, New Mexico, Utah. 
DEPARTMENTS: Steei, Non-ferrous 
Metals, Tools, and Abrasives itu-ius 
trial Supplies. 


Wayne 


GENERAL SALES CORPORATION 
756 Gladys Avenne. 
(See San Francisco) 


MGR: B. A. Litchfieid. 


GOODKIN HARDWARE COMPANY 
4346 Hollyweod Bivd. 


PARTNERS: Charles Schnee, David W. 
Nadien, Irving 8. Gordon. 

SALES MGR: Charles Schnee. 
TERRITORY: Arizona, So. California, 
Nevada. 

DEPARTMENTS: Tools. 

SALESMEN: 17. 


HARPER & REYNOLDS CORPORATION 

2425 Malt Avenue. 

PRES: S. T. Exley, Jr. 

SALES MANAGBDR: Ralph A. Judd, Jr. 

TERRITORY: Southern California. 

DEPARTMENTS: Hardware, House- 

wares, Appliances, Sporting Goods, 

a Mechanic and Plumbing Sup- 
les 

SAMPLE DISPLAY ROOMS: Sporting 

Goods, Housewares, seasonable and pro- 

motional items. 

SPECIALTY MEN: Two men for House- 

wares Dept., One man for Sporting 

Goods Department. 

SPECIAL SERVICES: Mobile display 

wagon, Seasonable advertising bro- 

chures. 

SPECIAL EBPVENTS: Housewares clinics, 

Dealer sales meetings. 


HARR COMPANY 
13614 S. Western Ave. 

OWNER: Silas Magness. 
TERRITORY: Arizona, So. California. 
DEPARTMENTS Bathroom Accessor- 
ies & Plumbing Supplies, Builders Sup- 
plies, Camp & Picnic Supplies, Heating 
Supplies. 

SPECIAL SERVICES: 
Sheets, Packaging, 


Catalog, Price 
Merchandisers. 


HOFFMAN HARDWARE COMPANY 
6625 East Washington Boulevard. 


Py ge B. J. Badham, Sr. 
SALES MGR: C. F. Fletcher. 
TERRITORY: Southern California and 
gprts of Central California, Western 
evada and Western Arizona. 
DEPARTMENTS: General Hardware, 
Stoves, Builders’ Hardware, House- 
wares, Tools, Electrical, Cutlery, Elec- 
tric Sundries, Picnic Goods and Sport- 
ing Goods. 
SAMPLE DISPLAY ROOMS: 1. Promo- 
tional Mdse.; 2. Fishing Tackle and 
Athletic Supplies. 
SALESMEN: 25 
SPECIALTY gf N: 
ing goods me 
SPECIAL SERVICES: New removable- 
section catalog; advertising brochures; 
sporting goods mobile showroom. 


10 specialty sport- 


INCANDESCENT SUPPLY COMPANY 
OF LOS ANGELES 

S33 E. 3rd St. 

PRES: Maxwell Rosen. 

Vv. P. & MGR: David Felber. 
DEPARTMENTS: Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 


KEY HARDWARE COMPANY 
406-408 Wall Street. 

PRES: E. L. Klieman. 

SALES MGR: C. J. Carr. 
TERRITORY: So. California, 
Arizona, 
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Nevada, 


DEPARTMENTS: Garden 
Housewares, General Hardware, 
smith Supplies, Hand Tools. 


Supplies, 
Lock- 


ROBERT SKEELS & COMPANY 

2928 N. Main Street. 

OWNER: Robt. Skeels. 

TERRITORY: Arizona, No. & So. Cali- 
fornia, Nevada. 
DEPARTMENTS: Bathroom 
sories, Builders Supplies, Gen. 
ware. 


Acces- 
Hard- 


UNION HARDWARE & METAL COM- 
PANY 

5555 Ferguson Drive. 

(P. 0. Bex 3070 Terminal Annex) 


ye ga EB. H. Malas od 
SALES RECTOR: ce 
TERRITORY. Reashien Tulifecetn, Ari- 


Hardware 

(ipel. garden supplies), Housewares, 
Appliances, Builders’ Hardware, Indus- 
trial & Mill Supplies, Lamps, Plumb- 
ing, Sporting Goods, Toys, Threaded 
Products and Electrica 
SAMPLE DISPLAY 
Sporting Goods. 
SPECIALTY MEN: 20 specialists cover- 
ing the following lines: China & Glass, 
Garden Equipment, Lamps, Sporting 
Goods, Toys Wheel Goods, Builders’ 
Hardware and Power Tools; also 70 
regular salesmen covering general 
conte. and industrial accounts. 

PECIAL SERVICES: Store arrange- 
oe service (layout, fixtures, merchan- 
dising, etc.), advertising orochures, 
(Spring and Parietmas), and power tool 
instruction clas 
SPECIAL EVENTS: Det show (May) 
and Toy show (May) 


a 
ROOMS: 


Toys, 


UNITED STATES 
PAPER Co. 

2522 So. Soto St. 
PRES: Sam Abrams. 
SALES MANAGER: Ben Abrams. 
eet So. Calif., Arizona, Ne- 
va 

DEPARTMENTS: Housewares, Appli- 
ances, Garden Supplies; Barbecue and 
Picnic Goods. 

SAMPLE DISPLAY ROOMS: House- 
wares, Appliances, Garden Supplies; 
Barbecue & Picnic Goods 

SPECIAL EVENTS: tapbet week (July 
& January). 


HARDWARE & 





MILLBRAE 





HARRIS & STROH 

231 Adrian. 

PRES: R. B. Harris. 

V.P: G. H. Stroh. 

SALES MGR: R. B. Harris, Jr. 
TERRITORY: No. & Central California, 
Nevada, Oregon. 

DEPARTMENTS: Fishing Tackle, Guns 
and Ammunition, Camping Supplies, 
Athletic Goods, Water Sports. 
SAMPLE DISPLAY ROOM: Main Office 
and various towns for special displays. 
SALESMEN: 13 regular specialists and 
2 who work sample rooms. 





OAKLAND 





ACCO WESTERN CORPORATION 

2040 Livingston St. 

PRES: W. E, Adcook. 

V.P: Herbert Grainger. 

TERRITORY: Fresno, California to So. 
Oregon. 

SALES MGR: Norman Mack. 
TERRITORY: California from Bakers- 
field to Oregon line. 

DEPARTMENTS: General merchandise, 
specializing in Garden, Freezer Sup- 
plies, Chemicals, Plastics, and House- 


wares. 
SALESMEN: 10. 
DAVIS MATERIALS CO. 


1900 E. 12th St. 
PARTNERS: Fred Perlstein & David 


Davis. 

TERRITORY: No. Calif. 
DEPARTMENTS: Electrical House- 
wares, Automotive, Builders Hardware, 
Garden, Industrial, Paint, Plumbing, 
Gen. Hardware. 


SKAGGS-STONE WHOLESALE CO. 
727 Kennedy mesg 


PRES: O. L. Sto 

¥.F, R SALES MGR: Ralph E. Diamond. 
TERRITORY: California, Nevada, Utah, 
Idaho, Oregon, Washington, Arizona, 
Hawaii & Alaska. 

DEPARTMENTS: Electrical, Hardware, 
Housewares, Glassware, Garden, ‘Toys, 
Gifts, Dry Goods, Notions. 
SALESMEN: 70. 


WILCO SUPPLY 

383 40th St. 

PRESIDENT: Williams. 
ie R Williams. 


SALES MGR 

THRRITORY: No. Calif, Nevada. 
DEPARTMENTS: Builders’ Hardware, 
Gen. Hardware, Tools, Abrasives, In- 
dustrial Supplies, Bathroom and Kitch- 
en Accessories. 





REDDING 





INCANDESCENT SUPPLY COMPANY 
OF REDDING 

2145 Pine St. 

PRES: John Helms. 

V. P. & MGR: John Hylton. 
DEPARTMENTS: Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 





REDWOOD CITY 





KOBLICK SUPPLY 

2920 Bay Rd. 

gaa & SALES MGR: Allan W. 
lic 

TERRITORY: No. Calif. 
DEPARTMENTS: Electrical Supplies, 
Hand and Power Tools, Paint Sundries, 
Abrasives, Fasteners. 

DISPLAY ROOM: One, general. 
SALESMEN: 5. 


PHILLIPS & EDWARDS ELECTRIC 
CORPORATION OF REDWOOD CIrry 
501 Howland St. 

PRES: M. H. Jankelson. 

Vv. P. & MGR: Harold McDonald. 
DEPARTMENTS: Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 


Kob- 





SACRAMENTO 





ACME SUPPLY COMPANY 

2124 19th St. 

BRANCH MGR: Virgil Kozlowski. 
(See Reno, Nevada) 


INCANDESCENT SUPPLY COMPANY 
OF SACRAMENTO 

1800 24th St. 

hee S: John Helms. 

V. & MGR: Tom Garvey. 
DEPARTMENTS. Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 


THE THOMSON-DIGGS COMPANY 
1801 Second Street. 


PRES: C. L. Mason. 

SALES MGR: Dom A. Civitello. 
TERRITORY: Central and Northern 
California, Southern Oregon & Nevada. 
DEPARTMENTS: Shelf & Heavy Hard- 
ware, Housewares, Sporting Goods, Ap- 
pliances, Toys, Garden & Farm Sup- 
plies, Wire Products, Paint, Pipe, Iron, 
Steel. 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, Toys. 

SPECIALTY MEN: 2 experienced mer- 
chandising men for Electrical and In- 
dustrial. 

SPECIAL SERVICES: Store Moderniza- 
tion; Mobile Showroom. 


CLARKE WHEELER COMPANY 

1800 16th Street. 

PRES: George W. Tripp. 

VICE PRES: Dewey Hamilton. 

SALES MGR: Russ Byrholdt. 
TERRITORY COVERED: San Joaquin 
Valley, Sacramento Valley, Western 
Nevada, Southern Oregon. 


HARDWARE WORLD 





DEPARTMENTS: Housewares, Air 
Conditioning, Electronics. 
SALESMEN: 6. 





SAN BERNARDINO 





WESTERN WHOLESALE 

401 So. J St. 

PRES: G. G. Harshbarger. 

SALES MGR: C. F. Cooper. 
TERRITORY: So. California. 
DEPARTMENTS: Floor Coverings, 
Paint & Supplies, Wallpaper, Plastic 
and Metal Wall Tile. 

SALESMEN: 3 dealer representatives. 





SAN DIEGO 





WILSON F. CLARK CO. 
500 L Street. 


GEN MGR: Wilson F. Clark 

SALES MGR: Chas. L. Williams. 
TERRITORY: So. California. 
DEPARTMENTS: Builders Hardware 
Building Specialties, Mechanics Hand 
& Power Tools, Store Fixtures and 
Equipment. 

DISPLAY ROOMS: Builders Hardware, 
Tools, Fixtures. 

SPECIALTY MEN: 1—Industrial, 1— 
Fixtures. 

SPECIAL SERVICES: Store layout, 
blueprinting and installation (new or 
remodeling). 


DRAKE STEEL SUPPLY CO. OF 
SAN DIEGO 

2931 E. Harbor Drive. 

BRANCH MGR: Richard Probert. 
(Also see Los Angeles) 


DUCOMMUN METALS & SUPPLY CO. 
1360 Wilson Ave. 

Branch Warehouse (See Los Angeles) 
MGR: J. J. Supanich. 


WESTERN METAL SUPPLY CO. 
215 7th Street. 


PRES: W. Murray Smith. 

V.P. & SALES MGR: Bert C. Sutton 
TERRITORY: So. California, Part of 
Arizona, N. Part of Baja Calif, Mexico 
DEPARTMENTS: Air Conditioners & 
Plumbing, Appliances, Builders Sup- 
plies, Camp & Picnic Supplies, Farm & 
Garden, Heating Supplies, Housewares 
Industrial Supplies, Paint, Pumps & 
Water Systems, Sporting Goods, Gen- 
eral Hardware 

SPECIAL SERVICES: Annual Spring 
Fair for retail dealers. 





SAN FRANCISCO 





ALLIED WESTERN DISTRIBUTORS, 
INC. 

555 Howard Street. 

PRES. & SALES MGR: W. T. Brantman 
TERRITORY: 11 Western States, Ha- 
wail & Alaska. 


DEPARTMENTS: Kitchen Gadgets 
Home Bar Accessories, Barbecue Ac 
cessories, Glassware, Plastic Dinner- 
ware, Dining & Entertaining. 

DISPLAY ROOM: In Western Merchan 
dise Mart, Space 243, 1355 Market St 
San Francisco; and the Brack Shops 
Space 506-7, 527 W. 7th St., Los An 


reles, 

SPECIALTY MEN: 24 Gadget and 
Housewares Specialists. 

SPECIAL SERVICES: Dealers catalogs 
“Gadgetland” and “Gifts ‘n Gadgets.” 
Tabloid, “GADGETFARE.” Newspaper 
Advertising Mats. 

SPECIAL EVENTS: Participation in all 
Western Gift Shows. 


BAKER & HAMILTON 

700 Brannan St. 

PRES: Wakefield Baker. 

GENERAL MGR: Henry Hofmann. 
GEN. SALES MGR: Emmet Burke. 
INDUSTRIAL SALES MGR: R. B. Davis. 
TERRITORY: No. Calif., Nevada, Ore- 
gon, Washington, Hawaii. 
DEPARTMENTS: Carpenters’ Tools, 
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‘direct line’ to 
“profit-plus’ 


hardware 
specialties... 


R-W manufactures a very diversified line of top-quality hardware special- 
ties. So many that we could not describe them all in a publication as large 
as the one you are now reading. However, Hardware and Building Supply 
Dealers have learned to rely on the R-W Catalog as a prime source for 
a wide variety of their hardware needs. It is a place to purchase those 
“non-stocked” specialties that earn many dollars of “added-profits.” Many 
of the items you will undoubtedly want to buy for stock—some, because 
of the special nature you will want to buy only on customer request. In 
either case, this catalog provides you with a proverbial “horn of plenty” 
from which you can order all your hardware needs. Here are a few of 
the top-quality hardware products made by R-W... Track, Hangers and 
Hardware Sets for Sliding Doors; Latches; Hasps; Door Bolts; Flush Pulls; 
Door Handles; Stay Rollers; Binders; Floor Guides; Studding Sockets; Fire 
Doors and Fire Door Hardware; Industrial Doors of all types and Electric 
Operators for all types of gates and doors. 


WRIT Richards-Wilcox 


& 





MANUFACTURING COMPANY 


A HANGER FOR ANY DOOR THAT SLIDES 
2323 W. Third Street 850 S. Von Ness Ave. 1160 Fairview No. 
Los Angeles 57, Calif. San Francisco 10, Calif. Seattle 9, Washington 
Phone Dunkirk 8-6173 Phone Mission 8-6700 Phone Main 3650 
For Details Circle 30 on INQUIRY CARD 


for your free copy of 
the R-W Catalog No. 
A-400. 
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Mechanics’ & Contractors’ Tools, Elec- 
tric Power Tools, Industrial Supplies, 
Garden & Farm Tools, Brass Goods & 
Metals, Pipe & Fittings, Wire Prod- 
ucts, Mine, Mill & R.R. Supplies, Build- 
ers and Shelf Hardware, Sporting 
Goods, Housewares, China, Glassware 
& Gifts, Cutlery, Electrical Supplies, 
Paints & Varnishes, Wheel Goods, Steel, 
Insecticides, Store Fixtures, Pumps, 
Table Appliances, Clocks and Watches. 
DISPLAY ROOMS: 
sporting goods. 
SALESMEN;: 62, of which 7 are spe- 
cialty men (Sporting goods 4; House- 
wares 2; Tool 1) 

SPECIAL SERVICES: Store moderni- 
zation layout fixtures, model store, 
catalog pricing service Housewares 
Show, bi-monthly tool demonstration, 
Christmas and spring circulars, 
BRANCH WAREHOUSES: Oakland. 


Housewares, tools, 


J. B. CALDER CO. 
1017 Howard Street. 


PRES: John Barr Calder. 

SALES MGR: Ross Sawtell. 
TERRITORY: Northern California and 
Southern Oregon. 

DEPARTMENTS: Lighting Fixtures, 
Wiring Supplies, Electric Counter Mer- 
chandise. 

SALESMEN: 4. 


CALIFORNIA PEST CONTROL 

1000 Mariposa St. 

PARTNERSHIP. 

SALES MGR: R. B. Chalmers. 

Rh eagy ee LE No. Calif. 
DEPARTMENTS: Garden Department 
and Garden eowes. 

SALESME 

SPECIAL SicRVICES: Dealer Catalog. 


CAPEL, KLANG & COMPANY 
222 15th Street. 


V.P. SALES: Harold Klang. 
PRES: Hy Capel. 

TERRITORY: No. Calif., Nevada. 
DEPARTMENTS: Garden & Farm. 


H. V. CARTER CoO., INC. 

52 Beale. 

PRES. & GEN. MGR: David E. Graves 
SALES MGR: J. D. Baker. 
TERRITORY: No. Calif., 
vada. 
DEPARTMENTS: 
Golf Course. 
SALESMEN: 6 
SPECIAL SERVICES: Complete repair 
parts department for equipment sold. 
Advertising material such as literature. 
ad mats, cooperative advertising allow- 
ances as supplied by factories. 
SPECIAL EVENTS: Special 
sales and service meetings. 


Western Ne- 


Farm & Garden and 


dealer 


KEN COLLINS PAINTS 

400 Valencia St. 

OWNER: Ken Collins. 

MGR: H. J. Hayes. 

TERRITORY: No. Calif. 
DEPARTMENTS: Paint & Supplies. 


DUNHAM, CARRIGAN & HAYDEN OO. 
2 Kanaas. 


PRES: Curtiss Hayden, Sr. 
GENERAL SALES MGR: Charles Lutz. 
TERRITORY: Calif. Nevada, Oregon, 
Hawaii, Alaska. 

DEPARTMENTS: Appliances, Plumb- 
ing, Camp & Picnic, Electrical Supplies, 
Farm & Garden, General Hardware, 
Housewares, Industrial, Sports, Toys, 
Wheel Goods, Builders Hardware & 
Imports. 

SAMPLE DISPLAY ROOM: Toys at 
Western Merchandise Mart, 1355 Mar- 
ket Street, San Francisco. 
SPECIALTY MEN: 6 toy men, 6 sport- 
ing Taina men, 2 housewares & appli- 
anc 

SPECIAL SERVICES: Store Lay-Out 
ervice 

SPECIAL EVENTS: Toy Show (May- 
Sept.), Dealer Show (June). 
BRANCH WAREHOUSE: 


Honolulu, 
Hawaii. 


GAREHIME CORPORATION 
450-454 Townsend Street. 


PRES: V. E. Garehime. 

SALES MGR: E. C. Young. 
TERRITORY: No. California & Western 
Nevada. 
DEPARTMENTS: Builders & Shelf 
Hardware, Hand & Power Tools, Gar- 
a Supplies, Electric & Plumbing Sup- 
plies. 

SAMPLE DISPLAY ROOMS: 
Hardware & Tools. 
SPECIALTY MEN: 4 experienced Bulild- 
ers Hardware men, 4 experienced Tool 
& Garden men, 12 traveling salesmen. 
SPECIAL SERVICES: 2 men for Store 
Modernization. 


Builders 


GENERAL SALES CORPORATION 
745 Bryant St. 

PRES: Maynard Church. 
TERRITORY: California. 
DEPARTMENTS: Electric 
wares, Electrical Supplies. 


House- 


GRAYBAR ELECTRIC COMPANY 
1750 Alameda eae oll 

DIST. MGR: G. L. 

DIST. OPER. MGR: = H. Fohrman. 
TERRITORY: No. California, Idaho, 
Utah, Nevada. 

DEPARTMENTS: Electrical House- 
wares & Appliances, Bathroom Acces- 
sories, Heating Supplies, Housewares, 
Power Tools. 


HANSEN WHOLESALE HARDWARE 
co ; 


230 Ninth Street 

OWNER: Margaret Hansen. 
MANAGER: Monta Smith. 
TERRITORY: No. California. 
DEPARTMENTS: General Hardware. 


HARDWARE PRODUCTS COMPANY 
615 Howard Street. 

PRES. & SALES MGR: Claude F. Mont- 
gomery 

TERRITORY: No. Calif., So. 
and Nevada. 

DEPARTMENTS: Locksmith Supplies, 
Lawn Mower Parts, Sharpening Equip- 
n+ eg Saw Filing Equipment and Sup- 
plies. 


Oregon 





seller—to retail at 98¢ ea. 
or more assorted. 


Dealers price 60¢ ea. 


871 Folsom St. 





98? SPECIAL TOOL PROMOTION 
Values to $2.49 ea. Retail 


We have over 100 assorted tools—every one a proven 


Order in lots of 144 


Mail orders solicited. 


NUSBAUM WHOLESALE HARDWARE CO. 
(Our 31st Year) 


San Francisco 7, Calif. 





FOR 
PROFITS 
SEE 
JULY 
ISSUE 
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E. H. HARLOW COMPANY 

1355 Market Street. 

OWNER: E. H. Harlow. 
TERRITORY: No. California, No. Ne- 
vada, So. Oregon. 

DEPAPRTMENTS: Electrical House- 
wares, Garden Tools, Housewares, Cut- 
lery, Luggage. 

SAMPLE DISPLAY ROOM: Complete 
Display, Space 467, Western Merchan- 


EN: 3. 
SPECIAL EVENTS: Participate in 
Winter and Summer Mart Shows and 
at Calif. Retail Hdwe. Show. 


THE HEYMAN HOUSEWARES, INC. 
220 15th Street. 

PRES: W. Heyman. 

SALES MGR: J. C. Mullin. 
TERRITORY: Pacific Coast. 
DEPARTMENTS: Imported & domestic 
housewares, me & door mats. 
SALESMEN: 

SAMPLB DISPL AY ROOM: 
St. 


220 - 15th 


HOUSEWARE SALES CO. 
1330 Howard Street. 
San Francisco, Calif. 


PRES: Herbert J. Kutner. 

SALES MGR: Charles H. Jolliffe. 
TERRITORY: Northern & Central Cali- 
fornia and Southern Oregon. 
DEPARTMENTS: Housewares. 
SAMPLE DISPLAY ROOM: For all 
products 

SPECIAL EVENTS: Open House dur- 
ing all Regional Housewares and Gift 
Shows. 


LELAND COMPANY 
7th & Folsom Streets. 


PRES: Sanford J. Leland. 
MGR: Herbert Rosenbaum. 
TERRITORY: No. California, So. Ore- 


DEPARTMENTS: 
wares, Hardware, 
smith. 


NORTHERN CALIFORNIA HARD- 
WARE & STEEL CO. 

209 Mississippi Street. 

PRES: C. G. Claussen. 

GEN SALES MGR: H. C. Ferguson. 
TERRITORY: No. California. : 
DEPARTMENTS: Builders Materials, 
Industrial Supplies, Farm Tools, Plumb- 
ing Supplies, Steel Bars, Shapes, Sheets 
and Plates. 


NUSBAUM WHOLESALE HARDWARE 
871 Folsom St. 

PRES: Mark H. Nusb 

SALES MANAGER: Richard Levy. 
TERRITORY: Northern California, 
Southern Oregon and Western Nevada. 
DEPARTMENTS: Hardware, Hoeuse- 
wares, Builders’ Hdwe., Garden and 
Farm ts) Bows mioetsse Supplies, Wire 
a ower Tools. 

SALESM 10. 

SPECTAL- RDRVICES: Spring and fall 
dealer open house fairs. Power Tool 
Catalog to aid dealers in selling all 
popular brands in electrical tools. 


House- 
Lock- 


Plumbing, 
Electrical, 


PHILLIPS & EDWARDS ELECTRIC 
CORPORATION OF SAN FRANCISCO 
265 Vermont St. 

PRES: B. A. Phillips. 

P. & MGR: L. M. Lethine. 
DEPARTME NTS: Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 


RALPHS-PUGH CO. INC 

530-532 Howard. 

PRES: J. G. Pugh. 

TERRITORY: No. California. 
DEPARTMENTS: Industrial Rubber 
Products (Hose, Belting, Sponge Rub- 
ber), rust preventative coatings 
SAMPLE DISPLAY ROOM: 530 Howard 


SALESMEN: 3. 


R & H WHOLESALE HARDWARE CO. 
156 Sth Street. 
PARTNERS: Seymore and Aaron Mon- 


sky. 

TERRITORY: No. California. 
DEPARTMENTS: Electrical Supplies, 
Farm & Garden, Paint Supplies, Plumb- 
Hd Supplies, Tools. 

SALESMEN: 2 on retail accounts. 
SPECIAL SERVICES: Offers 98¢ tool 
bargain counter for retail hardware 


stores. 
DEPARTMENTS: Mechanics Hand 
Nuts and Screws, Farm 


Tools, Bolts, 
HARDWARE WORLD 








ey may REFLECTING ie 
TWENTY-SIX YEARS | Wasa | Amerie’ 
sae 2° st-Jeling 
OF PROGRESS! mailed 


Line of 
Over a quarter century devoted to the 











distribution of Quality Hardware. 4 - + Reflecting 





NUMBERS 
LETTERS 
& SIGNS 


MANY THANKS! to our cus. 


tomers and friends who have made our 
continuous growth and prosperity pos- 
sible. 


OUR GOAL: To make each order uVHO NUMBERS. 


a “Special Order” and send it on its way sain a pif te 
4 . i vw as sts are top quality, a -year- 
in the shortest time possible. mre ong cee ggg SE = 
their eye-catching Metal 
Display Racks (free with 
each assortment) in good 
h\ store oca ions. | Watch 
DEALER SERVICES: vaitabie yor sake sro 
to each dealer is our complete store plan- 
ning department, with plan services— 


featuring the new Daley mass merchan- 

, : . HY-KO PRODUCTS CO. 
diser fixture with tomorrow’s adjustable then 
shelving today! Gi i @ 

° WEATHERPROOF 














Easy TO 


* Telephone SUtter 1|-8352 


' hy \ e - 
Ww DON'T DELAY getting 
se and other Hy-Ko 
° % i ast sellers on display. 
° rder fro your jobber 
; | , now. 


HY-KO PRODUCTS CO. 


450 TOWNSEND STREET » SAN FRANCISCO 7, CALIFORNIA —_ CLEVELAND 3, OHIO 
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and Garden Tools, and Imported Hard- 
ware 

SALESMEN: 2 Full time, 3 Part time 
SCHMIEDELL & COMPANY 

460 Townsend Street. 

PRESIDENT AND SALES MGR: E. J. 
Kenneally. 

TERRITORY: No. and Central Cali- 
fornia. 
DEPARTMENTS: 
Nursery Supplies. 
SALESMEN: 7. 
SELLER BROS. & COMPANY 

177 Fremont Street. 

PRESIDENT: Alan W. Hyman 

V. P. & SALES MGR: Robert L. Jacobs 
TERRITORY: No. California including 
Southern part of Oregon and So. Calif 
to Santa Maria. 

DEPARTMENTS: Housewares, Appli- 
ances, Hardware, Garden Tools, Sport- 
ing Goods, Power Tools 

SPECIAL SERVICES: Seasonal adver- 
tising brochures. Basic stock lists, in- 
ventory control system — Profitmaker 
Program. 

SPECIAL EVENTS: Participate in Cal- 
ifornia Retail Hardware Show (Feb.) 


J. B. SHERR COMPANY 

466 Sth Street. 

BUYER: J. B. Sherr. 

SALES MGR: Jerome B. Falk. 
TERRITORY: No. California. 
DEPARTMENTS: Electrical 
wares, Housewares, Gadgets, 
ware, Plastics. 

SALESMEN: 15. 

SP 1D CIAL SERVICES: Annual fall deal 
ers’ promotional catalog, “Good House 
keepers;” Spring tabloid. 

SPECIAL EVENTS: Spring Show 
(March-April); Fall Show (Sept.). 


Farm, Garden and 


House- 
Glass 


SLOSS & BRITTAIN 

100 Potrero. 

PRES: H. E. Sloss. 

SALES MGR: W. O. McManis 
TERRITORY: No. Calif 
DEPARTMENT: Hardware, 
wares and Sporting Goods 
SALESMEN: 21. 

SPECIAL SERVICES: Promotional 
booklets for dealer use for Hardware 
Week and Christmas. 


House- 





SAN JOSE 





F. E. BAKER & SONS, INC, 
1432 Bayshore Highway. 


PRES: R. D. Baker. 

SALES MGR: J. F. Baker. 
TERRITORY: No. California. 
DEPARTMENTS: Electrical House- 
wares, Barbecue, Picnic Supplies, Bath- 
room Accessories, Hose & Accessories, 
Housewares, Paint & Supplies, Gift- 


wares 


INCANDESCENT SUPPLY COMPANY 
OF SAN JOSE 

255 Commercial St. 

PRES: M. H. Jankelson. 

Vv. P. & MGR: John Taylor. 
DEPARTMENTS: Electrical supplies, 
electrical tools, lighting equipment and 
fixtures, electric housewares, electric 
motors. 





SANTA FE SPRINGS 





SOUTHWEST HARDWARE COMPANY 
13827 South Carmenita Road. 


PRES: James W. Beshears. 

GEN MGR: Arne C. Kammeier. 

SALES MGR: R. Wayne Dudley 
TERRITORY: Southern California. 
DEPARTMENTS: Hardware, House- 
wares, Plumbing & Electrical Sundries. 
SPECIALTY MEN: 3 fieldmen versed in 
merchandising helps & promotional 


helps. 

SPECIAL EVENTS: Two merchandise 
shows annually ... 3 Dealer Circulat 
Promotions annually Hardware 
Week, Summer (July-August) and 
Christmas ... Dealer helps in news- 
paper, including 50-50 cooperative ad- 
vertising year around. 





SOUTH SAN FRANCISCO 





MARSHALL NEWELL SUPPLY 
COMPANY 

101 Utah. 

PRES: A. M. Chambliss. 

SALES MGR: Paul R. Larimer. 

MGR. PURCHASES: L. H. Bishop. 
TERRITORY: No. California. 
DEPARTMENTS: Builders Hardware, 
Chain & Cordage, Industrial Supplies, 
Hand & Power Tools, Bathroom Acces- 
sories, Shelf Hardware and Locksmith 
Supplies. 

SALESMEN: 12 Industrial, 4 Hardware. 
SPECIAL SERVICES: New catalog. 








SAN MATEO 





A. W. PIKE & COMPANY 

1135 N. Bayshore Freeway. 

PRES: Mrs. A. W. Pike. 

V.P. & GEN. MGR: Byrne W. Pike 
TERRITORY: No. California 
DEPARTMENTS: Builders Hardware. 





SANTA BARBARA 





WRIGHT WHOLESALE HARDWARE 
8 Anacapa Street. 

PRES: John 8S. Wright. 

V. PRES: Ernest B. Schilling. 

SALES MGR: Harold Venable. 
TERRITORY: Santa Barbara, Ventura 
& San Luis Obispo Counties. 
DEPARTMENTS: Chain & Cordage, 
Marine Hardware, General Hardware, 
Electric Hand Tools, Hose. 
SALESMEN: 1 Industrial, 1 
and 2 covering all lines. 
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Marine 


STOCKTON 





BUILDING MATERIAL DISTRIB- 
UTORS, INC. 

P.O. Box 1929—1000 E. Channell. 
PRES: Mrs. Martel Wilson. 

V.PRES: W. G. Grieve. 

PURCHASING AGENT: V. L. Pipes. 

TERRITORY: No. California. 
DEPARTMENTS: Builders Supplies, 
Builders Hardware, Builders Material 
BRANCHES: 1855 Cherry Ave., Fresno, 

Calif.; 1925 Stockton Blvd., Sacramento. 
po 582 Stockton Ave., Jan Jose, 
ali 
SALESMEN: 10. 

CENTRAL VALLEY HARDWARE Co. 

924 E. Church Street. 


PRES: J. D. Turner, Jr. 
SALES MGR T. Turner 
TERRITORY: South. Los Banos, North 
to Sacramento, East to all Mother 
Lode, West to Tracy. 
DEPARTMENTS: General Hardware, 
Sporting Goods, Housewares, Builders 
Hardware. 
SAMPLE DISPLAY ROOM: 2000 sq. ft. 
of general display. 
SPECIALTY MAN: 1 for. sporting 
goods. 
PHILLIPS & EDWARDS ELECTRIC 
CORPORATION OF STOCKTON 
110 So. Aurora St, 

John Helms. 

& MGR: John Zdarsky. 
DEPARTME NTS: Electrical supplies, 
electrical tools, lighting equipment and 
Rstuves. electric housewares, electric 
motors. 


VIEBROCK METAL PRODUCTS, INC. 
510 N. San Jose Street 

PRESIDENT: Francis M. Viebrock 
TERRITORY: Central California from 
Fresno to Chico, San Ramon Valley 
and Mother Lode area. 
DEPARTMENTS: Hardware and mer- 
chant steel commodites, both domestic 
and imported. 

SALESMEN: 2 





SUNNYVALE 





PACE SALES CO. 

S24 N. Mathilda. 

OWNER: Frank Pace. 

TERRITORY: No. & So. California. 
DEPARTMENTS: Electrical House- 
wares, Builders Hardware, Electrica! 
Supplies, Garden Tools, Paint & Sup- 


plies, Plumbing Supplies. 
SAMPLE DISPLAY ROOM: 
sample room. 

SALESMEN: 5 


General 





COLORADO 





DENVER 





BANNER HARDWARE DISTRIBUT- 
ING CO. 

1431 15th Street. 

PARTNERS: Max Lackner, Edward J. 
tackner, Harry Levy, Norman Levy. 
SALES MGR: John F. Anderson. 
TERRITORY: Colorado, Wyoming Ne- 
braska, Kansas. 
DEPARTMENTS: 
trical Appliances, 
— 


Housewares, I[lec 
Hardware, Vicnic 
Lawn & Garden Supplies, 


SAMP LE DISPLAY ROOM: bDisplay 
some basic stock merchandise & all 
seasonal merchandise (Display room 
has been ate ge soe J remodeled). 
SALESMEN: 6 Outside Men, 2 sample 
Room Men. 

SPECIAL SERVICES: 1, “Item of the 
Month” program. 2. “Ad Mat & Promo- 
tional Material” service. 3. Co-op ad- 
vertising program, 4. Fall Catalog for 
dealers. 


SPECIAL EVENTS: Housewares & Gift 
Show Sept. 1959. 


Cc. A. CROSTA INC. 
1901 Market. 


PRES. & MGR: J. H. Singleton. 
SALES MGR: Ed K. Bare. 
TERRITORY: Colorado, New Mexico, 
Wyoming. 

DEPARTMENTS: Builders Hardware, 
Builders Supplies, Farm Equipment, 
Garden Supplies, Heating & Air Con- 
ditioning, Industrial Supplies. 


HASSCO, INC. 
1745 Warsee St. 


V.P. & GEN. MGR: Charles B. Allen. 
SALES MGR: Harold H. Kueker. 
TERRITORY: Colorado, So. Wyoming. 
Western Nebraska. 

DEPARTMENTS: Appliances, Builders 
Hardware, Builders Supplies, Garden & 
Farm Supplies, Housewares, Paint, 
Plumbing, Sporting Goods, Toys, Heat- 
ing and Air Conditioning. 


HENDRIE & BOLTHOFF 
1635 Seventeenth Street. 


PRES: H. G. Andrews. 

SALES MGR, INDSTL: H. L. Inglee 
TERRITORY: Colorado, New Mexico. 
Wyoming, Western Nebraska, and 
South Dakota. 

DEPARTMENTS: Hardware, Indus- 
trial, Electrical and Automotive. 


INTER-MOUNTAIN HARDWARE, INC. 
East 42nd Ave. & St. Paul St. 


PRES: C. D. Short. 
TERRITORY: Colorado, 
Western Neb. 
DEPARTMENTS: Barbecues, Bathroom 
Accessories, Builders Hardware & \i7- 
terials, Hand & Power Tools, Shelf 
Hardware. 

SAMPLE DISPLAY 
A 
SALESMEN 

SPECIAL SERV ICES: 
House. 


Wyoming, 


ROOM: 


General 


Dealers’ Open 





DURANGO 





DURANGO MERCANTILE COMPANY 
W. 7th St. & R. R. 

PRES: Frank A. Mapel. 

SALES MGR: Wm. Bailly. 
TERRITORY: Southwest Colorado 
DEPARTMENTS: Groceries, Hardware 
Dry Goods. 





EXTRA COPIES of this Directory are 
$1.00 each. Send check to HARDWARE 
WORLD, 1355 Market St., San Francisco 
3, Calif. 


HARDWARE WORLD 








GRAND JUNCTION 





THE BIGGS KURTZ COMPANY 
304 W. Main. 


PRES: W. C. Kurtz. 

V.P. & GEN. MGR: Clinton A. Biggs. 
SALES MGR.: S. C. Hoel, Jr. 
—ee Colorado, New 
DEPARTMENTS: Appliances, 
Hdwe., Builders Materials, 

Farm Supplies, Household 
Plumbing Supplies, Sporting Goods, 
Hardware, Heating Supplies, Indus- 
trial and Mining Supplies. 

SAMPLE DISPLAY ROOMS: Hardware 
Plumbing and Heating. 


Mexico, 


Builders 
Garden & 
Supplies, 


THE SALT LAKE HARDWARE CoO. 
630 South Seventh Street. 
Branch: (See Salt Lake City) 


MGR: Melton R. Hog 
a Western. Slope of Colo- 


DEPARTMENTS: Hardware, 
wares, Sporting Goods, Appliances. 
Automotive and Industrial Supplies 
Machinery, Plumbing & Heating, Elec- 
trical, Floor Covering. 

SPECIALTY MEN: 1 major appliances, 
1 automotive. 

SPECIAL EVENTS: Housewares Show. 


House- 


CITY MILL COMPANY, LTD. 

660 Nimitz Highway. 

PRES: Chung Kun Ai. 

SALES MGR: Robert 8. Taira. 
TERRITORY COVERED: Hawaii. 
DEPARTMENTS: Lumber, Hardware, 
Plumbing, Electrical, Garden, House, 
wares, Structural, Tools, Paint. 


THEO. H. DAVIES & CO., LTD. 
Bishop & Merchant Streets. 
PRES: James H. Tabor 
V.P. & MERCH. DIR: 
dig. 
TERRITORY: 


Harold D. Wei- 
Territory of Hawaii. 
DUNHAM, CARRIGAN & HAYDEN CO. 
Branch, See San Francisco. 

BRANCH MGR: Francis Ako. 





IDAHO 





BOISE 





DAVIS SUPPLY CO., INC. 

312 8S. Third St. 

PRES: M. A. Thometz. 

SALES MGR: R. F. Orchard. 
TERRITORY: S.W. Idaho, Wast. Oregon 
DEPARTMENTS: Appliance, Builders 
Hardware, Electrical Supplies, Garden 
eo Plumbing, General Hard- 


TERRITORY: N. Cen. Idaho, E. & Cen. 
Washington, N.E. Oregon. 
DEPARTMENTS: Appliance, Builders 
Hardware, Farm & Garden Supplies, 
Housewares, Plumbing Industrial, 
Sporting Goods, Gen. Hardware, Elec- 
trical Supplies, Automotive, and Steel 
SPECIALTY MEN: * industrial, 2 sport- 
ing goods, 6 general ; 
SPECIAL SERVICES: Catalog & Price 
Service, warehouse stock sheets. 





WALLACE 





COEUR D’ALENE HDWE. & FDRY. CO. 
612 Bank Street. 

PRES: Henry L Day 

SALES MGR: Robert B. Austin. 
TERRITORY: Northern Idaho, West. 
Montana and Eastern Washington. 
DEPARTMENTS: Appliances, Builders 
Hardware & Materials, Garden & Farm 
Supplies, Industrial, Plumbing, Sport- 
ing Goods, Hardware 





MONTANA 





BILLINGS 





BILLINGS HARDWARE COMPANY 


wa 510 North Broadway. 

SPECIALTY MAN: Sporting goods. PRES: George R. Bohrer. 

GEN. MGR: Ralph R. Johnson. 
TERRITORY: Montana & Northern 
Wyoming. 
DEPARTMENTS: General 
Plumbing, Heating, Electrical, House- 
wares, Paint, Steel, Tools, Builders 
Hardware, Sporting Goods, Major Ap- 
pliances. 

DISPLAY ROOM: Mode! store layout. 
SALESMEN: 10 

SPECIALTY MEN: 1 Industrial. 
SPECIAL SERVICES: Broadsides, Mer- 
chandising Plans 

MIDLAND IMPLEMENT CO., INC. 
THE SALT LAKE HARDWARE CoO. 102 Daniels St. 

702 Seuth Eighth Street. PRES-GENL. MGR: Carl A. Rahn 
Branch: (See Salt Lake City) V.P. & GEN. SALES MGR: R. B. Ries 
MANAGER: H. Paul Mills. SLS. MGR-APPL: Geo. Hovland. 
TERRITORY: Southern Idaho & East- SLS. MGR-AGRIC: Leo Heuters. 

ern Oregon. TERRITORY: Montana, N. Wyoming. 
DEPARTMENTS: Hardware, House- DEPARTMENTS: Major Household Ap- 
wares, Sporting Goods, Appliances pliances, Farm & Garden, Implements 
Automotive and Industrial Supplies & Supplies, Pumps & Water Systems, 
Machinery, Plumbing & Heating, Flec Tools. 


trical, Floor Covering. PARKER MONTANA COMPANY 
511 N. 2ist Street. 

VICE PRES: U. C. Clark 
SALES PROM. MGR: R. C. Clark 
TERRITORY: Montana, Wyoming 
DEPARTMENTS: Electrical House- 
wares, Farm & Garden Equipment, 
Pumps & Water Systems, Farm Equip 
ment 
REYMER MACHINE COMPANY 
115 N. 25th Street. 
PRES: Otto Reymer 

SALES } - ymer, . 

AMERICAN FACTORS, LIMITED ERB HARDWARE COMPANY pa RO pi ls gyno sa Wey. 
P. 0. Box 3230. Sth & D Streets. 


oming 
V.P: W. L. Doering. PRES: Arthur L. Barnes. PEPARTMENTS: Automotive, Farm & 
SALES MGR: O. Ludewig. V.P. SALES: D. L. Hendrickson. Garden. 





PUEBLO IDAHO HDWE. & PLBG. CO., LTD. 
408 8. Sth Street. 

PRies: C. J. Northrop. 

TERRITORY: Eastern Oregon, S. Idaho 
DEPARTMENTS: Appliance, Builders 
PRES: Alva B. Adam Hardware & Materials, Farm & Gar- 
SALES MGR., EXEC. V. P. & GEN. den Supplies, Housewares, Plumbing. 
MGR.: Vernon T. Co Gen. Hardware, Sporting Goods. 
TERRITORY: FI a a Northern New SAMPLE DISPLAY ROOM: Plumbing 
Mexico. & Heating Equipment, Sporting Goods 
DEPARTMENTS: Hardware, House- SPECIALTY MAN: Plumbing and heat- 
wares, Sporting Goods, Appliances, ing. 

Garden and Farm Supplies. 
SPECIALTY MAN: One, Sporting Goods 


Dee. 
SPECIAL SERVICES: Catalog pricing 
service. 





Hardware, 
HOLMES HARDWARE COMPANY 
B and South Union. 





TRINIDAD 





CHARLES ILFELD COMPANY 
Branch, See Albuquerque, New Mexico. 


HARDWARE 
BRANCH MGR: Warren Bresett. 


STREVELL-PATERSON 
co. 

408 South Sth St. 
Branch Office. 


MANAGER: W. E. Taylor. 
DEPARTMENTS: Specialty Lines Only. 





HAWAII 








HONOLULU LEWISTON 











 Slaymaker offers 


FREE 


WIRE R rye" 


TEHR-GREEZE white fabric cement 


Same high quality patching cement in a handy 
plastic squeeze bottle that eliminates messy paddles, 
brushes, and waste. 
patches and repairs any material it can penetrate. 


NOW in a new plastic squeeze bottle i 


Easy to apply . Tehr-Greeze 


Thousands of uses. Sold by leading jobbers and 

dealers everywhere. Comes in 2 02., 6 oz. and I6 
oz. plastic bottles. Also packed 
from 2 oz. to | gallon in glass. 
Write for prices and literature. 


Come in attractive 3-color 
counter display carton 


OUTSELLS LOCKS IN OTHER + 
BOXES AS MUCH AS 5 T0 1 


SLAYMAKER LOCK COMPANY, LANCASTER, PA. 
World's Largest Producer of Brass Padlocks 


(12 to a package) 


VAL-A COMPANY 


700 W. ROOT ST. CHICAGO 9, ILL. YA-7-9442 











For Details Circle 34 on INQUIRY CARD For Details Circle 33 on INQUIRY CARD 


JUNE 1959 





WINTER HARDWARE COMPANY 
4102 First Avenue South. 
PRES & SALES MANAGER: H. H. 
Winter. 
aon + gl Montana & Northern 
om 
DEPARTMENTS: Hardware, House- 
yore, Appliances, Garden and Farm 
uppl 


SAMPLE, DISPLAY ROOMS: General 
ar 

ones ESMEN: 
me 

SPEC IAL SERVICES: 
service. 


Five general hardware 


Catalog pricing 


YELLOWSTONE PAPER CO. 

502 North 20th St. 

PRES: Rolf C. Iverson. 

SALES MGR: Don M. Bertelson. 
TERRITORY: Montana, Wyoming. 
DEPARTMENTS: Electrical Supplies, 
Gift Wares, Industrial, Toys. 





BUTTE 





MONTANA HARDWARE COMPANY 
823 Se. Montana Street. 

PRES: C. H. Steele. 

MGR: F., J. Sten. 

SALES MGR: C. C. Carveth. 
TERRITORY: Western Half of Montana 
and Lemhi County, Idaho. 
DEPARTMENTS: Appliances, Farm & 
Garden, Pump & Water Systems, Gen- 
eral Hardware, Plumbing, Sporting 
Goods. 





GREAT FALLS 





GRAHAM & ROSS 

524 Ist Ave. So. 

SALES MGR: Gil Halverson. 
TERRITORY: Montana, Wyoming. 
DEPARTMENTS: Barbecues, Farm & 
Garden, 


MONTANA HARDWARE CO. 
S20 2nd St. So. 


BRANCH MGR: C. C. Roberts. 
(See Butte, Montana.) 





HELENA 





HELENA HARDWARE COMPANY 
316 North Main. 

PRES. & SALES MGR: M. 
TERRITORY: West. 
DEPARTMENTS: Appliances, Builders 
Hardware, Farm & Garden, House- 
wares, Paint, General Hardware, Sport- 
ing Goods. 

SPECIALTY MEN: 1 Paint, 1 Sports. 


R. Wilson. 
Montana. 





MISSOULA 


DEPARTMENTS: Appliances, Farm 
Supplies, Plumbing Supplies, Refrig- 
eration Supplies, Industrial Heating, 
Air Conditioning. 

DISPLAY ROOM: General. 
SPECIALTY MEN: 1 heating engineer, 
1 refrigerator, 1 specialty building 
items. 


SPECIAL SERVICES: Engineering ser- 
vice. 
BRANCH: See Sacramento. 


J. R. BRADLEY COMPANY 
1100 E. Fourth St. 
PRES: Hoyt G. martin. 
SALES MGR: L. E. Gafney. 
TERRITORY: Northern California, Ne- 
vada, Southern Oregon. 
DEPARTMENTS: builders Hardware, 
Farm & Garden Supplies, Industrial 
Supplies, Plumbing Supplies, Hardware, 
Electrical Supplies, Tools, Paint. 








MISSOULA MERCANTILE COMPANY 
1600 Harker 
PRES S: Walter H. McLeod. 
4 Wilcox, 

\ r. S. Wileox 
TE RRITORY: Western Montana. 
DEPARTMENTS: Builders’ Hardware, 
Power Tools, Housewares, Auto Acces- 
sories, Sporting Goods, Plumbing and 
teat Paints, Electrical and Indus- 
tria 
SAMPLE DISPLAY ROOMS: 
goods and all seasonal lines. 
SPECIALTY MEN: Seven Buyers, 
Traveling men (5—General Hardware, 
2—Electrical, 2—Plumbing, 2—dAuto- 
motive, 1—Industrial. ) 
SPECIAL SERVICES: 
service. 


Sporting 


Catalog pricing 





NEVADA 





RENO 





ACME SUPPLY COMPANY 

240 Vine Street. 

GEN. MGR: N. L. J. Franz. 

SALES MGR: Louis Dickens. 
TERRITORY: No. Calif., Nevada, So. 
Oregon. 
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NEW MEXICO 


ALBUQUERQUE 








CHAS, ILFELD CO. 
210 North First Street. 
PRES: F. A. Mapel. 
MANAGER: F. M. Turner. 
SALES MGR: L. P. Davis. 
TE RRITORY: New Mexico, 
Arizona. 
DEPARTMENTS: Appliances, Auto Ac- 
cessories, Builders Hardware & Mate- 
rials, Electrical Supplies, Farm & Gar- 
den, General Hardware, Heating & 
Ventilating, Housewares, Paint, Plumb- 
ing, Sporting Goods, Toys. 
DISPLAY ROOM: Appliances. 
SPECIALTY MEN: 2 Appliance Div. 
SPECIAL SERVICES: Broadside for 
dealer use, three times yearly. 
SPECIAL EVENTS: Market Week, sec- 
ond week of August. 


J. KORBER & COMPANY 

200-224 North Second Street. 

PRES: A. P. Korber. 

SALES MGR: Jack Korber. 
TERRITORY: New Mexico and part of 
Arizona. 

DEPARTMENTS: Appliances, Builders 
Hardware, Farm & Garden, General 
Hardware, Housewares, Paint, Elec- 
trical Supplies, Gifts. 


Colorado, 


MOMSEN, DUNNEGAN, RYAN CO 
150L- 12th NW 

PRES: Ruben Momsen. 

BRANCH MGR: Jack Tobin. 

SALES MGR: Jim Murray. 
TERRITORY: Northern New Mexico. 
DEPARTMENTS: Appliances, Builders 
Hardware, Farm & Garden, General 
Hardware, Heating & Ventilating 
Housewares, Plumbing, Sports, Wheel 
Goods 

SAMPLE DISPLAY ROOM: One. 
SPECIALTY MEN: Five. 


THE NEW MEXICO COMPANY 
WHOLESALE HARDWARE DIVISION 
1224 Bellamakh N.W. 

PRES: John Maynard. 

GEN MGR: Curtis G. Maynard. 

SALES MGR: J. H. Walker. 
TERRITORY: New Mexico, South Colo- 
rado, N. Arizona. 
DEPARTMENTS: Hardware, 
wares, Sporting Goods, 
Toys. Garden Supplies 
SAMPLE DISPLAY ROOMS: 
Line and Toys. 

SALESMEN: 9 general line. 


House- 
Appliances 


General 


SANTA FE BUILDERS SUPPLY Co. 
1803 Sixth Street. N.W. (P.0. Rox 1357) 
Branch Sales Office and Warehouse 
(Headquarters, Santa Fe.) 
eam -PRESIDENT: Fred st Me- 
ene 
SALES. “MANAGER, HARDWARE & 
BUILDING MATERIALS: Fred Mce- 
Elheney 
SALES " MANAGER, PLUMBING & 
HEATING: A. J. Vandenberg. 
TERRITORY: Northern 1/3 


of New 
Mexico. 
DEPARTMENTS: Builders’ 


Hardware, 





EXTRA COPIES of this Directory are 
$1.00 each. Send check te HARDWARE 
WORLD, 1355 Market St., San Francisco 
3, Calif. 


Hand and Power Tools, Wire Products, 
Sheets, Re and Merchants Bars, P 
and Glass, Roofings, Insulation, 
Boards, f= mg and Heating Prod- 
ucts, Electrica 

SAMPLE DISPLAY ROOMS: Plumbing 
and Heating Products, Builders’ Hard- 


ware. 

SPECIALTY MAN: Contract builders’ 
hardware consultant. 

SPECIAL SERVICES: Take-offs and 
sales assistance, builders’ hardware; 
Layout service bathroom fixtures. 


ZORK HARDWARE COMPANY OF 
NEW MEXICO 

1414 Twelfth Street, N. W. 

PRES: & SALES MGR: Rudolf Dreyer. 
TERRITORY: Northern New Mexico, 
Southwestern Colorado, Northeastern 
Arizona. 
DEPARTMENTS: 
wares, Sportin 
and Farm Su B ies. 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, Hardware, Housewares, Toys. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures 
Christmas). 
SPECIAL EVENTS: Toy show (May); 
Housewares clinic (April). 


Hardware, House- 
Goods, Toys, Garden 


(Spring, Fall and 





FARMINGTON 





FARMINGTON MERCANTILE CoO, 
PRES: F. A. Mapel 

(Branch of Charles Ilfeld Co.) 
BRANCH MGR: Roswell Nelson. 





GALLUP 





GALLUP MERCANTILE Co. 

102 No. 2nd. 

(Branch of Charles Ilfeld Co.) 
BRANCH MGR: Henry Balocca. 





SANTA FE 





SANTA FE BUILDERS SUPPLY CO. 
mop of Montezuma Avenue (P.0. Bex 
x mee KE John K. S. Walter. 
ES MANAGER, HARDWARE & 
BUILDING MATERIALS: Merrill Stacy. 
PLUMBING & 


HEATI R. 
TERRITORY: Northern 1/3 of New 
ex 
DEPARTMENTS: Builders Hardware, 
Hand and Power Tools, Wire Products, 
Sheets, Re and Merchants Bars, Paint 
and Glass, Roofings, Insulation, Wall 
Boards, Plumbing and Heating Prod- 
ucts, Electrical. 
SAMPLE DISPLAY ROOMS: Plumbing 
ane A omental Products, Builders’ Hard- 


wa 

SPECIALTY MAN: Contract Builders 
Hardware Consultant. 

SPECIAL SERVICES: Take-offs and 
sales assistance, builders’ hardware; 
Layout service, bathroom fixtures. 





SILVER CITY 





E. COSGROVE INCORPORATED 

204 Texas Street. 

PRES: Dorothy Porterfield Haven. 
SALES MANAGER: W. G. Word Jr. 
TERRITORY: Southwest New Mexico, 
Southeast Arizona. 

DEPARTMENTS: Hardware, Sporting 
Goods, Housewares, Appliances, Power 
Tools. Plumbing, Electrical, Industrial 
upply 

SALESMEN: 1 hardware, 1 industrial 
specialist, 1 sporting goods, 1 elec- 
trical and appliances. 





OREGON 





BAKER 





BASCHE-SAGE HARDWARE CoO. 
2101 Main ya 
PRES: F Base 
SALES MANAGER: “Ray Hindman. 


HARDWARE WORLD 





Mr. Dealer: 


My <3q7o noe 
CHECK FOR YOU 


From This Fast Selling Deal No. 1907 


KLEENCUT 


Sheare you ean adjust! 


For steam, hot or cold 
water, oil, gas and compounds. 


Sensitive ...Rugged 


Designed for rugged service. These valves 

are also available with rubber poppets for 

use with air or cold water. Sensitive in 

operation. Work in any position. Made 

in seven sizes, 200 lbs. pressure. Won’t 

stick. We will design special Check 
Valves. Tell us your needs. 


Write today for Bulletin 402, or 
telephone Harrison 3313 today. 


FP vrite tor \ STRATAFLO PRODUCTS, INC. 


FREE Catalog. FORT WAYNE, INDIANA 


WITH DEAL No. 1907 
Glass-Covered Wooden 





‘a se: “i A DISPLAY CABINET /] 
WILSHIRE , =, CASE DIMENSIONS $650 VALUE 
Ke TITER 161/2" x 13/2" x 9” 


— 4 THE BIG SELLING FEATURE OF 1959! 


World-famous manufacturer +e MICRO-TENSION ADJUSTMENT 
of fine quality fireplace os Set your Micro-Tension Shears easily with a 
i penny or dime so they feel just right 


be quickly adjusted to cut varying t 





furnishings presents its 


j lean id comfortah! 
outstanding new line of { cleanly and tably 
: sloppy blades. 


BARBECUES ' DELUXE KLEENCUT shears will mak 


get a BIGGER MARK-UP and MUCH FASTER TURNOV 


Wri ‘or colorf : . sales features 
bi is - of : _ Popularly-Priced WAGON with OVEN . MADE BY MASTER CRAFTSMEN 
PO CIEEE ON USTATES Mg. W9300-B. Stainless 


exciting barbecue line! steel oven door and reflector. $599 - WORLD'S MOST BEAUTIFUL HIGH LUSTER NICKEL FINISH 
UST 








for y 


Grill 22%” x 16”. Motor _ NATIONALLY ADVERTISED 
WR cutiet and spit. _ GOOD HOUSEKEEPING GUARANTEE 


. MANUFACTURED & GUARANTEED BY THE WORLD'S LARGEST 
MANUFACTURER OF SCISSORS & SHEARS 

7-Piece Don’t miss out on this small space, High Profit deal. Order your 

Polished Brass #1907 Cabinet from your jobber now! 


Ensemble Here's What You Get! 


NO. 19-11 STRAIGHT TRIMMERS Retail Ea. BARBER SHEARS Retail Ea 
BLACK MESH 112C 7” Fully Nickel Plated....$ 365 72” Fully Nickel Plated....$1.98 
112C 8” Fully Nickel Plated....$ 
0 113C 6” Enameled Handles 1.49 SEWING & EMBROIDERY SCISSORS 
12 113C 7” Enameled Handles f (Fully Nickel Plated) 
LIST 113C 8” Enameled Handles . 79 3488 4” Sharp Points 
BENT TRIMMERS 348S 5” Sharp Points 
134C 8” Fully Nickel Plated 348S 6” Sharp Points 
135C 8” Enameled Handles 79 181 7/2” Pinking Shear 
FOUR PAIRS OF EACH — FORTY-EIGHT PAIRS IN ALL! 


Write for 16-page Fireplace Furnishings Catalog! SELLING $9974 YOUR $5954 YOUR 40* : 








_ PRICE COST PROFIT 
MFG. COMPANY 7 OM | ee ee er 


4865 San Fernando Road West | BRIDGEPORT, CONNECTIC 
Los Angeles 39, California The World's Largest Manufacturer of Scissors and Shears 
For Details Circle 32 on INQUIRY CARD For Details Circle 36 on INQUIRY CARD 
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TERRITORY: 
ern Idaho. 
DEPARTMENTS: Hardware, House- 
wares, Plumbing, Sporting Goods, Ap- 
pliances, Garden, Automotive and Farm 
Supplies. ‘ 

SAMPLE DISPLAY ROOMS: Sporting 
Goods, and Plumbing. 

SPECIALTY MEN: 5 hardware sales- 
men, 2 automotive specialty men, and 1 
industrial specialty salesman. 
SPECIAL SERVICES: Advertising ma- 
terial available for special events, 
Hardware Week, Xmas, and other 
special events. Catalog pricing service. 


Eastern Oregon & West- 








BEND HARDWARE CO. 

1340 Wall St. 

PRLS: James H. MacKensie, Jr. 
Ms«NAGER: Geo. Ludwig. 
TERRITORY: Oregon and No. Calif 
DEPARTMENTS: Sporting Goods, 
Hardware, Housewares, Garden & Farm 
Supplies, Guns id Ammunition, Wood 
Circulating heate 

SAMPLE DISPLAY ROOMS: Sporting 
Goods. 





PORTLAND 





BERENSON HARDWARE COMPANY 
1435 N. W. Northrup 

GENERAL MANAGER: Norman Beren- 
son 

SALES MANAGER: Daniel A. Fromer. 
PURCHASING: Hoy D. Pauly. 
TERRITORY COVERED: Oregon 
Washington and Northern California. 
DEPARTMENTS: General Hardware, 
Tools, Garden & Farm Tools and Sup- 
plies, Plumbing Supplies, Builders’ 
Hardware, Electrical Supplies and 
Housewares 

SALESMEN 10 General and 1 Spe 
cialty 


GARDNER & BEEDON CO. 

1106 N.W. 16th St. 

PRES: Carl V. Gardner 

TERRITORY: Oregon, Washington 
DEPARTMENTS: Plumbing & Elec 
trical 

SALESMEN: 10 Outside 

SPECIAL SERVICES: Catalog, Special 
Sales Letters 


HONEYMAN HARDWARE CO. 
2202 N. W. Savier. 

PRES: R. J. Honeyman. 
SALES MGR: R. C. Honeyman 
TERRITORY: Oregon, Washington 
DEPARTMENTS: Bathroom and Plumb- 
ing Supplies, Builders Hardware, Farm 
& Garden, General Hardware, Tools, 
Industrial Supplies. 


MAY HARDWARE COMPANY 
2320 S.E. Grand Ave. 

PRES: James H. MacKenzie, Jr. 
SALES MGR: Dick Jones 
TERRITORY: Oregon and 
Washington. 
DEPARTMENTS: Hardware, House- 
wares, Garden & Farm Supplies, Sport 
ing Goods, Guns & Ammunition, Wood 
Circulating Heaters 
SAMPLE DISPLAY ROOMS 
Hardware—Main Floor. 
SPECIALTY MEN: 1 Sporting Goods. 


Southern 


MITCHELL, LEWIS & STAVER 

801 S. E. Alder St. : 

PRES: Paige Newton. 

V.P. & SALES MGR: A. G. Bergreen 
TERRITORY: Idaho, Western Montana, 
Oregon, Washington, Alaska. 
DEPARTMENTS: Farm & Garden Sup- 
plies and Pumping Equipment and 
Light Industrial Equipment. 
DISPLAY ROOMS: Portland; 
Wash., and Caldwell, Idaho. 


Spokane, 


NORTHERN WHOLESALE HARD- 


E 
805 N.W. Glisan Street. 
EXEC. GEN. MANAGER: D. D. Foss. 
SALES MANAGER: J. M. Scott. 
TERRITORY: Oregon, Washington, 
Idaho & Alaska. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Toys, Garden 
— Supplies, Paint, Tools & Elec- 
trical. 
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SAMPLE DISPLAY ROOMS: All de- 
partments. 

SPECIAL SERVICES: Store Moderniza- 
tion Program (layout, fixtures, modern- 
izing); Model Store; Seasonal Ad- 
vertising Brochures (Spring, Summer, 
all & Christmas); Window trim, price 
cards, ete. Home Town Hardware Store 
identification; Catalog Pricing Service; 
Weekly Bulletin, Stores Accounting 
Service, Stock Control. 

SPECIAL EVENTS: Toy Show( June); 
Housewares Show (July); Regional 
Dealer Sales Meetings (April-Sept.); 
Tackle Shows-Annual Convention 
(Feb). 


OREGON WASHINGTON HARDWARE 
1215 8. E. 8th St. 

PRES. & SALES MGR: Robert L. Rolfe. 
TERRITORY: Oregon, Southern Wash- 
ington. 

DEPARTMENTS: Power Tools, Build- 
ers Hardware, Aluminum Patio Doors, 
Hand Tools, Built-In Ranges & Ovens 
SALESMEN: 6 dealer salesmen. 


PACIFIC SEED CO. 

2338 8. E. Union. 

PRES, & SALES MGR: F. C. Sorensen. 
TERRITORY: Oregon. 
DEPARTMENTS: Farm & Garden. 


PULSON —" EMENT CO. 

OF OREGO 

208 southeast Hawthorne Blvd. 
Portland, Oregon. 

Rranch: (See Seattle) 

V.P. & SALES MGR: Charles F. Clark. 
TERRITORY: Oregon, Idaho to Moun- 
tain ne i 3 Northern Counties of 
California. 

DE PARTME NTS: Farm Equipment & 

Supplies, Garden Equipment & Supplies. 


PORTLAND SEED COMPANY 

109 8S. E. Alder St. 

PRES: F. C. Trullinger. 

SALES MGR: J. C. Douglas. 
TERRITORY: Oregon, Washington and 
Idaho 

DEP ART MENTS: Seeds, Fertilizers, 
Chemicals and Garden Hardware. 
SAMPLE DISPLAY ROOMS: General 
Display. 

SALESMEN: 5 Dealer Accounts, 1 Golf 
Course, 1 Greenhouse. 


M. SELLER COMPANY 
122 8S. W. Fifth Avenue. 


PRES: Morton B. Phillips. 

V.P. & GEN. MGR: Gerald Oester- 
reicher., 

SALES MGR: Phillip Rodgers 
TERRITORY: Oregon, Washington, 
idaho and Alaska. 

DEPARTMENTS: Housewares, Dinner- 
ware, Appliances, Toys, Glassware, Ce- 
ramics, Giftware. 

SAMPLE DISPLAY ROOMS: For all 
lines. 

SPECIAL SERVICES: Seasonal adver- 
tisine brochures, newspaper ad promo- 
tions. demonstrations. 

SPECIAL EVENTS: Toy Show (June). 


THE VINTON CO. 
111 N. W. Sth Avenue. 


PRES: J. F. Moylan. 

SALES MGR: Allen Myers. 
TERRITORY: Oregon, Idaho, Montana, 
Washington, Alaska. 
DEPARTMENTS: Barbecues, Bathroom 
Accessories, Camp & Picnic, House- 
wares, China & Glass. 
DEPARTMENTS: Barbecue & Garden 
Equipment, China, Glass & Melmac, 
Electrical, Giftwares, Housewares 
Bathroom Accessories, Plastics, Power 
Lawn Mowers, Locker & Freezing Sup 
plies. 

SAMPLE a gg AY ROOMS: One. 
SALESMEN: 12. 








EL PASO 





MOMSEN DUNNEGAN RYAN CO. 
800 E. Overland 
PRES: Reuben Momsen, 


EXEC V.P. & SALES 
ray. 

V.P. & MDSE MGR: Henry McDonnell. 
TERRITORY: Arizona, New Mexico, 
West Texas. 

DEPARTMENTS: Air Conditioning, Ap- 
pliances, Bathroom & Plumbing, Bar- 
becue, Builders Hardware & Materials, 
Camping and Picnic, Electrical, Farm 
& Garden, Heating, Housewares, Indus- 
trial, Paint, Pumps & Water Systems, 
Sports, Toois, Wheel Goods. 
SAMPLE DISPLAY ROOMS: 
Phoenix & Albuquerque. 
SPECIALTY MEN. 1 Floor Covering, 3 
Maj. Appl. 

SPECIAL SERVICES: Seasonal Promo- 
tions, Stock Control, Store Planning & 
Fixtures, Semi-Monthly Dealer Infor- 
mation Report. 


MGR: A. J. Mur- 


El Paso, 


ZORK HARDWARE COMPANY 
115 San Francisco St. 
CHAIRMAN BD: Luis Zork. 
PRES: Robert H. Given 

V.P. SALES & MERCH. MGR: H. B. 
Martch. 
TERRITORY: Arizona, New 
Texas, Mexico. 
DEPARTMENTS: Appliances, Air Con- 
ditioning & Heating Supplies, Builders 
Supplies, Camp, Picnic & Barbecue Sup- 
plies, Farm & Garden, Housewares & 
General Hardware, Plumbing, Sporting 
Goods, Tools, Toys & Wheel Goods. 


Mexico, 





UTAH 





OGDEN 





GEORGE A. LOWE Co. 
101-21st St. 


PRES: James W. Abbott. 
SALES MGR: L. Ralph Morris. 
TERRITORY: Southeastern 
Eastern Nevada, Utah, So. 
Wyoming. 

DEPARTMENTS: Builders Hardware, 
Housewares, Paint, Sporting Goods, 
Tools, Toys, Wheel Goods, Heavy Hard- 


Idaho, 
Western 


ware. 

SALESMEN: 12 on Road, 3 inside. 
SAMPLE DISPLAY ROOMS: 3 rooms 
for all lines. 

SPECIAL SERVICES: Dealer broad- 
side four times per year in conjunec- 
tion with Meyers Merchandising Group. 


PROUDFIT SPORTING GOODS Co. 
2327 Grant Ave. 

PRES: Mrs. R. L. Proudfit Sr. 
SALES MGR: P. H. Voll 
TERRITORY: Idaho, 
Wyoming. 
DEPAR EME NTS: 


Nevada, Utah, 


Bicycles & Parts, 
Sporting Goods, Picnic & Camping 
Goods, Lawn Mowers & Parts, Key 
Blanks, Guns & Ammo. 

SALESMEN: 5 





SALT LAKE CITY 





THE SALT LAKE HARDWARE CoO. 
105 North Third West. 

PRES: Charles L. Wheeler. 
EXECUTIVE V.P: Howard W. Price 
V.P. CHG, OF SALES: Oscar Hanson, 


Jr. 

TERRITORY: (including all branches) 
S.E. Oregon, Southern, Idaho, So. West 
Wyoming, North and Eastern Nevada, 
Utah, West Colorado. 


DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Automotive and Industrial Supplies, 
Machinery, Plumbing, & Heating, Elec- 
trical. 

SAMPLE DISPLAY ROOMS: Major Ap- 
pliances, Sporting Goods. 

SPECIALTY MEN: 5 Major Appliance 
and Floor Covering: 2 Plumbing & 
Heating; 2 Paint; 1 Sporting Goods. 
SPECIAL SERVICES: Store Moderniza- 
tion Program (Layout, Fixtures, mer- 
chandising); Model Store; Seasonal Ad- 
vertising Booklets: Sporting Goods Mo- 
bile Showroom, Priced Catalog Service; 
Item of the Month. 

SPECIAL EVENTS: Housewares Shows 
(August); Regional Dealer Sales Meet- 
ings. 


HARDWARE WORLD 





HARDWARB 


STREVELL-PATERSON 
co 


1401 So. Gth West St. 

PRES.: F. S. Walden. 

EXEC. V. P.: U. J. Kuhre. 
TERRITORY: Utah, Southern Idaho, 
Eastern Oregon, Southern and Western 
Wyoming, Eastern Nevada. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Automotive 
Parts and Accessories, Heating Equip- 
ment, Radios, Refrigerators, TV Re- 
ceivers, Radio and TV Parts & Acces- 
series, Floor Covering, Builders’ Hard- 
ware, Automatic Washers and Dryers. 
SAMPLE DISPLAY ROOMS: Major Ap- 


pliances. 

SPECIALTY MEN: One man each for 
floor covering, heating equipment, and 
automatic washers and dryers, 3 ap- 
pliance men, 2 sporting goods. 
SPECIAL EVENTS: Sporting Goods 
Show in May. 


ZCMI WHOLESALE DISTRIBUTORS 
1665 Bennett Road. 
Hardware Div. 

MANAGER: John E. Carr. 
SALES MGR: Carl W. Huhl 
TERRITORY: Utah, Idaho, 
Southwestern Wyoming. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Appliances, 
Toys, Garden Supplies, Wire Products, 
Steel. 

SAMPLE DISPLAY ROOMS: Hardware, 
Housewares, Sporting Goods, Appli- 
ances, Toys, Garden Supplies. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures; catalog pricing ser- 


Nevada, 


vice. 
SPECIAL EVENTS: Periodic dealer 


meeting; Toy Show (July). 





WASHINGTON 





BELLINGHAM 





MORSE HARDWARE CO. 
1025 State St. 


PRES. David C. Morse 

SALES MGR: Conrad E. Barker. 
TERRITORY: Washington. 
DEPARTMENTS: Electrical, House- 
wares, Paint, Sporting Goods, Tools, 
Builders Hardware, General Hardware, 
Industrial Supplies. 





EVERETT 





AGNEW HARDWARE Co. 
2210 Hewitt Ave. 


PRES: H. G. Wills. 

SALES MGR: R. D. Hoagland. 
TERRITORY: N.W. Washington, Ever- 
ett, Wash. & vicinity. 
DEPARTMENTS: Builders Supplies, 
Farm & Garden, Housewares, Indus- 
trial, Supplies, Paints & Supplies, 
Plumbing Supplies, Tools & General 
Hardware. 





PASCO 





INLAND HARDWARE Co. 
P. 0. Box 891. 


PRES: R. C. Lenfesty. 

GEN. MGR: J. G. Bailey. 
TERRITORY: Central Idaho, 
Oregon, Eastern Washington. 
DEPARTMENTS: Builders Hardware, 
Electrical Housewares, Farm & Garden, 
Heating, Housewares, Paint, Plumbing, 
Tools, Sporting Goods, Air Condition- 
ing, Steel. 


Eastern 





SEATTLE 





DUCOMMUN METALS & SUPPLY CO. 
Pacific Northwest Division 

120 Dawson St. 

MANAGER: J. J. Ray. 

TERRITORY: This new division will 
service Washington, Oregon, Idaho 
(northern), Montana, Wyoming, Alaska 
and the Canadian Border. 


JUNE 1959 


DEPARTMENTS: Steel, Non - 
Metals, Tools, and Abrasives, 
trial Supplies. 

FETTERMAN DISTRIBUTING CO. 
508 3rd Ave. West. 

PRES. & SALES MGR: Gwen Gonyea 
TERRITORY: Idaho, 
Alaska, Oregon, Montana. 
DEPARTMENTS: Housewares 
SALESMEN: 7. 

HARDWARE DISTRIBUTING CO. 
1811 Rainier Ave. 

PRES, & S. MGR: F. L. Larson 
TERRITORY: Idaho, Washington, Ore- 
gon, Alaska. 

DEPARTMENTS: Plumbing, Electrica! 
Supplies, Farm & Garden, Housewares 
Industrial, Tools, Builders Hardwar: 
General Hardware, Logging Supplies 


K-D-L HARDWARE SUPPLY 
1619-Sth Ave. 

OWNER: Hal N. Snyder. 
SALES MGR: G. F. Farrel. 


ferrous 
Indus- 





Washington, 








“That’s right, the whole vacation 
came right out of profits from my Clarke 
floor machine rental department. I 
actually made an extra $4,000 last year 
in rental fees and profits from impulse 
sales and related do-it-yourself floor 
finishing items. And did it with just one 
set of Clarke rental machines.” 

You can earn an extra $4,000 a year 
just as easily. By setting up a Clarke 
rental department, you establish your 
store as rental headquarters for do-it- 
yourself floor finishing machines. Traffic 
jumps as you promote your department 
with the many merchandising aids 
Clarke gives you. Rental fees quickly 
help pay off your investment. And sales 
of related items — sandpaper, sealer, 
wax, varnish — plus sales of impulse 
items to rental customers soon build 
your extra profits to the four-figure 
mark. And it all comes in directly from 
your Clarke Rental Department. 

If you’re interested in a nice, long 
vacation, a new boat, car or anything 
an extra $4,000 can buy, let us tell you 
exactly how you can get it. Write for 
details. 


Clarke 


FLOOR MACHINE CO. 


Formerly Clarke Sanding Machine Company 


666 E. 


TERRITORY: Idaho, Montana, Uregon, 
Washington, Alaska. 

DEPARTMENTS: Builders Hardware, 
Locksmith Supplies, Automotive Locks. 
SALESMEN: 5. 


NORTHERN 
WARE 

1246 Ist Ave. So. 

Branch: (See Portland, Oregon) 
MANAGER: Paul Applebee. 
TERRITORY: Oregon, 
Idaho & Alaska. 
DEPARTMENTS: Hardware, House- 
wares, Sporting Goods, Toys, Garden 
& Farm Supplies, Paint, Tools & Elec- 
trical. 

NORTHWEST BUILDERS 
WARE, INC, 

1120 W. Ewing St. 

PRES: C. Morrison Johnson. 
GEN. MGR: Walter H. McAninch. 
SALES MGR: Marshall H. Hussey 
TERRITORY: Washington, Alaska 


WHOLESALE HARD- 


Washington, 


HARD- 





Photo Courtesy of Evinrude Motors 


A complete Clarke Rental 
Department includes floor 
sander, edger, polisher, 
rug shampoo machine, 
wet-dry vacuum cleaner 
and hand sanders. Fioor 
finish and shampoo. 


Clay Avenue, Muskegon, Michigan 


Authorized Sales Representatives and Service Branches 
in Principal Cities 

In Canada: Clarke Floor Machine Company (Canada), 
Lid., 21 Advance Rd., Toronte 18, Ontario 


For Details Circle 39 on INQUIRY CARD 








LINK HANDLES #3 
HANDLE BEST & 





5 Reasons Why: | 


1 Reddy-Fit Eyes eliminate most of the 


work of fitting a new handle to the 
tool. This time saving, labor-saving 
feature is a big sales advantage to 
you and your customers. 


Wood and Steel Wedges are 
fastened to each handle, further 
facilitating fitting. 


Each Link handle is accu- 
rately graded to the highest 
standards in the industry, 
and is inspected at least five 
times during the manufac- 
turing process. 


Foil stamping on each Link 
handle ends confusion. Each 
handle is identified as to 
name, pattern number and 
weight tool it fits. 


Handle labeling is coordi- 
nated with information con- 
tained in catalog A and wall 
chart B illustrated at right. 


There is a Link program for 
you which will help you 
sell more handles — more 
profitably — ask about it. 


OPLINK 


THINK AND YOU’LL HANDLE 
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HANDLE COMPANY 
Manufacturers of 
America's Finest Handles 
SALEM, INDIANA 


{ f t t t t 
j ececee-- 


f "i il { i 
' 


LINK 
SLEDGE HANDLES 
Pattern No, 68 — For 6 and 
8 Ib. tools. 


Pattern No. 1016—For 10-16 
Ib, tools 


Pattern No. 1824—For 18-24 
Ib. tools 


Lengths 24” to 42” 


ko» 


meey 


Write today for FREE copies 
of Wall Chart B and Catalog A 
illustrated above 


For Details Circle 31 on INQUIRY CARD 








LINK 


DEPARTMENTS: Builders Hardware 
& Materials. 

DISPLAY ROOMS: 1. Special builders 
hardware display room showing im- 
ported & special cabinet & door hard- 
ware. 2. Built-in bathroom display. 3. 
Built-in kitchen. 

SALESMEN: 5 Builders Men, 6 Dealer 
Men and 5 Contract Estimate Men, 1 
Garage Door Installer. 

SPECIAL SERVICES: Products & Sales 
Meetings held in dealers place of busi- 
ness. 


POLSON IMPLEMENT Co. 

625 Lander St. 

Seattle 4, Washington, 

PRES: Robert L. Kummer. 

SALES MGR: Frank Kuntz. 
TERRITORY: Washington, Oregon, 
Idaho, Western Montana, Western Brit- 
ish Columbia, Alaska. 
DEPARTMENTS: Farm Equipment & 
Supplies, Garden Equipment & Sup- 
plies, Pump & Well Supplies, Sprinkler, 
Irrigation Equipment. 

SAMPLE DISPLAY ROOMS: For fea- 
tured lines. 

SPECIAL SERVICES: Equipment dem- 
onstrations, Repair Shop, Part Stock 
for Lines Handled. 

SPECIAL EVENTS: Dealer Pump & 
Sprinkler Irrigation Schools in Febru- 
ary. 


SCHWABACHER HARDWARE COM- 
ANY 


401 First Avenue South. 

PRESIDENT: Morton L. Schwabacher. 
DEPT. SALES MGRS: P. E. Wickland- 
er, Tool & General Hdwe. Div.; H. F. 
Sprinkle, Housewares & Electrical Div.; 
D. J. Ives, Sporting Goods, Guns & 
Ammunition Div.; Phil Boren, Radio 
TV & Major Appliances Div. 
TERRITORY: Western Washington and 
Alaska. 

DEPARTMENTS: General: Iron & 
Steel; Nails & Wire; Tools: Builders’ 
Hardware; Contract Builders’ Hard- 
ware; Housewares; Electrical; Paint; 
Automotive; Radio-TV: Major Appli- 
ance Service; Guns & Ammunition; 
Fishing Tackle; Sporting Goods, Floor 
Covering. 

SAMPLE DISPLAY ROOMS: Sporting 
Goods; Fishing Tackle; Housewares; 
Electrical; Radio-TV; Major Appliance. 
SPECIALTY MEN: 2—Contract Hard- 
ware Estimators, 2—Major Appliance, 
2—Floor Covering. 

SPECIAL SERVICES: Ad Mats, demon- 
strations. 


SEATTLE HARDWARE CO. 

501 Ist Ave., S. 

PRES. & GEN. MGR: R. C. Lenfesty. 
DEALER SALES: J. Graham Cairns 
TERRITORY: Northwest & Alaska. 
DEPARTMENTS: Appliances, Builders 
Hardware, Electrical Supplies, Farm & 
Garden, Heating & Plumbing Supplies, 
Paints & Supplies, Pumps & Water Sys- 
tems, Sporting Goods, Tools, Wheel 
Goods, Floor Covering, Steel, House- 
wares. 


SEATTLE MARINE AND FISH. SUP- 
PLY CO. 
Pier 59. 


PRES: M. G. Anderson. 


SALES MGR: E. D. Shaw. 
TERRITORY: Washington, Alaska. 
DEPARTMENTS: Appliances, Indus- 
trial, Paint, Sporting Goods, Tools, 


Marine Hardware. 
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M. SELLER COMPANY 

500 Westlake, North 

Branch Sales Office. 

(See Portland) 

SALES MANAGER: Albert Ku 
TERRITORY: Washington.” 2 
DEPARTMENTS: Housewares, Dinner- 
ware, Appliances, Toys, Glassware, 
Ceramics, Giftware. 
SAMPLE DISPLAY ROOMS: House- 
wares, Dinnerware, Appliances, Toys, 
Glassware, Ceramics, Giftware. 
SPECIAL SERVICES: Seasonal adver- 
tising brochures, newspaper ad promo- 
tions, demonstrations. 

SPECIAL EVENTS: Toy Show (May); 
Gift Show (June); Fall Shows (dates 
not set as yet). 


+ ee WHOLESALE HARDWARE 


4400 4th Ave. So. 


GEN. MGR: Lee Ahroni. 

SALES MGR: Joe Ahroni. 
TERRITORY: Wash., Oregon, Alaska. 
DEPARTMENTS: Automotive, Builders, 
Hardware, Electrical Houseware, Elec- 
trical Supplies, Farm and Garden, Heat- 
ing, Plumbing, Sports, Housewares. 
SAMPLE DISPLAY ROOM: Complete 
Model Store. 

SPECIAL EVENTS: Spring Show, Feb.; 
Fall Show, Aug. 





SPOKANE 





JENSEN-BYRD CO. 

314-24 W. Riverside Ave. 

GENERAL MANAGER: E. J. Morse. 
SALES MANAGER: Stanley A. Jensen. 
TERRITORY COVERED: Northern 
Idaho, Eastern Washington, Eastern 
Oregon, Western Montana. 
DEPARTMENTS: General Hardware 
and Tools, Heavy Hardware and Fast- 
enings, Sporting Goods, Guns and Am- 
munition, Automotive, Housewares, 
Builders’ Hardware, Paints and Sun- 
dries, Floor Covering, Electrical Sup- 
plies, Major Appliances, Television and 
Radios, Giftwares, Toys and Wheel- 
goods, Plumbing Supplies. 
SALESMEN: 465. 


MANSUR MATERIALS INC. 

N. 809 Helena St. 

PRES: Howard Mansur. 

V.P: Clifford Yadon. 

TERRITORY: No. Idaho, West. Mon- 
tana, East Washington. 
DEPARTMENTS: Builders Materials, 
Industrial Items, 

SALESMEN: 3 Dealer salesmen, 1 in- 
dustrial. 

SPECIAL SERVICES: Displays, Dealer 
meetings, advertising. 


POLSON IMPLEMENT Co. 
E. 210 Montgomery St. 
Spokane, Washington. 
Branch: (See Seattle) 


BRANCH MGR: Gordon Bjork. 
TERRITORY: Eastern Washington, 
Northern Idaho, Western Montana. 

M. SELLER COMPANY 

124 8S, Wall St. 

(Branch, See Portland) 

BRANCH MGR: John A. Armenia. 
TERRITORY: Eastern Wash. 


DEPARTMENTS: 
and Gifts. 
SALESMEN: 3. 


SPOKANE HARDWARE SUPPLY INC. 
1306 N. Howard St. 

PRES: Wm. A. Krause. 

SALES MGR: O. L. Northrop. 
TERRITORY: Idaho, Montana, Wash- 
ington. 

DEPARTMENTS: Air Conditioning, 
Builders Hardware, Bathroom Acces- 
sories,, Electric Tools, Hand Tools, 
Folding Doors, Electric Ranges. 
SALESMEN: 2 contract, 2 locksmiths, 
3 general. 


Housewares, Toys 





TACOMA 


ment, Industrial Supplies & Equipment, 
Irrigation Supplies. 

SAMPLE DISPLAY: 1500 sq. ft. display 
room. 

SALESMBEN: 4. 

SPECIALTY MEN: 1 Siphon Irrigation 
& Plastic Pipe, 1 Pneumatic equip- 
ment, Compressors, Paint Spray Appli- 
cations, 1 Automotive supply & Auto 
refinishing. 

SPECIAL SERVICES: Furnish dealer 
catalog and manufacturer's sales aids; 
Do field work for dealers; Hold “prod- 
uct knowledge” sales meetings for 
dealers, 





WENATCHEE 





HUNT & MOTTET CO. 

2112 Pacific Ave. 

PRES: A. H. Heath. 

SALES MGR: W. F. Rieflin. 
TERRITORY: Oregon, Washington, 
Alaska. 

DEPARTMENTS: Automotive, Build- 
ers Hardware, and Materials, Electrical 
Appliances, Farm & Garden, House- 
wares, Plumbing, Sports, Wheel Goods. 


WASHINGTON HARDWARE COM- 

PANY 

1247 Puyallup Ave. 

PRES: H. E. Anderson. 

aaa SALES V.P: F. A. Haines, 
.. 


SALES: Allan Browne, Dealer Dept.; 
Gordon M. Hill, Industrial Dept.; I[l!- 
mer Butler, Sporting Goods Dept. 
TERRITORY: Western Washington. 
DEPARTMENTS: Bathroom Accesso- 
ries, Builders Hardware, Camp & Picnic 
Electrical Supplies, Farm & Garden, 
General Hardware, Industrial. Sports 
DISPLAY ROOMS: General Hardware 
& Builders Hardware. 

SPECIAL SERVICES: Display service 
and market survey covering fast-mov- 
ing turnover of items. 


FREDERICK C. WOLF & SON INC. 
2102 Pacific Ave. 

PRES: Sam Lister. 

SALES MGR: Harvey C. Hanson. 
TERRITORY: Idaho, Montana, N. Ore- 
gon, Washington and Alaska. 
DEPARTMENTS: Electrical Appliances 
Housewares, Toys, Giftwares and 
Glassware. 

SAMPLE DISPLAY ROOM: 
lines. 
SALESMEN: 12 
wares, toys). 

SPECIAL EVENTS: Toy Show in 
Spring. 


General 


(housewares, __ gift- 





WALLA WALLA 





AMERY & SONS, INC. 

1011-1017 N. Ninth St. 

PRES: Ernest Amery. 

SALES MGR: Donald Amery. 
TERRITORY: Eastern Washington, 
Eastern Oregon and a portion of Idaho. 
DEPARTMENTS: General line Hard- 
ware, Tools, Lawn and Garden Sup- 
plies, Automotive Supplies & Equip- 


WELLS & WADE HARDWARE 
201-215 So. Wenatchee Ave. 

PRES. & GEN. MGR: L. C. Norlin. 
SALES MGR: George Graham. 
TERRITORY: No. Central Washington, 
Columbia Basin area. 





YAKIMA 





YAKIMA HARDWARE COMPANY 

226 So. First Street. 

PRES: Donald W. Sinclair. 

V. P. & GEN MGR: R. A. Marble 
TREAS: Donald W. Sinclair. 

V.P.: Robert L. Rankin. 

DEALER SALES MGR: C. B. Hamper. 
TERRITORY: Central & So. East 
Washington to Canadian Border, North- 
eastern and North Central Oregon. 
DEPARTMENTS: Automotive Supplies, 
Electrical Housewares & Supplies, 
Bathroom & Plumbing Supplies, Build- 
ers Hardware, Camp & Picnic Supplies, 
Chain & Cordage, Farm & Garden, 
Housewares, Industrial Supplies, Paint 
& Supplies. Sporting Goods, Tools, 
Heavy Hardware. 

SAMPLE DISPLAY ROOMS: Fishing 
tackle and sporting goods, Automotive 
and industrial equipment & supplies 
SALESMEN: 8 general hardware, 3 
automotive, 4 industrial. 





WYOMING 





CASPER 





WYOMING HARDWARE COMPANY 
628 W. Yellowstone. 

PRES: E. Wilkerson. 

V. P. & GEN MGR: Paul Manly. 
SALES MGR: F. T. Kovacich. 
TERRITORY: Wyoming S. W. 
Dakota, N. W. Nebraska. 
DEPARTMENTS: Automotive, Barbe- 
cues, Bathroom Supplies, Builders Hard- 
ware and Materials, Camp and Picnic, 
Electrical Housewares, Electrical Sup- 
plies, Farm and Garden, General Hard- 
ware, Housewares, Industrial, Paint, 
Pumps & Water Systems, Sports. 
SPECIALTY MAN: 1 sporting goods 
SPECIAL SERVICES: Traveling dis- 
play trailer. 


South 





IN WYOMING, IT'S 


WYOMING HARDWARE 


Wyoming Hardware Company 


628 West Yellowstone 


EVERYWHERE IN WYOMING 


Casper, Wyoming 
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_ today’s most 
tof ~ modern firearms 





Retail Price: $] 0995" 


The world’s greatest value in a 
featherweight autoloading shotgun 

Now you can offer shotgunners a lightning-fast gas-operated 

Remington autoloader at a really moderate price. The new 7- 

pound Model 878 “Automaster” gives the same superdepend- 

NEW REMINGTON ability and fine operating characteristics as guns costing much 

MODEL 878 more. It has Remington’s Quick-Change-Barrel feature, light 

rv “é recoil, perfect balance. The stock is richly finished American 

AUTOMASTER walnut. With these great features and its hig price advantage, 

Model 878 is a cinch to write autoloader sales history. 3-shots. 
In 12 gauge only. 


Retail Price: $] 345° 


A distinguished, bolt action 
center-fire rifle with full custom features 

Model 725 offers your customers a graceful Monte Carlo 
stock for perfect sighting with either open or telescope sights. 
A hinged floor plate permits instant unloading. The rear sight 
is adjustable for windage and elevation, and the receiver is 

NEW REMINGTON drilled and tapped for ’scope mounts. Fine, sharp checkering 
sets off a handsome finish and lustrous bluing to round out 

MODEL 725 a gun that sets up sales fast. New in 222 Rem. and 244 Rem. 
Also in 280 Rem., 270 Win., 30/06. 


The world’s lightest, most 
colorful 22 rifle 
Another Remington sales booster. The new “Fieldmaster” 
achieves the lightest weight—only four pounds—of any rim- 
fire rifle in the world. In addition, barrel and receiver are 
finished in three distinctive colors — Buckskin Tan, Crow- 
Wing Black or Teal-Wing Blue. Other selling advantages: a 
NEW REMINGTON chrome-plated trigger, floor plate and magazine tube: a “Sun- 
MODEL 872 pi coell stock and fore-end: a gold-finished front sight. Model 
“ElIELDMASTER” 572 handles 20 short, 17 long or 15 long rifle cartridges in- 


terchangeably. 
Slide Action 


emingion, GD 


“Fieldmaster’” is Reg. U.S. Pat. Off. and “Sun-Grain,” “Automaster” are trademarks of Remington Arms Company, Inc., Bridgeport 2, Conn. 
in Canada: Remington Arms of Canada Limited, 36 Queen Elizabeth Bivd., Toronto, Ont. —  *Prices subject to change without notice. 
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For the reader’s benefit, each item is classified 
under its appropriate category. The caption 
under each picture includes an inquiry num- 
ber. To get further information about these 
catalog new products, just circle the correspond- 








ing number on the mailing card facing page 64 
and drop it in the mail box. We pay the postage. 
You can also use this card for additional informa- 
tion about advertised new products and free 
literature. 





AIR SERVICE KIT 


SPARE AIR is an emergency air ser- 
vice kit for motorists in a 12-ounce 
pressure can to provide automatic 
tire inflation in seconds. Equipped 
with its own nozzle.—Crown Cork & 
Seal Co. 

For Details Circle 151 on INQUIRY CARD 


BARBECUE & SUPPLIES 


“MINI-BACHI” for gourmets is ideal 
for hors d’oeuvres and also as a cof- 
fee warmer. Cast iron with draft 
control and chrome plated grill top, 
wood base and handle.—J. Young & 
Company 

For Details Circle 152 on INQUIRY CARD 
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BARBECUE BRUSH SET includes 
grill cleaning brush, butler and bast- 
ing brush. Each brush is equipped 
with a rawhide hanging thong for 


easier consumer 
Brushes Ince. 
For Details Circle 156 on INQUIRY CARD 


use. — Empire 


FIRELIGHTER for use with barbe- 
cue grills is ideal for indoor or out- 
door use. Simplifies the starting of 
all types of fires. Safe and sure as 
a candle to light and use.—The 
American Thermos Products Com- 
pany 
For Details Circle 157 on INQUIRY CARD 


BASKET, WASTE 


BUSHEL BASKET made of Polly 
Flex polyethylene is ideal for clean- 
up time. It is unbreakable, dent- 
proof, cleans easily, won’t rust or 
corrode. Available in red, yellow and 
turquoise.—Republic Molding Corp. 
For Details Circle 158 on INQUIRY CARD 


BATHROOM HARDWARE 





TOILET SWIVEL ADAPTER is said 
to solve the problem of running toilets 
through a swivel and brass chain 
that instantly stops the flow of water 
after each flushing.—Never-Fail Mfg. 
Co. 

For Details Circle 159 on INQUIRY CARD 
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BATHROOM, PLUMBING 


“SILENT SERVICE” brings quietness 
of flush valve operation into the home 
bathroom. Objectionable noise from 
refilling of toilet tanks and noise of 
leaky valves are eliminated.—Haws- 
Kramer Flush Valves 

For Details Circle 153 on INQUIRY CARD 


BATHROOM, HARDWARE 


TOILET SEAT HINGE made of 
structural nylon is easy to clean, will 
not peel, chip or crack and resists 
mildew and mold. Threads are mold- 
ed into post shank for maximum 
strength.—Mayfair Seats 

For Details Circle 160 on INQUIRY CARD 


BOXES, MAIL 


we 
\J 


UPRIGHT MAILBOX features a 
winged motif and magazine loops 
with 24 K gold plating. Knotched 
side flanges allow box lid to open 
fully parallel to back for total access. 
—Southern Fabricator Corp. 

For Details Circle 161 on INQUIRY CARD 
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BUILDERS’ HARDWARE 


“SURFASET” DOOR HARDWARE 
is suited for use on floor-to-ceiling 
doors. Full opening clearance is ob- 
tained by hinges which swing door 
100 percent clear even at 90 degree 
angle.—The Stanley Works 

For Details Circle 162 on INQUIRY CARD 


“GARLAND” ROSE lockset is an ad- 
dition to the permanent part of the 
Corbin line of builders’ hardware. 
The new “Garland” rose is available 
in brass, bronze and chromium.— 
P&F Corbin 

For Details Circle 163 on INQUIRY CARD 


HID-N-RAIL DOOR CLOSER for in- 
terior doors is mortised in one loca- 
tion regardless of the degree of door 
opening. Also available for surface 
mounting complete with wrought 
cover.—P&F Corbin 

For Details Circle 164 on INQUIRY CARD 


MIRACLE HINGE with spir-a-lift 
butts lifts the door over rug when 
open, lowers door to floor on closing. 
Door closes without aid of spring. 
Easy to install. Easy to operate.— 
Beckhart Hinge Co. 

For Details Circle 165 on INQUIRY CARD 


REMOVABLE MULLION made of 
aluminum features strength and ap- 
pearance and is designed for installa- 
tion in pairs of doors to allow single 
door operation. Easy to install.— 
Russwin Division 

For Details Circle 166 on INQUIRY CARD 


VYYYYYYYYVYYYYY! 


CLOSET VALET spaces clothes and 
prevents clothes from sliding together 
eliminating wrinkles. Easy to in- 
stall and is extra strong. Can also 
be used in workshop, garage, kitchen, 
ete.—Leigh Building Products 

For Details Circle 167 on INQUIRY CARD 
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CEMENT, HOUSEHOLD 


ALL-PURPOSE CEMENT is ideal for 
general repair jobs because it is heat- 
resistant and can be sprayed. Clean, 
transparent and waterproof, it is re- 
sistant to high and low temperatures. 
—Union Laboratories 

For Details Circle 168 on INQUIRY CARD 


CEMENT, METAL 


“WELDKIT” is a home repair kit for 
small household and automotive jobs. 
Contains fiberglass cloth, and liquid 
and paste plastic compounds which 
harden and adhere.—Taylor & Art, 
Inc., Plastics 

For Details Circle 169 on INQUIRY CARD 
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METALSET A 


SM S047 METERING TUGTS 


METALSET A-4 is a material de- 
signed for general maintenance appli- 
cations. Consists of two tubes of 
epoxy compounds which are mixed in 
a simple one-for-one basis.—Smooth- 
On Manufacturing Co. 

For Details Circle 170 on INQUIRY CARD 
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CEMENT, PORCELAIN 


PORCELAIN 
REPAIR 


vane 
STOVE 


r oe FAHRENHEIT 
nos 400° 
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PORCELAIN STOVE REPAIR with- 
stands temperatures of up to 400 de- 
grees. It will not discolor and is wa- 
terproof making it ideal for plumb- 
ing fixtures, washing machines, etc.— 
Tilette Cement Co. 

For Details Circle 174 on INQUIRY CARD 


CLEANING SUPPLIES 


DEW BOY car washer, when attached 
to a garden hose, features a swivel-T- 
valve built into the sponge head which 
automatically stops the flow of wa- 
ter at the sponge.—Hopkins Manu- 
facturing Corp. 

For Details Circle 175 on INQUIRY CARD 


CLEANING SUPPLIES, HOUSEHOLD 


DUO-CLOTH is a two-sided multi- 
purpose cleaning and dusting cloth 
with three refills for retreating the 
cloth. Is ideal for furniture, wood- 
work, tile and other surfaces.—Mar- 
veli Industries 

For Details Circle 176 on INQUIRY CARD 


ig 


SQUEEZE-ON OVEN CLEANER in 
a soft plastic tube combines faster 
cleaning action with a sponge-tip ap- 
plicator attached to tube. Cleaner is 
applied in one simple operation.— 
Glamorene, Inc. 

For Details Circle 177 on INQUIRY CARD 


COOKWARE 


ALUMINUM COOKWARE line in- 
cludes copper-tone flip-cap whistling 
teakettle, six-cup range percolator, 
roaster, covered pot, combination pan 
and a Mirro broiler—Mirro Alumi- 
num Company 

For Details Circle 178 on INQUIRY CARD 


CAST-IRON COOKWARE imported 
from Belgium features a_ bright, 
gleaming coat of porcelain perma- 
nently fused into the body. Converts 
into skillet, casserole or saucepan.— 
Descoware Corporation 

For Details Circle 179 on INQUIRY CARD 
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COOLERS, PORTABLE 


TRAVELAIRE COOLERS in five 
models feature adjustable grilles, 
built-in water shut-off valves to con- 
vert cooler to use as a fan without 
draining; water-level indicator and 
drain plugs.—Metalaire Products Co. 
For Details Circle 180 on INQUIRY CARD 


COOLERS, WATER 
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WATER COOLER features rounded 
sanitary inside bottom and stream- 
lined top seams, riveted handles, 
choice of standard or heavy duty in- 
sulated models and recessed spigot,— 
Horton Equipment Company 

For Details Circle 181 on INQUIRY CARD 


DEHUMIDIFIERS 


DEHUMIDIFIER designed for 115- 
volt operation takes up to 28 pints of 
moisture from the air in 24 hours in 
a room 40’ x 30’ x 10’. Can be set for 
continuous operation or at intervals. 
—Whirlpool Corporation 

For Details Circle 182 on INQUIRY CARD 
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DOWNSPOUT 


DOWNSPOUT EXTENSION is de- 
signed to carry excessive rain from 
gutters and downspouts away from 
building foundations. Fabricated of 
heavy black polyethylene, 66” long.— 
Arvey Corporation 

For Details Circle 183 on INQUIRY CARD 


DRAPERY HARDWARE 


CURTAIN ROD BRACKET stays put 
in any kind of wall material. Secret 
of holding power lies in differing 
angles of nails which pass through 
the curved ends.-—Cur-Loc Corpora- 
tion 

For Details Circle 171 on INQUIRY CARD 


ELECTRICAL DEVICES 


WARNING SYSTEM for septic tanks 
and cesspools before they back up or 
overflow works on a_ hydro-electric 
device which flashes a red light in- 
doors advising of trouble ahead. — 
Camp Chemical Co., Inc. 

For Details Circle 184 on INQUIRY CARD 


ELECTRICAL SUPPLIES 


MAGNETIC CORD GRIP anchors the 
plug end of power cords against the 
side of toasters, coffee makers, and 
other appliances. Eliminates need to 
roll up cord for storage. — General 
Electric Company 

For Details Circle 185 on INQUIRY CARD 


SNAPIT Inter-link multiple electrical 
outlet system kit permits user to add 
additional outlets wherever required. 
Available in complete six- and 12-foot 


kits.—Cable Electric Products, Inc. 
For Details Circle 154 on INQUIRY CARD 


FILES, STORAGE 


PORTA CHECK FILE comes com- 
plete with monthly index folders and 
a moveable divider. File has an easy- 
carry handle and a handle plate with 
name place, and lock and key.—The 
Hamilton Skotch Corp. 

For Details Circle 186 on INQUIRY CARD 
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FILTER, WATER 


DISPOSABLE he TOUGH 
CARTRIDGES Ate Fd punanit 
REPLACE IN PLASTIC 
SECONDS HOUSING 


AQUA-PURE WATER FILTER in- 
stalls quickly and easily on any new 
or existing water supply line without 
special fittings. Improves both well 
and municipal water.— Cuno Engi- 
neering Corporation 

For Details Circle 187 on INQUIRY CARD 


GARBAGE CANS 





KING SIZE STEP-ON CAN has a 
capacity of 21 quarts. Full-size unit 
ends countless trips to outside refuse 
cans. Features built-in odor-killing de- 
fumer in lid.—Lincoln Metal Products 
Corporation 

For Details Circle 188 on INQUIRY CARD 


HEAVY-GAGE porcelain enamel 
steel incinerator neither peels nor is 
affected by heat. Incinerator is rust- 
proof. Wide flat legs prevent it from 
digging into ground.—Jones & Laugh- 
lin Steel Corp. 

For Details Circle 189 on INQUIRY CARD 
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GARDEN ACCESSORIES 


JET STREAM SPRINKLER features 
impulse-type head that sprays an 
area up to 70 feet in diameter, with 
long uniform throw. Base slides easily 
without tipping. — H. B. Sherman 
Manufacturing Co. 

For Details Circle 190 on INQUIRY CARD 


\& HOSE 
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OCTOPUS HOSE is six vinyl plastic 
extension hoses in one providing deep 
soaking of six plants at once. Makes 
watering safe any time of day. Fits 
standard hose connections or faucets. 
—Cannon & Co. 

For Details Circle 191 on INQUIRY CARD 


WATERFEEDER disperses fertilizer 
in liquid, granulated, cartridge or 
tablet form while you are watering 
lawn, flowers, trees, shrubs and vege- 
tables. Valve controls rate of applica- 
tion.—Proen Products Co. 

For Details Circle 192 on INQUIRY CARD 


OSCILLATING SPRINKLER called 
the “Green Keeper” features a rug- 
ged water motor that operates at any 
water pressure, power Nylon gears 
and a jet-type spray arm. Modern de- 
sign.—W. D. Allen Manufacturing Co. 
For Details Circle 193 on INQUIRY CARD 


GARDEN FURNITURE 


DUAL-PURPOSE PICNIC TABLE, 
bench is called the Bar-B-Nic Duo. 
Unit is designed for outdoor barbecue 
and charcoal broiled meals. Walk-in 
design means no stepping over seats. 
—Olson Mfg. Co. 

For Details Circle 194 on INQUIRY CARD 


PATIO TABLE is rustproof, alcohol 
proof and stainproof because of Life- 
tex which is vinyl permanently fused 
to steel. Can be left outdoors all sum- 
mer. Cleans easily with damp cloth.— 
Poloron Products, Inc. 

For Details Circle 195 on INQUIRY CARD 
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GARDEN SUPPLIIES 


“GROW-A-PLANT” is a _ planting 
material used instead of soil, in clear, 
transparent planters which comes in 
four pastel decorator colors. For cut 
flowers, plants and bulbs.—Martin 
Plastics, Inc. 

For Details Circle 196 on INQUIRY CARD 
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FLeRLE PLASTIC 


PLANT TIE 


FLEXIBLE PLASTIC PLANT TIE is 
designed for all types of plants and 
flowers. It won't cut, girdle or harm 
the most tender plants. Non-adhesive, 
durable and lightweight. — Andrews 
Company 

For Details Circle 197 on INQUIRY CARD 
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=e coat Se ar 
ROLL-ON SEED PLANTER mat con- 
tains more than 1000 Mandeville 
flower seeds. Mat need only be rolled 
out over previously loosened topsoil, 
and then covered lightly with dirt.— 
Mandeville & King Company 

For Details Circle 198 on INQUIRY CARD 
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FX-3 ROOT KILLER prevents clog- 
ging of sewer pipes and septic tank 
or cesspool drainage fields due to 
tree roots, shrub roots and fungus 
growths. One treatment lasts a full 
year.—F X-Lab Company 

For Details Circle 199 on INQUIRY CARD 














“FLIP-DUSTER” for gardeners can 
be operated with one hand for plants 
within easy reach, or extended 10 feet 
or more with a pole inserted in the 
hollow metal handle.—E. I. DuPont 
de Nemours & Company 

For Details Circle 200 on INQUIRY CARD 


GARDEN TOOLS 


PARKERETTE LAWN SWEEPER 
rids lawn and drive of grass clippings, 
leaves, twigs and all debris in a tenth 
the time of hand raking. Is available 
with 20” and 28” sweeping width.— 
Parker Sweeper Co. 

For Details Circle 260 on INQUIRY CARD 


ALL-PURPOSE LAWN AND GAR- 
DEN TOOL is a lawn seeder, garbage 
cart, wheelbarrow, snow shovel, lawn 
roller, lawn sweeper, fertilizer spread- 
er as well as a practical hand truck. 
—Monelle Corporation 

For Details Circle 261 on INQUIRY CARD 


GARDEN PICK MATTOCK features 
a blade 3” wide, 5” long, and an over- 
all head length of 15”. Head is heat 
treated and tempered, with bright red 
finish. Fire-hardened handle. — True 
Temper Corporation 

For Details Circle 262 on INQUIRY CARD 


HOBBY MACHINE 


HOBBY-VAC is a vacuum-forming 
machine that reproduces from natural 
objects without dies or molds and is 
simple to operate. Uses low cost sheet 
plastic in several colors.—Orbit of 
California 

For Details Circle 263 on INQUIRY CARD 


HARDWARE WORLD 





HOUSEWARES, ELECTRIC 


AUTOMATIC ELECTRIC PERCO- 
LATOR brews and maintains drink- 
ing temperature automatically. Has 
adjustable flavor control. Fast per- 
colation with 2-9-cup capacity.—The 
Silex Co. 

For Details Circle 264 on INQUIRY CARD 


“K AR-’"N-HOME” 


five-cup Perc-Kit 
is a fully automatic percolator for 
handy use in autos, homes, motels, 
boats, ete. Operates on 12 volts or 115 
volts. Includes cups, spoons.—Metal 
Ware Corporation 

For Details Circle 265 on INQUIRY CARD 


ICE CHEST 


LIGHTWEIGHT ICE CHEST made of 
expandable Dylite polystyrene weighs 
less than two pounds, is completely 
odor-free, rust-free, moisture-proof 
and non-toxic. It is buoyant and wash- 
able.—Liberty Distributors 

For Details Circle 266 on INQUIRY CARD 
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IRONER, CLOTHES 





CABINET IRONER features a 21” 
long roll, 544” in diameter. Thermo- 
stat controlled up to 480 degrees heat. 
Elbow operated. Both hands are free 
to guide ironing.—Armstrong Prod- 
ucts Corp. 

For Details Circle 267 on INQUIRY CARD 


KITCHEN TOOLS 


MAGNA WONDER KNIFE is a slic- 
ing and carving tool with a built-in 
slicing control. Knife slices, carves, 
shreds and chops. Swiss stainless steel 
serrated edge needs no sharpening.— 
Magna Wonder Knife, Inc. 

For Details Circle 268 on INQUIRY CARD 


KITCHENWARE 


“ELEGANTE” KITCHEN ENSEM- 
BLE includes large hinge-top bread 
box, four big capacity square canis- 
ters, matching square cookie jar, and 
chef size shakers in choice of five 
colors.—Columbus Plastics Products, 
Inc. 
For Details Circle 270 on INQUIRY CARD 


SUPER SECURITY PADLOCK pro- 
vides an unlimited number of key 
changes for master-keying purposes. 
Has a five-pin-tumbler extruded brass 
cylinder. Cadmium rustproofed. — 
Master Lock Company 

For Details Circle 315 on INQUIRY CARD 


j 


PIN TUMBLER PADLOCK features 
a double-locking solid brass bolt and 
is composed of heavy wrought steel 
lamination riveted under tremendous 
pressure. Also rustproofed with cad- 
mium.—Slaymaker Lock Company 
For Details Circle 316 on INQUIRY CARD 


LUNCH KITS 


CHILD’S LUNCH KITS include three 
new designs lithographed in full color. 
These include the “Pen Pal” covered 
with vinyl inside and out, “Little 
Dutch Miss,” and “Great Wild West.” 
—Landers, Frary & Clark 

For Details Circle 317 on INQUIRY CARD 
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DUPLI-COLOR SPRAY enamel and 
lacquer comes in 27 decorator colors, 
plus satin finish varnish, clear var- 
nish, clear plastic and gray primer- 
sealer. In three sizes. — Dupli-Color 
Products Co. 

For Details Circle 271 on INQUIRY CARD 


. we) 
MELLO-TEX is a lacquer-base multi- 
color paint which imparts a decora- 
tive effect with just one spray coat. 
Specifically designed for the hobby- 
ist and home decorator.—The Lowe 
Brothers Company 
For Details Circle 272 on INQUIRY CARD 


FARM IMPLEMENT SPRAY ENAM- 
EL comes in nine matching colors 


which feature lacquer-enamel base 
formulation for higher gloss and color 
retention, excellent adhesion. Dries in 
minutes.—Krylon, Inc. 

For Details Circle 273 on INQUIRY CARD 
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PAINT ACCESSORIES 


REFILLABLE PAINT ROLLER 
made of resilient plastic foam is seam- 
less leaving no lint, fuzz or seam 
lines and provides smooth, full width 
coverage. Called “Plasti-Paint Roller.” 
—Corcoran Mfg. Co. 

For Details Circle 274 on INQUIRY CARD 


SQUIRREL CAGE ROLLER makes 
painting easier by eliminating drips 
and skids. All-steel, lightweight roller 
core features shielded hard steel bear- 
ings for smooth rolling.—Pittsburgh 
Plate Glass Co. 

For Details Circle 275 on INQUIRY CARD 


“COLORAMIC” TYNEX NYLON 
PAINT BRUSHES are designed to ap- 
peal to women. Come in four different 
nylon pastel colorings in the two inch 
width size. All are colorfast.—Gertz, 
Lumbard & Company 

For Details Circle 276 on INQUIRY CARD 





PUSH BACK MARVEL GUIDE DIP BRUSH IN PAINT CAN 
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PUSH GUIDE FORWARD YOU'RE READY TO PAINT 





MARVEL EDGER is a painting de- 
vice which allows anyone to do a per- 
fect trim job. Push back marvel guide, 
dip brush in paint can, push guide 
forward — you’re ready to paint. — 
Watro Manufacturing Co. 

For Details Circle 277 on INQUIRY CARD 


SELF-POWERED SPRAY GUN 
sprays any liquid at touch of a but- 
ton. Known as “Jet-Pak,” the unit can 
be used anywhere. No compressors, 
no hoses, no electric wires are requir- 
ed.—Sprayon Products, Inc. 

For Details Circle 278 on INQUIRY CARD 


STO-AWAY plastic bag made of vinyl] 
makes care of paint brushes easy. 
Keeps wet brushes usable until a job 
is done. Eliminates need for post- 
paint clean up.—The Richards Com- 
pany 

For Details Circle 279 on INQUIRY CARD 
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PAINT ACCESSORIIES (Cont.) 


COBRA SCRAPER is a refinishing 
tool designed to scrape off old finishes 
and paint from antiques, furniture 
and woodwork. Has a sharp, high 
carbon steel, tapered blade.—Hyde 
Manufacturing Company 

For Details Circle 282 on INQUIRY CARD 


WINDOW SASH PAINTER is an 
easy-to-use tool that paints a window 
sash in seconds without paint smear 
on the glass. Designed to straight- 
edge walls, ceilings, floors, ete-—The 
Immie Corporation 

For Details Circle 283 on INQUIRY CARD 
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WASH IN CLEANER RINSE Ih WATER 
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WATER WASH BRUSH.CLEANER 
softens the hardest-caked finishes in- 
cluding rubber-base paint and vinyl- 
acetate finishes. Brush is simply 
washed in cleaner and then rinsed 
with water.—Wilson-Imperial Co. 

For Details Circle 284 on INQUIRY CARD 
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PIPE PLASTIC 


“POLY-PLUS BLUE” is the name of 
this insert fitting made of Profax and 
can be used for all flexible pipe appli- 
cations. Fittings are designed to give 
added durability and flowability.— 
Union Malleable Mfg. Co. 

For Details Circle 285 on INQUIRY CARD 


DUR-X-CONDUIT is a lightweight 
conduit about one-eighth the weight 
of steel pipe than can be assembled 
and laid by one person at the ditch 
in sizes up to 30 feet in length.— 
Franklin Plastics, Inc. 

For Details Circle 286 on INQUIRY CARD 


PLUMBING AIDS 


FLOOR DRAIN VALVE automati- 
cally seals floor drain the instant 
sewer back up threatens to flood 
basement, garages, etc. Does not 
block or slow flow into drain. Easy to 
install—Hally Manufacturing, Inc. 

For Details Circle 287 on INQUIRY CARD 


END CESSPOOL PROBLEMS with 
Septi-Van, a non-acid, non-caustic, 
and harmless to metal and fiber pipe- 
lines and plumbing. Easy to use. 
Brings about results in minutes.— 
Sanivan Laboratories, Inc. 

For Details Circle 288 on INQUIRY CARD 


PUMPS, SUBMERSIBLE 


RAPIDAYTON 3 STAR submersible 
pump has an oil-filled Tait-made mo- 
tor that reaches a depth of 90 feet at 
full 40 lb pressure. Can be installed 
easily and inexpensively.—The Tait 
Manufacturing Co. 

For Details Circle 289 on INQUIRY CARD 


SUBMERSIBLE CELLAR DRAINER 
called the Figure 3880 Drainette fea- 
tures top side suction which elimi- 
nates impeller clogging. For use with 
any sump having diameter of 12” or 
larger.—Goulds Pumps, Inc. 

For Details Circle 290 on INQUIRY CARD 
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oA, on 
another great product from 


AME fe, eeeee 
ROTO-EDGER 


ROTARY LAWN SHEARS 

















No. 30 
Deluxe 


ONE TOOL — 
Many Trimming 
and Edging Uses 


IT’S PRESOLD 


powerfully so in... 


e BETTER HOMES AND GARDENS 
¢ HOUSE AND GARDEN 


for your cusfomers... 


QUICK, CLEAN, EASY TO OPERATE 


and for you... 


QUICK, CLEAN, EASY TO SELL 
667% markup...40% profit 


AMES CO. vo: 
e @ West Virginia 
Ames also m he famous | 


onufactures t es of Ames Aire Casual Furniture and Ames Maid Household Furniture 


For Details Circle 42 on INQUIRY CARD 








PUMPS, SUBMERSIBLE (Cont.) 








UPRIGHT SUBMERSIBLE and sump 
pumps put the pump and motor down 
in the sump completely out of sight 
and out of the way. Pumps at 3100 
gallon per hour capacity at 5-foot 
head.—Red Jacket Mfg. Co. 

For Details Circle 291 on INQUIRY CARD 


PUMPS, WATER 


PORTABLE PASTURE WATERER 
operates on same principle as hand 
pump. Animal provides power requir- 
ed by pushing forward and releasing 
a paddle with its nose to pump water. 
—Hekman-Meeter Co. 

For Details Circle 292 on INQUIRY CARD 


MULTI - STAGE CENTRIFUGAL 
PUMP is designed to eliminate need 
of shaft couplings, water lubricated 
support bearings and consecutively 
numbered stages. Very compact.— 
Decatur Pump Company 

For Details Circle 173 on INQUIRY CARD 


HARDWARE WORLD 





RODS, UTILITY 


SAWS, POWER 





STORAGE RACK 





JEB-ROD is a portable utility rod 
that extends to fit between doorways 
and walls and makes a temporary 
holder for ironing as well as drip dry- 
ing over the bathtub. Easy to install. 
—Jeb-rod Corporation 

For Details Circle 293 on INQUIRY CARD 


ROOFING 





ALUMINUM ROOFING and siding 
are embossed in a diamond-rib pat- 
tern and are designed for use on 
farm, home and commercial buildings. 
Sheets measure 6-16 feet. — Kaiser 
Aluminum & Chemical Sales, Inc. 
For Details Circle 294 on INQUIRY CARD 


ROTISSERIE 


“SUPER 900” RADIAL SAW fea- 
tures U.L. approved full 1 hp motor, 


upfront fence controls, micro-set 
miter stops and a sturdy steel stand 
with retractable casters.—Rockwell 
Manufacturing Company 

For Details Circle 296 on INQUIRY CARD 








RADIAL SAW features “dual porta- 
bility” along with maximum accuracy 
and speed. Whole saw can be moved 
by one man because of lightweight. 
Saw is detachable as portable tool.— 
Portable Electric Tools, Inc. 

For Details Circle 297 on INQUIRY CARD 


SCALES, BATHROOM 





ROTIS-O-GRILL counter unit is a 
rotisserie designed for surface instal- 
lation. Gas drop-in unit combines 
barbecuing, vertical broiling and 
grilling. Control is incorporated in 
top.—Geo. D. Roper Corp. 

For Details Circle 295 on INQUIRY CARD 
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BATHROOM SCALE 
large, easy-view dial and a special 
Gyro-Bar mechanism for accuracy on 
any floor surface. Also has non-mar- 
ring cork feet and easy-grip, center- 
lift handle.—Pearl-Wick 


features a 


For Details Circle 298 on INQUIRY CARD 


RACK for brooms, mops and garden 
tools is adjustable to accommodate 
any size implement. It can also be 
installed in any position and in any 
location. Maintains safety.—Bilt-Rite 
Products Company 

For Details Circle 299 on INQUIRY CARD 


TAPE, FREEZER 


SHURTAPE freezer 
tape comes in sizes 300 inch, 90 foot, 
and 60 yard rolls in the 4% inch size. 
The 300 inch and 90 foot rolls come 
in self-dispensing packages. — Shu- 
ford Mills, Inc. 


and masking 


For Details Circle 300 on INQUIRY CARD 


TAPE MEASURING 





“HOLSTER-PAK” for all Evans steel 
pocket tapes is a leather-like, fitted 
holster that clips to the belt. Keeps 
tape at hand throughout a job. Price 
of tape includes holster.—Evans Rule 
Company 

For Details Circle 155 on INQUIRY CARD 
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TAPE, REFLECTOR 
“od Dyer E-Z-Ply : 
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@ The addition 

of this 30 lb. capacity 

hanger to the Moore line 

provides the answer to any 

picture, or mirror, hanging prob- “E-Z-PLY” SCOTCHLITE reflecting 

lem your customers may have, | numbers and letters are designed for 
Known as No. 26, it is pack- all types of signs, markings, auto and 

aged the same as other Moore : truck lettering, etc. At night they re- 

hangers in colorful Picture Win- flect 155 times brighter than white 


dow Packets (4 # 26's to packet). The Moore 720-B paint.—Dyer Specialty Co. 
: : : ’ Counter disploy For Details Circle 301 on INQUIRY CARD 
Like them it sells fast, and with wa ogee epi 


less effort. Be, the Sdifferent sizes, 


Your jobber can supply you. yet measures only TODDLER GATE 
1034" high with 9” 
diameter base. All 
metal. Revolves. 


MOORE PUSH-PIN CO. 
SINCE 1900...MAKERS OF FAMOUS MOORE PUSH-PINS 
113-25 BERKLEY ST., PHILA. 44, PA. 









































For Details Circle 43 on INQUIRY CARD 




















ARCTIC BOY 


Po rtab 3 Ee wate r coo a ars play pen quickly. Fits any door open- 


ing from 23” to 37”. No fittings, no 
screws needed to install. Rubber 


COLD WATER ae * aerinerd marred woodwork. 


TODDLER GATE makes any room a 


For Details Circle 302 on INQUIRY CARD 


is a HOT item! 


If it’s not cold, it’s not drinking 
water! That’s your big selling point in 
ARCTIC BOY portable water coolers 
... they keep water refreshingly cold 
and sparkling clear. Here’s why: 


TOOLS, POWER 


Inset of HOT DIPPED galvanized or 
stainless steel 


Sparkleen plastic liner is non-toxic, 
prevents corrosion 


Large opening—easy fo ice and clean 
Extra large insulation space 


Popular 2, 3, 5, 10 and 15 gallon 
sizes 


Send for free booklet “Care and Use 
of Your Cooler.’’ Write Dept. No. H-25. : 
ORBITAL SANDER is designed to 


SCHLUETER MFG. Co. | meet needs of home craftsman. Has 

ST. LOUIS 7, MO. coe direct powerful induction motor 
z coupled with an exclusive enclosed 
counterweight to assure long life. 
Lightweight—John Oster Mfg. Co. 

For Details Circle 303 on INQUIRY CARD 





For Details Circle 44 on INQUIRY CARD 
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TOOLS, POWER (Cont.) 





ELECTRIC PORTABLE POWER 
TOOLS for the home, farm and in- 
stallations trade have been introduced 
by the newly formed American Power 
Tool Company, a division of Amer- 
ican-Lincoln Corporation 

For Details Circle 304 on INQUIRY CARD 


TOOLS ACCESSORIES, POWER 


TOOLS, HAND 





BRICKLAYERS HAMMER named 
the BR-24 has a one-piece forged 
head, hardened and tempered steel 
with a chisel-sharp edge, full surface 
ground. Rubber-grip handle.—Great 
Neck Saw Mfrs., Inc. 

For Details Circle 307 on INQUIRY CARD 





WIRE WHEELS AND CUP 
BRUSHES for power tools come in a 
variety of sizes and grades with 4” 
arbor in sizes of 14,” diameter to 
34.” diameter; with '¥” bore, no 
arbor, from 3” to 6” diameter.—Ox- 
wall Tool Co., Ltd. 
For Details Circle 305 on INQUIRY CARD 





DRILL ATTACHMENT which sharp- 
ens blade of rotary lawn mower on 
the mower avoids the irritating time 
consuming job of blade removal. Pre- 
serves factory temper of blade. — 
Mower-Mate Tool Company 

For Details Circle 306 on INQUIRY CARD 
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OFFSET HEX WRENCH is designed 
for use on hard-to-get-at sink and 
tub drain nuts. Easy-on, non-slip grip 
gives extra leverage on all hex nuts, 
square nuts, unions and gas cocks.— 
The Ridge Tool Company 

For Details Circle 308 on INQUIRY CARD 





“MULTI-USE” FASTENING TOOL 
is adaptable for driving drive pins, 
threaded studs, wire loop fasteners 
and can be used as a masonry drill 
holder. Actually five tools in one.— 
U. S. Expansion Bolt Company 

For Details Circle 309 on INQUIRY CARD 











any way you cut it... 





Biue Bird precision builds a full line of straight, 
circular pattern and compound leverage snips in 
all popular sizes, Prices them for volume sales 
without cutting corners on quality. They're 
all drop forged with hollow ground blades. All 


fully guaranteed. 







pe mounts 


A. STRAIGHT PATTERN 


B. CIRCULAR PATTERN 


C. POWER 
CUT SNIPS 
A. STRAIGHT PATTERN 
Stock No. Cutting Edge Length 
007 2 in. 7 in. 
010 2-% in. 10 in. 
012 3 in. 12-% in. 
B. CIRCULAR PATTERN 

2 in. 7 in. 
210 2% in. 10 in. 
212 3 in. 12-% in. 
C POWER CUT SNIPS 
101 (cuts left) 1-7 in. 10 in. 
102 (cuts right) 1-9/9 in. 10 in. 
103 (cuts straight) 1-7 in. 10 in. 


Blue Bird gives you a lift on promotions, mer- 
chandising materials, dealers’ sales aids. Write 
for catalog and complete 
information. 


BERGMAN 
TOOL MANUFACTURING CO., INC 
1573 Niagara St. Byffalo 13, New York 


Manufacturing Fine Quality Tools for 60 Years 


For Details Circle 45 on INQUIRY CARD 
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Sell these to 
EVERYBODY! 


EVERYBODY 


drinks water 


EVERYBODY 


wants a low-cost famous-make 
fountain in their 
home 





EVERYBODY 


will Duy one 
if you stock 


HAWS 


FOUNTAINETTE 


FAUCET ATTACHMENT 


The famous HAWS name (50 years of progress!) 
is a solid boost for this sanitary, fool-proof 
attachment that screws on home faucets and 
delivers a drinking stream at the flip of a 
lever. Two models—one for indoors, one for 
outdoors. Leaves faucets free for normal 
use. PRECISION MADE QUALITY UNITS, IN 
i, PLATED BRASS...SOLID SELLERS 


INDOORS 
$5.95 List 


FOUNTAINETTE-100 
—takes place of aerator; acts as smooth-flow 
tip or drinking fountain. Fits most threaded 
faucets; adapters available for others. 


OUTDOORS 
$7.35 List 


FOUNTAINETTE-200 
—screws on hose bibs, leaves faucet free for 
normal use. More than a ‘‘novelty’’—an es- 
tablished home-improvement specialty! 


Put them out where the public can see them; 
they'll sell themselves. Six in handsome 
display carton. Write for details and the 
name of our nearest representative. 


— . 1439 FOURTH STREET 
BERKELEY 16 
CALIFORNIA 











HAWS DRINKING FAUCET COMPANY 
For Details Circle 46 on INQUIRY CARD 
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TOOLS, HAND (Cont.) 


GROOVE JOINT PLIER, 16” size, 
opens to 444”. Over-all length is 16 
inches and affords user excellent grip 
on large fittings and pipe unions in 
places difficult to reach. — Diamond 
Tool & Horseshoe Co. 

For Details Circle 310 on INQUIRY CARD 


THREE-PIECE CHISEL SET fea- 
tures drop-forged chisels with un- 
breakable amber handles packed in an 
inviting, durable plastic kit for stor- 
age and carrying. Retails for $3.30.— 
Fuller Tool Company, Inc. 

For Details Circle 311 on INQUIRY CARD 


MITEY-MITE DRILLING HAMMER 
features a one-piece head handle with 
vinyl-nylon cushion grip that absorbs 
shock. Is easy on the hands—non-slip, 
won't loosen.—Estwing Mfg. Co. 

For Details Circle 312 on INQUIRY CARD 


THE “SQUANGLE” is a “T” or L- 
shaped carpenter’s square that is two 
squares and two levels in one tool. 
It will square lumber accurately and 
it will measure level and plumb. — 
Squangle Corporation 


For Details Circle 313 on INQUIRY CARD 


LONG NOSE PLIER is designed to 
reach into confined places. The slen- 
der design makes this plier practical 
where others can’t reach, with knurled 
ends to grasp wire firmly.—Mathias 
Klein & Sons 


For Details Circle 172 on INQUIRY CARD 


BALDE TOOL KIT and allen hex 
driver set feature interchangeable 
blades and keys. Both kits are ideal 
for industrial use and service work. 
Individually boxed.— Vaco Products 
Company 


For Details Circle 314 on INQUIRY CARD 


HARDWARE WORLD 





CORNER 


AQUATIC ACCESSORIES 


WATER SAFETY BELT is designed 
for skiers and swimmers alike. New 
Kapok in heat sealed vinyl inserts 
and instant size adjustments are fea- 
tures of this lightweight belt. Priced 
from $3.25.—Red Head Brand Com- 
pany 
For Details Circle 346 on INQUIRY CARD 


“SWIM FUN BOARD” is ideal as a 
swim trainer, safety aid and junior 
surf rider for surf or pool. Made of 
new miracle foam plastic, it is de- 
signed with hydroplane fins for sta- 
bility —Aeroplastics Corp. 

For Details Circle 347 on INQUIRY CARD 
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POLYRAFT is designed for use as a 
beach mat or pool float. Folds handily 
into a small package when not in use 
and being lightweight, is easy to 
carry. Is puncture proof and durable. 
—Polyco, Incorporated 

For Details Circle 348 on INQUIRY CARD 


ARCHERY EQUIPMENT 


LAMINATED BOWS called Action- 
glas “Thunder” series offer power, 
improved cast, accuracy and long life 
to the archer. Made of hard maple 
cores and _  non-splitting fiberglas 
lamination.—Orchard Industries, Inc. 
For Details Circle 349 on INQUIRY CARD 


BADMINTON 


STEEL-SHAFT BADMINTON 
RACKET features non-slip perfo- 
rated leather grip, top-grade beech 
and ash wood laminated frame, and 
red and white duo-color braided ny- 
lon stringing.—Dunhill Sports, Ltd. 
For Details Circle 281 on INQUIRY CARD 


BINOCULARS 


CUSTOM BINOCULAR features a 
Mono-Unit design and a full field-of- 
view for eyeglass wearers which al- 
lows 124 percent more viewing area 
than other standard 7x, 35 mm.— 
D. P. Bushnell & Co., Inc. 

For Details Circle 350 on INQUIRY CARD 
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ELE 
to make every day 
A PROFIT DAY 


MONDAY (and every day) 
Sell VICTOR Animal Traps 


No. 330 Victor Conibear 
ror Beaver and Otter 
New, humane, body-gripping Victor Coni- 
beor trops kill quickly. Ideal for all types of 
sets. Available in 44%” ond 10” jaw size. 
Also a complete line of Victor leg-hold traps. 











TUESDAY (and every day) 


Sell VICTOR 
Mouse and 
Rat Traps 


Victor traps are quality- 
built, assure positive ac- 
tion. Mouse traps are 
packaged and priced to 
sell; available in colorful 
2-Pac and 4-Pac cartons 
and deor plastic bag. 
Only Victor offers a com- 
plete line of rodent traps. 








Twin -Poc 





WEDNESDAY (and every day) 


Sell 
VICTOR 
Duck Decoys 


So reolistic you'd swear they could fly. 
Victor offers a complete line including 
molded fiber, plastic, and wood. Regular and 
oversize models; 9 species. Also goose, 
crow and owl decoys. 











THURSDAY (and every day) 
re 


Sell OLD PAL 
Bait Buckets 


Tomerrow's designs today 
in metal and moided fiber 
buckets. A full range of 
styles and sizes. Also min- 
now traps, metal and fiber 
worm containers, metal and 
plastic fly and lure boxes 
and tackle kits. 





No. 34G10 
Minnow 
Tow Bucket 





FRIDAY (and every day) 


Sel TRUMP 
Garden Tools 


TRUMP offers a quality 
garden tool in every pop- 
vlar price range. From the 
heavy chrome-plated 

Estote line through the | artnand 


Trump Deluxe, Trump 800 
| series, and the Trump 700 series, you can't 


No. 212 








find a higher quality toel at a lower price. 





SATURDAY (and every day) 


Sell ’em all 


...and take your profits to the bank! 


Order these famous brands by 
name from your wholesaler. 





ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. © Pascagoula, Miss. 
Berkeley, Calif. ¢ Niagara Falls, Ontario 


For Details Circle 47 on INQUIRY CARD 
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BINOCULARS (Cont.) 


ALLIGATOR TYPE COVER binocu- 
lar provides the luxurious texture and 
color of the natural skin, but with far 
greater durability. The 7x, 35 cen- 
tral focus binocular comes with zip- 
per case.—Bausch & Lomb 

For Details Circle 351 on INQUIRY CARD 


CAMPING ACCESSORIES 


THE “RANGER” pakbag and frame 
combination makes an ideal pack bag 
for outdoor clubs, scouting troops, 
summer camp organizations, etc. 
Made of water-proofed Egyptian cot- 
ton duck.—Himalayan Pak Co., Ine. 
For Details Circle 352 on INQUIRY CARD 


FIREARMS 


HYAK DIVERTER when installed in 
a Coleman camp stove increases the 
heat of the end burners so that all 
burners cook equally well. It is easily 
installed and will last life of stove.— 
Shoff Fishing Tackle Co. 

For Details Circle 353 on INQUIRY CARD 


CLOTHING, SPORTS 


RANCHO COAT is highly styled and 
a natural for hunting, trap & skeet 
shooting, fishing, hiking, riding and 
many other outdoor activities. Made 
of lightweight poplin material.—The 
American Pad & Textile Co. 

For Details Circle 354 on INQUIRY CARD 


THE “PALOMINO” is a .22 caliber lever-action rifle, model 400, and is 
described by the factory as “the ultra-modern version of the glamorous lever- 
action Western rifle.” It is a hammerless, 20-shot repeater with tubular maga- 
zine, and is chambered for shorts, longs, and long rifle cartridges. The 400 has 
a grooved receiver for easy and quick scope mounting—O. F. Mossberg & 


Sons, Inc. 


For Details Circle 355 on INQUIRY CARD 
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FIREARMS (Cont.) 


REVOLVER WITH COLOR, the Sen- 
tinel Hi-Standard, features a hand 
grip in color—pink, turquoise or gold. 
A .22 caliber, it shoots .22 shorts, 
longs and long rifle shells —High 
Standard Manufacturing Company 
For Details Circle 356 on INQUIRY CARD 


FIREARMS ACCESSORIES 


SHOTSHELL RELOADING PRESS 
comes in 12, 16 and 20 gauge, and the 
standard 12- and 20-gauge die sets 
for reloading 3” magnum shells. 
Saves 50 percent or more on every 
round. Lyman Gun Sight Corp. 

For Details Circle 357 on INQUIRY CARD 


GUN CLEANING PACK contains 
everything necessary to keep weapons 
in perfect condition. Pack includes 
solvent, lubricating oil, gun grease, 
cleaning patches and gun cleaning 
guide——Frank A. Hoppe, Inc. 

For Details Circle 358 on INQUIRY CARD 
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FISHING EQUIPMENT 


“DOLLAR” nylon casting line at the 
15-pound test level is offered in three 
weights including 12 and 20-pound 
sizes. Has siliconized finish for extra 
casting distance. — Sunset Fishing 
Lines 

For Details Circle 269 on INQUIRY CARD 


OCEAN CITY REEL features a 
“Monogard” fluted spool engineered 
to resist pressure of nylon line build- 
up and distributes pressure of tightly 
wound line over more surface.—True 
Temper Corporation 

For Details Circle 374 on INQUIRY CARD 








J 
NYLONG SPADE SPIKE is a strong, 
lightweight fishing rod spike that is 
easy to use. Just push spike from 
tube end out and then simply twist 
spike into locking position. — The 
John Gliebe Co. 
For Details Circle 375 on INQUIRY CARD 


HIGH-IMPACT polystyrene tackle 
box is noiseless, corrosion and rust 
proof. Has permanent marbleized 
brown color molded into material. 
Very light and will not dent, buckle 
or rust.—Stratton & Terstegge Co. 
For Details Circle 376 on INQUIRY CARD 


THE MEISSELBACH “ABLETTE” 
fly reel is easily adapted to either 
right or left hand use and comes in 
two sizes—2%"” and 3%” spools. 
Also features chrome line guides.— 
Airex Corporation 

For Details Circle 359 on INQUIRY CARD 


TRIGGER-ACTION ROD HOLDER 
for stakeout fishing automatically 
sets hook when fish bite. Gives 
angler an extra pair of hands for 
stakeout fishing, ice fishing or sur- 
face trolling —Automatic Fish Rod 
Manufacturing 

For Details Circle 360 on INQUIRY CARD 
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Saker 


SILVE 


LAKE 


SASH CORDS 


SILVER LAKE 


The quality clothes lines 
and cords of many uses 


SILVER LAKE CO. 


Established 1858 Boston 10, Mass 
The first manufc 


lelgeinet 1° im. rd 
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FISHING EQUIPMENT (Cont.) 





| THE CHUMM SINKER is described 
| as the sure fire fish getter. Takes the 
place of all other dead sinkers. Re- 
leases a slick that attracts fish to the 
hook regardless of tide.—Carl D. 
Beetschen 

For Details Circle 361 on INQUIRY CARD 


FISHING KIT features the Abu- 
| matic “60” spincasting reel which 
| provides split-second drag control 
| right in the reel handle. Also in- 

cluded are lures and 100 yards of 

Platyl monafilament.— Garcia Cor- 

poration 

For Details Circle 362 on INQUIRY CARD 


| “FISH HOLDING AND SCALING 
BOARD” keeps slippery fish from 
sliding every which-way while clean- 
| ing. Steel clipboard powerjaw clamps 
his tail. Rubber tips on underside 
keep board firm.—Gardner’s 
For Details Circle 363 on INQUIRY CARD 


FOOTBALL, PLASTIC 


FUN FOOTBALL is a lightweight, 
polyethylene ball designed for play- 
ing touch football in confined areas. 
Forty circular holes limit flight of the 
official size ball. Bright yellow color. 
—Cosom Industries, Inc. 

For Details Circle 364 on INQUIRY CARD 


ICE SKATES 


MEN’S HOCKEY SKATE is made of 
two tone, black top grain elk tanned 
leather, with brown elk trim on tip 
and counter facing. Has full plaid 
lining and hollow ground Canadian 


tubes.—Boston Athletic Shoe Co. 
For Details Circle 365 on INC’RY CARD 


LUBRICANTS, SPORTING 
. on 


does Au Three 


JET-AER G-66 brand gun oil cleans, 
lubricates and preserves. One appli- 
cation cleans by removing all traces 
of rust, residue of gun powder, lead 
and fouling. Also enhances the blu- 
ing.—Jet-Aer Corp. 

For Details Circle 366 on INQUIRY CARD 
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LUBRICANTS, SPORTING (Cont.) 


REEL AND GUN OIL packaged in 
clear plastic squeeze-type vials may 
be used for motors, tools and a host 
of other lubrication applications 
around waterfront and with sports 
equipment.—Fiske Bros. Refining Co. 
For Details Circle 367 on INQUIRY CARD 


MOTOR LOCK 


“SEA CURE” is an automatic, self- 
latching locking device that locks 
motor in place to prevent loss over- 
board, and also from flying inboard. 
Installs on transom.—Woodyard Tool 
& Mfg. Co. 

For Details Circle 280 on INQUIRY CARD 


PAINT, MARINE 


VACHTING 


YACHTING FINISH enamel for 
hull, deck and topside provides pro- 
tection for exterior and interior sur- 
faces of all pleasure craft. With- 
stands water-soaking, salt water 
spray and sunlight.—The Glidden 
Company 
For Details Circle 368 on INQUIRY CARD 
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ROPE, WATER SKI 


WATER SKI TOW ROPE KIT is de- 
signed for the do-it-yourselfer. In- 
cludes instructions on preparing of- 
ficial single handle, double handle or 
combination tows. Very light in 
Weight.—Tubbs Cordage Company 
For Details Circle 369 on INQUIRY CARD 


RUBBER ADHESIVE 


DURO PLASTIC RUBBER in new 
tan color has many uses for hunters 
and anglers. Waterproofs hunting 
shoes, seals leaks in tents, sleeping 
bags, etc. Repairs anything made of 
rubber.—Woodhill Chemical Company 
For Details Circle 370 on INQUIRY CARD 


SAWS, GAME 


“SAWMASTER” is a_ lightweight 
meat saw with a 20” Swedish steel 
blade designed for use at the scene of 
a kill. Breaks down to fit into a 4” 
x 13” canvas carrying case.—Colum- 
bia Exporters, Inc. 

For Details Circle 371 on INQUIRY CARD 





AEROXON 
FLY RIBBONS 


With the Tack Attached 


SURE! SAFE! 
SANITARY! 


| Priced for 
i 


Increases sales wherever dis- 
played! New blue and yellow 
card with 5 Aeroxon Fly 
Ribbons in transparent plastic 
blister. 


Volume Sales 


Va 


and Profits 


p70, 
bat) 


Warehouse Stocks Carried 
in 10 Major Markets 
@ New York 
, @ Norfolk 


@ Chicago 

@ San Francisco 
@ Kansas City @ Los Angeles 
@ Dallas, Tex. © Minneapolis 
@ Portland, Ore. @ Denver, Colo. 


NATIONALLY ADVERTISED 


Complete Details and 
Prices Upon Request 


AEROXON SALES CO. 


9 East 38th St., New York 16, N. Y. 
For Details Circle 49 on INQUIRY CARD 


67 





SPORTS LITERATURE MODERN BOATING GUIDE 
SERIES includes six titles in two edi- 


tions each with six more to follow 
SALT WATER FISHING GUIDE in January 1960. Current titles in- 
fall ig a . ~ elude “Hank Bowman’s Guide To 
for California issued by True Temper : mss 
‘ : ; ; ‘ Buying Your Boat,” “Care And Re- 
Corporation provides important fish- - Cece 
‘ : - pair Of Your Inboard Engine, 
ing information. May be used as a Deh hie ” 
: : Guide To Equipping Your Boat, 
counter giveaway or a mail enclosure. “Using Your Boat For Fishing,” 
For Details Circle 341 on INQUIRY CARD ad & age , 
Tommy Bartlett’s Guide To Water 
Skiing,” and “Building Your Boat 
“CATALOG OF TERMINAL FISH- From Plans And Kits.” Series is 
ING TACKLE” issued by the Art published by the Chilton Company 
Wire and Stamping Company con- under the editorship of Bowman. Pa- 
tains illustrations of the firm’s safety perbound edition is priced at $1.95 
snaps, swivels, spinners, etc. and clothbound sells at $2.95. 
For Details Circle 340 on INQUIRY CARD For Details Circle 344 on INQUIRY CARD 





CABIN TENT is ideal for family va- 
cations. Has a sewed-in floor, five- 
foot high walls, plus a large screened 
area. Windows are equipped with 
storm curtains —H. Wenzel Tent & 
Duck Company 

For Details Circle 372 on INQUIRY CARD 


TRAPS, ANIMAL 





VICTOR CONIBEAR’ TRAP for 
beaver and otter is a double spring 
model with jaws 10” x 10”. Equipped 
with built-in safety setting device 
| and 19” chain and securing ring.— 
| Animal Trap Company of America 

| For Details Circle 373 on INQUIRY CARD 
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MORE COOLER for the money! 


The Horton Portable Water Cooler is in greater and greater de- 





, ; SPORTS 
mand. It’s packed with value. Check these features: Rugged, 
galvanized steel double wall * Standard dead air space or Heavy NEW PRODUCTS 


Duty Vermiculite insulation * Purolining, non-toxic inner coating CATALOG 


* Perfect fit lid * Original recessed spigot * Riveted, easy-grip 
handles * Rounded, sanitary inside bottom * Solid bottom sup- If you want further informa- 
port * Complete size range: 1% gal. thru 25 gal. © All sizes ten about any predact or prod- 
ucts listed, merely circle the 


available with stainless steel liner. 
numbers on the postcard facing 
page 64. Also use this reader 


" nore ve 
a eye wey Distributorships available. service card to get information 


WATER COOLERS Send for literature. about ee products and 
also free literature. 


HORTON EQUIPMENT CO. @ P.O, Box 2611 © Houston 1, Texas 
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Imported Housewares To 
Be Shown at Trade Fair 


Thousands of imported houseware 
items will be shown at the Chicago 
International Trade Fair, July 3-18 at 
Navy Pier Exhibition Hall. Among 
items to be displayed are Swedish 
stainless flatware; Italian and Ger- 
man sewing machines, Japanese cer- 
amics, potteries and lamps from 
Greece, Faema Italian coffee makers; 
English and German fine china, and 
other items from 65 nations. 

An estimated 150,000 buyers and 
businessmen from throughout the na- 
tion are expected to attend. Consumer 
and industrial products valued at 34 
million dollars will be displayed by 
3000 firms. 

In addition to exhibitors, national 
pavilions of 35 foreign governments 
will show household items made in 
their own countries. Included among 
these are Austria, Canada, Belgium, 
France, Finland, Israel, Japan, Po- 
land and the United Arab Republic. 


Tackle Jobbers Market 


SAN FRANCISCO—The Sixth An- 
nual Western Tackle Jobbers Market 
Week has been set for Aug. 22-26 at 
the Whitcomb Hotel here. The senior 
regional show is sponsored by the 144 
members of the Association of West- 
ern Fishing Tackle Manufacturers 
Representatives. 

The 1960 tackle lines will be pre- 
sented in sample room’ showings. 
Only fishing tackle and allied prod- 
ucts will be offered by tackle reps 
covering the 11 Western states. 
Jobber attendance will be by invita- 
tion only, and no dealers will attend. 


KORDITE BONUS WINNER 


RETAIL HARDWARE dealer Hal 
Stober (left) of Williams Hardware, 
Williams Calif., receives a $250 bonus 
check won in a Kordite freezer supply 
display contest. Presenting the check 
is Fred Frese (right) assistant sales 
manager of the Thompson - Diggs 
Company, Sacramento’ wholesaler, 
while housewares buyer for T-D, 
Charles Sorenson, looks on approving- 
ly. Kordite is represented in the Cali- 
fornia market by the Lee Arter Co. 
with offices in Los Angeles and San 
Francisco. 


JUNE 1959 


Good Attendance Expected 
For August Gift Shows 


SAN FRANCISCO—AIll the newest 
items that will be on the store shelves 
in early 1960 will be shown to buyers 
at the August Gift Shows in San 
Francisco, Portland, Seattle and 
Spokane. 

Successful beyond expectations was 
the concensus of both exhibitors and 
buyers to the Spring Gift Shows. 
Popularity of the San Francisco and 
Northwest Shows is attested to by 
the attendance of thousands of West- 
ern buyers, as well as an increasing 
number from the East. This response 
has every reason to be repeated in 
August, according to show manage- 
ment as economic conditions in the 
industry are still on the way up. 

At the close of each Spring Show 
many exhibitors request increased 
space for the August markets. 

A safe opinion of experts holds 
that in the next decade every Gift- 
ware plant in the U. S. will be pro- 
ducing items by methods and ma- 
terials not in existence today. 

Dates for the shows are as follows: 
San Francisco—August 2-5; Portland 
—August 9-12; Seattle—August 16- 
19; Spokane—August 23-25. 


Nat'l Hardware Show 
90 Percent Sold Out 


The National Hardware Show, 
Sept. 28-Oct. 2 at the New York 
Coliseum, is 90 percent sold out, it 
was announced by Frank Yeager, 
managing director. 

Yeager said the theme of the ’59 
show will be “See Tomorrow’s Prod- 
ucts Today At The National Hard- 
ware Show.” Some 40,000 buyers will 
be exposed to hardware products, 
merchandising, marketing and pro- 
motional plans during the five-day 
event. 

Yeager also called attention to the 
idea that the show was one place 
where the principals of America’s 
leading manufacturers can meet buy- 
ers and explain their products at a 
time when prices and production have 
been set for the coming year. 


AFTM Registration Up 


Advance registration for the Aug. 
2-7 Associated Fishing Tackle Manu- 
facturers exposition Sherman Hotel, 
Chicago, has surpassed last year’s 
total, according to show chairman 
Robert Mortensen. 

To mid-April, a total of 151 ex- 
hibitors in 214 booths. Last year a 
total of 139 exhibitors in 191 booths 
participated. Length of the show has 
been extended from four to five and 
one-half days. 


Synthetic Fabrics Rep 


PORTLAND, Ore. — The Paul E. 
Johnson Co. here has been appointed 
representative for Synthetic Fabrics, 
Inc., Springfield, Mass. The Johnson 
Company will cover Oregon and 
Washington. 








Salt-Spray 


SINE 


.. . that overcomes 
Sales Resistance 
that’s 


. . . the new wonder screening that 
defies corrosive effects of salt spray, 
smog and smoke. Made from an im- 
proved vinyl-clad aluminum wire. 


Tests by an impartial laboratory has 
proved VINALUME'’s superior re- 
sistance. Customers go for VINA- 
LUME’s lightness and easy handling, 
too. 


For Record Sales 
go all-out for OPAL! 


The OPAL line is the complete and 
straight-forward line. No confusing 
names to remember . . . no hokus- 
pokus . . . just Opal Aluminum, 
Opal Galvanized, Opal Bright or 
Antique Bronze, and Opal Vinalume. 
And you can be sure OPAL backs 
you up with carefully planned pro- 
motion. If your jobber can't give 
you full details, write to us NOW! 
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Record Barbecue-Equipment Volume 


. . . Registered Through Novel Direct Mail Program 
That Encouraged Store Visits 


Handy Hardware Company 
Denver, Colorado 


ENDING out thousands of invitations during 
the summer to local homeowners, and inviting 

them to drop in for a ham sandwich, a sample 
of barbecue chicken, etc., is the most logical 
means of selling barbecue equipment, according 
to Clay Brown, owner of Handy Hardware Com- 
pany, in Denver, 

Handy Hardware Company upped all sales 
records last year with barbecue equipment, out- 
selling all stores in a buying group to which the 
firm belongs. Barbecue grills, charcoal, electric 
spits, drip pans, asbestos gloves, skewers, all sold 
at just about the same pace, with an average sale 
of between $25 and $59.50. 

The secret of extracting maximum profits from 
barbecue equipment is made up of three points, 
according to Brown. The formula which he uses 
consists of: 

1. Extending the season to cover a long period 
of time, from early April until late Sep- 
tember. 

. Offering three lines of barbecue equipment, 
all in moderate price ranges, and backed up 
with complete accessories for each. 

3. A clever “gimmick” which will bring pro- 
spective barbecue equipment customers out 
of their way to visit the store. 

Handy Hardware Company has been using all 
three of these points for the last two seasons, 
and watched sales increase phenomenally the sec- 
ond year over the first. As the plan operates, 
the barbecue equipment season is gotten under- 
way around April 15, when 10,000 hand bills are 
distributed to as many homes in Denver’s better- 
income Park Hill area. Block by block, the entire 
northeastern corner of the city is covered, with 
a printed handbill illustrating each item in the 
barbecue equipment inventory, giving prices in 
each instance, and inviting prospective custom- 
ers to make use of lay away or time-payment 
plans early in the season. 

Next, a big, comprehensive display of barbecue 
equipment is built both in store and outside. 
Along the sidewalk in front of the store, is a 
complete display of all three lines of barbecue 
equipment handled. An important point is that 
with every grill, all accessories as shown, indi- 
vidually price tagged, so that the customer who 
is debating how much to put into outdoor cook- 
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ing equipment can figure the price exactly on 
the spot. 

The inside display is smaller, and built around 
a “permanent” grill which the store uses each 
year to actually barbecue hams, ribs, chickens, 
etc. A sign out in front of this display continu- 
ously informs when the next demonstration with 
free samples will be scheduled and invites cus- 
tomers to “‘watch for it.” 

The Colorado hardware store uses from six to 
eight actual barbecuing demonstrations during 
its long sales season, each based on a different 
type of barbecue flavor. A week prior to each 
event, which is usually on Saturday, handbills go 
out to a specific section of the sales territory, 
usually embracing around six square blocks, and 


(Continued on Page 72) 


GETTING CUSTOMERS into the store to look at barbe- 


cues and accessories helps Handy Hardware sell record 
volume. 
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Every Item 
Has a Chance 
in the Window 


Products Sell When They Are Displayed 
in Window as Discovered by Woman Who 


Has Made a Success Out of Hardware 
Business Which She Inherited 


Oakland, Calif. 
Grand Lake Hardware 


F you will make an attractive window display of 
your erchandise, selecting certain items one 
time, and others the next, you will find that your 
sale of this merchandise will increase as much as 
20 percent—and possibly much more, says Mrs. 
Ernest A. Doerfler, proprietor of Grand Lake 
Hardware, in Oakland, California. 
For example, a display of mail boxes, affixed to 
a rack and occupying the center location in the 
spacious windows of Doerfler’s store, showed a 
gain of 25 per cent in sales the first week. 
A display of pots and pans, featuring a double 
boiler and a tea kettle in Revereware, showed a 
similar gain within the same period. And several 


WOODEN WARE display in window of Grand Lake 
Hardware. Cookie jars shown sold out store’s stock first 
week of display. 
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MERCHANDISE SHOWN stimulated increase in sales 
during first week. Cookware went up 25 percent; house- 
hold paper jumped 50 percent. 


rolls of Con-tact paper, of attractive pattern and 
grouped to one side of the pots and pans display, 
registered an increase of 50 percent in sales. 

A display of wooden ware, with the various 
pieces attractively arranged on a large rack and 
featuring a cookie jar, brought a rush of sales. 
The stock of cookie jars on hand were sold within 
the first week of the display. 

All four of these displays appeared in the win- 
dow at the same time. Only one, the pots and pans, 
was offered as a special, with the price on each 
item being reduced, as much as $3. 

It has been Doerfler’s experience that it is 
seldom necessary to cut prices to make merchan- 
dise “move.” 

“We ran a special on the pots and pans,” she 
explained, “because we have a large stock and we 
wanted to give the customer an incentive to buy. 
Usually we just put the merchandise in the win- 
dow and it sells. Of course you must make an at- 
tractive display. You can’t clutter up your window. 
The items you are featuring must be so arranged 
that they will stand out, attract the attention of 
the passersby. 

“We keep our windows lighted till midnight, 
and we are on the same side of the street as a 
movie theater, which is about a block away. People 
passing by from the show in the evening, stop and 
look at our windows. We get a lot of our business 
that way. 

“The day after we put in our mail box display, 
we had several people stop in the next day and 
tell us they had no idea we had so many different 
kinds of boxes. And most of them bought. We’d 
had the boxes on display in the rear of the store. 
They moved all right, but usually it was only when 
someone asked for them. But when we put them in 
the window they moved rapidly. 

“It was the same with our Con-tact paper. We’ve 
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THIS WINDOW display of mail boxes brought a 25 per- 
cent increase in sales the first week. 


always had a good sale on this. But when we put 
in the window display our sales increased 50 per- 
cent. I had women come in and tell me they had 
seen the display the other evening when they had 
passed by from the show, and that they didn’t 
know we had so many pretty patterns. And they 
bought.” 

Doerfier says that most women don’t know how 
much paper they need, so she tells them to take 
the roll home and cut off what they want. And if 
they want the whole role, they can have it at a 10 
per cent reduction in price. 

“I’ve never had a customer bring a roll back,” 
she says. “They always find use for the paper.” 

Doerfler has been operating the store since 
1945. She took over when her husband died. “We 
had just a little store then,” she said. “And the 
landlord raised my rent. He wanted to get me out. 
He didn’t think I could run the business. So I 
gambled. I built a new store; 40x90 feet, with a 
vaulted ceiling so that I could put in a mezzanine, 
if necessary. You see, I was confident I could 
make a success of it. And I have done well. They 
say it’s a man’s business. But a woman can run 
it, if she likes it and will work.” 





(Continued from Page 70) 
inviting the home owner to come in for a free 
ham sandwich, a tasty barbecue grill, or a “piece 
of barbecued chicken” on the following Saturday. 
Mailed in this instance and easily addressed from 
a city index, the direct-mail piece doesn’t go into 
sales approach at all. Instead, it is simply an 


invitation, which, it has been found, carries a 
lot more weight than a more commercial bit of 
advertising would do. 

Response to the invitation is always tremen- 
dous, to the point that the barbecuing pit is busy 
from opening until closing time, preparing 
enough meat or poultry to meet the demand. 
Every customer, true to the store’s word, gets 
a tasty sample of the barbecue equipment pro- 
duced, and there is no “high pressure” applied. 
Brwn hires an expert to do the barbecuing and 
can thus produce the tangy flavor which will 
convince the suspected customer that the bar- 
becue equipment will do everything for which it 
is claimed. 

Sales have come easily in almost every bar- 
becue equipment bracket through this “soft sell” 
approach. Customers who have found a hospitable 
store, offering them a tasty snack, are pleased. 
The results are a lot more likely to decide in 
favor of buying a barbecue grill and three or 
four accessory items than those who see nothing 
but a “cold, uninteresting display,” according to 
Brown. 

An intetresting sidelight is the fact that while 
most of the barbecue equipment is offered at 
“budget prices” a deluxe electric spit, which fits 
all of the grills shown, has sold consistently at 
$18.88. Handy Hardware Company management 
has stubbornly resisted the impulse to make 
a price “leader” of the spit and has found it con- 
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sistently a popular fast-moving item at the full 
list price. Gift purchasing has a lot to do with 
this. At every opportunity, when customers come 
in search of gifts anytime between April and the 
end of September, they are asked whether the 
family concerned “does a lot of outdoor dining.” 
If the answer is yes, the chrome-plated, efficient 
spit is suggested, and its novelty as a gift makes 
a lot of extra sales. 

There is no such thing as an “average cost” 
for the six to eight such barbecue demonstration 
and sampling program during the sale season, 
Brown indicated. As many as a dozen chickens 
have been used up in a single day, for example, 
and as many as two entire hams. With a food 
store conveniently cooperating nearby and using 
plenty of taste fillips such as “liquid smoke” to 
add additional flavor, Handy Hardware Company 
counts every cent invested in this way as “the 
world’s best advertising.” 

The Denver hardware store keeps track of all 
customers who have shown interest in the bar- 
becue equipment demonstrated, and keeps after 
them, either by direct mail, personal suggestion 
in the store, or other factors. Inasmuch as the 
inventory contains primarily moderately priced 
barbecue grills and accessories, well within any 
customer’s reach, there is no difficulty in selling. 

“The trend toward outdoor eating wherever 
possible, as well as longer, milder summers has 
made the barbecue department one of our best,” 
Brown said. “Surprisingly, we have found that 
there are so many people who have large, com- 
fortable back yards, who, for some reason or 
another, have never gotten around to broiling 
steaks, barbecuing chicken, etc. Letting them 
sample the results right in the store is the quick- 
est way to get around this unfamiliarity.” 
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DYER NAMES McCUNE 
WESTERN, INC. 
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LETTERS AND NUMBERS as man- 
ufactured by Dyer Specialty Co. will 
be represented by McCune Western, 
Inc. Eddie Dyer, owner, Dyer Spe- 
cialty Co. (left) is showing display 
of the 144” and 3” sizes of the firm’s 
reflecting Scotchlite numbers and let- 
ters to R. J. “Bud” deRecat, vice pres- 
ident and sales manager of the repre- 
sentative firm. This is type of letter 
recommended by U. S. Steel Products 
Company in literature put in each of 
their mail boxes to help consumers 
comply with post office specifications. 
McCune Western, Inc. has headquar- 
ters at 51 Fremont, San Francisco 
and is headed by Roland McCune, 
president. There is a branch office in 
Los Angeles under the direction of 
James Conrad and another branch in 
Salt Lake City under the direction of 
Rex Russell. 


LePage's Honors Salesmen 


LOS ALTOS, Calif. — Ronald R. 
Medina, manager of LePage’s North 
Pacific Sales division, has been 
awarded the President’s Trophy, sym- 
bolic of outstanding sales achieve- 
ment, and nine salesmen have been 
honored as Division Salesmen of the 
year. The awards were announced by 
Robert J. Mortimer, president of the 
tapes and adhesives firm. 

Medina received the division man- 
ager award for making the greatest 
strides in organization, administra- 
tion and sales during the past year. 
He resides here. Other divisional 
salesmen of the year were Robert E. 
Bennett, San Mateo, Calif., North Pa- 
cific division, and Edwin P. Moldof, 
Los Angeles, Calif., South Pacific 
division. 


Westinghouse Distributor 


SALT LAKE CITY, Utah — The 
Standard Supply Company here has 
been named distributor for Westing- 
house portable appliances. Standard 
Supply will distribute Westinghouse 
electric housewares, bed covering, 
fans and heaters throughout Utah 
and parts of Idaho, Wyoming and 
Nevada. 
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O. N. Cochran Retires 


RENTON, Wash.—0O. N. (Oats) 
Cochran finished 34 years as a retail 
business man here on his 70th birth- 
day. He announced that he will now 
have time “to catch up on some fish- 
ing.” 

His son Tom has acquired the in- 
terest in the firms from his father. 
They include the Cochran hardware 
store, which will soon have a grand 
opening under the name Coast-To- 
Coast Stores, and the Cochran Build- 
ers’ Supply. The latter will be oper- 
ated under the old name for the 
present ‘with Marti Reggiardo con- 


‘tinuing as manager. 
The elder Cochran started a paint 


contracting business and sign shop 
here in 1909 and operated until 
1925. Some of the signs he painted 
are still in evidence on Renton 
streets. 

He is very active in civic and busi- 
ness affairs and in January the 
Chamber of Commerce honored him 


at its annual banquet for 35 years | 
of continuous membership and ser- | 


vice in the organization. He also 
served as Mayor of Renton from 
1935 to 19389. He was a member of 
the City Council and Commissioner 
for King County Commercial Water- 
way District #2. 

Tom has announced that the hard- 
ware store will be remodeled with 
new fixtures to keep in with the 
Coast-To-Coast setup. Tom is a mem- 
ber of the Kiwanis Club, Mayor’s 
Youth Guidance Commission, Boy 
Scout Council of America, Rear Com- 
modore of the Rainier Yacht Club, 
past president of the Renton Retail 
Merchants Association, 


merce, and a past member of the 
Mercer Island School Board. 
“I always liked kids,” Tom said, 


“played with them, gave them little | 


gifts at Christmas, birthdays, and 
other days. Now they are grown and 
coming back for merchandise. How 
little did I 


such a traffic rebound. I hope our 


business will never get so big that | 


I do not have time to go down on 
the floor and extend my apprecia- 
tion to our customers for their pa- 
tronage. For years one of my hobbies 
has been and still is, to call in the 
mothers who go by the store pushing 
the baby buggies with squeaking 
wheels and I oil and grease them. 
The mothers always say, ‘my hus- 
band would have done that, but he 
never seems to have time.’ Well that 
makes a grease monkey out of me.” 


Ideal Appoints S.M. 

The Ideal Fishing Float Company, 
Inc., Richmond, Va., announced the 
appointment of J. B. Jackson as sales 
manager. Jackson was_ previously 
sporting goods buyer for the last four 
years with Thalhimers department 
store in Richmond. 





Member of | 
the Board of the Chamber of Com- 


realize there would be | 


To help you 
ring up Sales! 


FREEWAY 
All-Purpose 
Brooms now 
rt aa: 


No other broom 
manufacturer offers 

a specific guarantee . . . and no 
broom is a genuine FREEWAY ® 
unless it carries the registered 
FREEWAY ® symbol. 


FREEWAY ® Duratex Plastic 
All-Purpose Brooms outlast con- 
ventional brooms 3 to 1... sweep 
cleaner wet or dry . . . are imper- 
vious to commonly used petro- 
leum and caustic products. Order 
your supply today in se/f-display- 
ing cartons that sell on sight. 


AMERICAN 
PUSH BROOM CO. 


114 Fern Street 
San Francisco » ORdway 3-8891 
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Graham 
Names 
Sporting 
Goods 
Manager 


Harry 
Gardner 


John H. Graham & Co., Inc., New 
York, N. Y., announces the appoint- 
ment of Harry Gardner as Manager, 
Sporting Goods Division. 

Harry comes in from Graham’s 
South Central Territory to take over 
from Vincent Turner who retired on 
January Ist after more than 32 years 
service. 


New AS&W General S.M. 


Boyd P. Doty, Jr., has been ap- 
pointed general sales manager for 
American Steel & Wire, a division of 
United States Steel Corporation, 
Cleveland, O. Doty replaces Howard 
B. Maguire who retired April 1 after 
almost 40 years of selling steel and 
its products throughout the country. 

Doty moves from his post of Cleve- 
land district sales manager for U. S. 
Steel where he served since February, 
1958. He began his steel sales career 
in 1934 with the old American Sheet 
and Tin Plate Co. of Cincinnati, O. 


Schlage Buys Peabody 


SAN FRANCISCO—Marron Kend- 
rick, president of the Schlage Lock 
Company, announced purchase of the 
Peabody Company, Inc. of Los An- 
geles, manufacturers of custom-made 
miscellaneous hardware and orna- 
mental lock trim. 

Kendrick said the Peabody organi- 
zation will continue operations from 
its plant at 5816 Hooper Avenue, Los 
Angeles, as a subsidiary of the 
Schlage Lock Company. 

Charles H. Maxey, vice president of 
Peabody, and its operating manager 
since 1948, will continue in that ca- 


pacity. Other corporate offices will be - 


held by Schlage executives. 

Peabody products will be marketed, 
Kendrick indicated, as an accessory 
to the Schlage line of locks, to 
broaden the lines now available for 
fine homes and commercial buildings. 


Controlled Distribution Started 
By Silex in So. Calif. 


LOS ANGELES — Silex Company 
has introduced a program of con- 
trolled distribution here as announced 
by Earl H. Barker, Pacific Coast 
Manager. The firm set up a limited 
number of full line distributors. 

Barker stated, “We feel that we 
are performing a better service for 
dealers as they can get any or all 
items in the Silex line from one pre- 
ferred source.” 





for year round caniaie. ie 


In summer or winter, spring or fall, no matter where you are — 
there’s always a demand for one or all of these high quality 
WRIGHT wire products. Order NOW from your wholesaler! 


—— 
. 


WRIGHTLINE NETTING — Reverse twist poultry netting — 


reinforcing wires, too. 


Scoco SINS cor 


et 
- 


wricut HEAVY NETTING — Continuous twist. 
wricut HARDWARE CLOTH — Woven, flat wire selvage 


and loop selvage. 


wricht WELDED FABRIC — smooth edge. 

wricut INSECT SCREENING — Aluminum, galvanized and bronze, 
wright INDUSTRIAL WIRE CLOTH — Ali metals and grades, 
wricht WIRE STRAND (Clotheslines )— Galvanized and 


aluminum connected coils, 


wricxt SOLID LINES AND WIRE — connected coils. 
wright FLOWER FENCE — Built-in stakes and plain top. 
wricet GUTTER GUARD — Keeps leaves out of house gutters. 


F. WRIGHT STEEL & WIRE COMPANY | 
Ke WORCESTER 3, MASSACHUSETTS 
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WATER FILTER GOES WEST 


CLEAN, CLEAR WATER comes out 
of the tap when this aqua pure water 
filter is on the water line, according 
to manufacturers, the Cuno Engineer- 
ing Corporation. Looking at the new 
display unit for the product is Cal 
Lewis (left) and Charles G. Putnam 
of the Charles G. Putnam Co. which 
has just been appointed to handle 
the line on the Pacific Coast. In the 
center is Robert Byrne, commercial 
sales division, who worked with the 
Putnam organization after appointing 
them to handle the product. Each 
aqua pure water filter is packaged in 
its own individual combination display 
packaging case. It practically drops 
into display position when open. The 
Cuno Engineering Corporation has 
been in the industrial business for 
more than 30 years manufacturing all 
types of filters for industry. 


Firm Opens Third Store 


RESEDA, Calif.—The third Holi- 
day Hardware Store in Southern 
Calif. was opened in April here in 
Tampa Park at Victory Blvd. and 
Tampa Avenue. 

Frank Redlich, general manager of 
the three stores, claims that this new 
store is one of America’s most beauti- 
ful hardware outlets. It has 16 de- 
partments. The store will continue 
the firm’s policy of offering a wide 
variety of quality of merchandise at 
prices to fit the homeowners budget. 

The other Holiday Stores are lo- 
cated in Dennis Park and Inglewood. 


DEVCON SALES PLANS 


THE WESTERN MARKET is being 
developed for Devcon by Richard 
Rouviere (at right) who is regional 
manager of the firm working in co- 
operation with their Western Sales 
Organization, Rueger Corporation. 
Seen with him looking over some of 
the company’s merchandising aids are 
Al Kuhn (left) and Jeff Rueger of the 
Rueger Corporation. 


HARDWARE WORLD 





NEWS 





CAL-DAK BUYS PLAS-TEX 





= 

JOINT ANNOUNCEMENT of the 
purchase ‘of Plas-Tex Corporation by 
the Cal-Dak Company was made by 
Lloyd C. Nelson (left), president of 
Cal-Dak, and Joseph M. Jayne, exec- 
utive vice president of Plas - Tex. 
“Plas-Tex will continue to operate 
as a completely separate company, 
the only change being in ownership,” 
Mr. Nelson stated. “Mr. Jayne will 
continue as executive vice president 
of the Plas-Tex Corporation.” Nelson 
becomes president of Plas-Tex in ad- 
dition to Cal-Dak and Jayne joins 
the Cal-Dak Board of Directors. Plas- 
Tex will continue to operate in its 
new 142,000 square foot Los Angeles 
factory, producing a wide line of 
Plolyethylene housewares products. 
The Cal-Dak Company operates four 
factories, located in Lancaster, Pa.; 
Chicago; Little Rock, Arkansas and 
Colton, Calif. It makes and markets 
TV tray tables, coffee tables, hostess 
carts, laundry carts, shopping carts, 
and many other homeware items. 


NCEB Elects Officers 


SAN FRANCISCO Stuart D. 
Paine, president of Thompson & 
Holmes, Ltd., was elected president 
of the Northern California Electrical 
Bureau for 1959 at a recent meeting 
held in the Bureau’s headquarters 
here. 

Others elected were vice president 
P. L. Henry, vice president, Leo J. 
Meyberg Co.; secretary—O. R. Doerr, 
vice president for sales, Pacific Gas 
& Electric Co.; treasurer — Henry 
Adams, general manager, Western 
Merchandise Mart; and chairman, ex- 
ecutive committee—John Ross, man- 
ager residential sales, Pacific Gas & 
Electric Co. 


Ideal SF Warehouse 


SAN FRANCISCO — The Ideal 
Fishing Float Company, Inc., Rich- 
mond, Va., announced the opening of 
a new warehouse here at 605 Third 
Street in a move to increase service 
to California and Northwest cus- 
tomers. 
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Proto 
Tool 
Names 
Sales V.P. 


Richard E. 
Reich 


LOS ANGELES—Richard E. Reich 
has been appointed vice president of 
sales, Proto Tool Company here. 
Reich has held the position of product 
sales manager for Proto Tool Com- 
pany since 1956. Before that he was 
assistant sales manager of Penens 
Tool Corporation. 


Record Exhibitors Set 
For NHMA Show 


A record 715 exhibitors will partic- 
ipate in the NHMA National House- 
wares Exhibit to be held July 13-17 
in Atlantic City Convention Hall, ac- 
cording to Dolph Zapfel, secretary of 
the NHMA. Last year 660 exhibitors 
displayed products in the July show. 

Zapfel also announced that the 
NHMaA is currently conducting a pre- 
show business survey to determine 
general business conditions experi- 
enced throughout the country by both 
manufacturers and buyers. The re- 
sults of this survey will be made 
available to the entire industry prior 
to the mid-year show. 

An advance registration card and 
pocket-size list of the 715 exhibitors 
were sent to almost 13,000 buyers, 
merchandise managers, and others 
throughout the country. 


Portiand Trade Fair 


PORTLAND, Ore.— The Interna- 
tional Trade Fair and the Oregon 
Centennial Exposition, the largest 
trade fair ever held outside of New 
York City, opens here June 10. More 
than six million visitors are expected 
to attend the event which runs through 
Sept. 17. 

Invitations have been mailed to 19,- 
000 prospective buyers in the 11 
Western states. The market will in- 
clude automotive accessories, clothing, 
hardware, novelties, toys, gifts, fur- 
niture, home furnishings, ceramics, 
china, glassware, sporting goods and 
a host of other products. 

During the first 10 days, morning 
hours will be restricted to buyers, 
with the public admitted in the after- 
noon. Invitations and further infor- 
mation may be obtained by writing 
Marge Alexander, International Trade 
Fair, Oregon Centennial Commission, 
Jackson Tower, Portland 5, Ore. 
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VICTOR 


HACK SAW 


BLADES 
BY REPUTATION, 
the better 
Hack Saw Blade 
BY SALES, 
a better 
profit producer 


Advertising presells your cus- 
tomers on the quality-made 
Victor Hack Saw Blade. Top 
performance re-sells them 
when they need a replacement. 
Every blade is the product of 
the best grades of alloy steel 
plus skilled workmanship that 
assures the purchaser of the ¥ 
best Hack Saw Blade he can 
buy...and at the right price. 


Special Flexible Blade 
Economy-priced blades for the average 
homeowner. 

Moly® High Speed Steel 
Long-life, outlasts standard high speed 
blades by 10 to 1. 





Victor Hack Saw Frames 


You get the correct blade tension every 
time, automatically. 





Two Colorful Display Cards 
Make your selling job easier by dis- 
playing these eye-catching, sales-build- 
ing displays where your customers can 
see — and buy. 


Display Card No. 166 holds 10 
“Molyfiex” blades, assorted. Display 
Card No. 45 holds 3 blade assortment 
of Special Flexible Blades. 





| 


FEE sc recitinm 


| Distributor for a supply of 
| NEW Metal Cutting Booklets 
| and Wall Charts. 


VICTGR ... 


VICTOR SAW WORKS 
MIDDLETOWN, N. Y., U.S.A. 
Makers of Hand and Power Hacksaw Blades, 
Frames, and Metal and Wood Cutting 
Band Saw Blades of every type and size. 
For Details Circle 54 on INQUIRY CARD 
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Sold Only Through 
Recognized Distributors 





JULY 
MERCHANDISING EVENTS 


JUL. 4-10 JUL. 11-17 JUL. 18-24 JUL. 25 - 31 














LIVE IT UP... OUTDOORS LET THE PLANTS LIVE IT UP 

Feature insecticides, plant foods, hose and 
sprinklers, ties, trellises, stakes, mowers and 
garden tools. 


Feature patio furniture, barbecues and sup- 
plies, buffet servers, picnic supplies, beverage 
sets, portable radios, outdoor lighting. 











| SUMMER NEEDS “et A 7 LIVE IT UP... WITH SUMMER FUN HOUSEWARES FOR CASUAL 
(Cont.) (~_g@ => Feature camping, picnic supplies, swimming LIVING 
<= a4 and water sports supplies, fishing gear, etc. Feature dinnerware, buffet 
| <r y wal, ware, carts, trays, glassware, 
etc. 
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EVERYBODY PROFITS MORE 
WHEN FLOATS ARE Keichert 


Guaranteed leak-proof, each 
one thoroughly tested to assure 
long service. 


COMING... 
IN JULY 


The Third Store Improvement Issue will present 





The 4" x 5" high-impact poly- pictures and stories about some of the recently 
styrene plastic is unaffected by 


the chemical content of eny woter. modernized stores and some new outstanding 


The solderless copper has the Western stores. New ideas on store operations 
exclusive seam-and-spud construc- 


tion for great strength. along with new equipment and merchandising on 


Sizes and shapes for every need. 


Oeitauled ad dnbectinntial, store operations along with many pages of new 


equipment and merchandising aids will make this 


Send for catalog and prices 

THE REICHERT FLOAT & MFG. CO. 

2248 Smead Ave. Toledo 6, Ohio 
For Details Circle 56 on INQUIRY CARD 


an issue to file for future reference. Watch for it! 
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Literature SCREW ANCHORS and JACK eae eon Reading, Pa. 
For Details Circle 58 on INQUIRY CARD 
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June 21-24 


June 22-26 


13-17 


13-17 


July 3 


Aug. 


16-19 


Bureau. 





SCHEDULE OF CONVENTIONS AND SHOWS 


ASSOCIATED POT & KETTLE CLUBS OF AMERICA 
CONVENTION, Harrison Hot Springs, British Columbia. 
(Art Dunson, 2516 East 134th St., Seattle, Wash.) 


WESTERN SUMMER MARKET, Merchandise Mart, San 
Francisco, Calif. (Henry Adams, Merchandise Mart, 1355 
Market St., San Francisco, Calif.) 


INTERNATIONAL TRADE FAIR, Navy Pier Exhibi- 
tion Hall, Chicago, Ill. (Chicago Association of Commerce 
and Industry, 30 West Monroe St., Chicago 3, Ill. Richard 
Revnes, managing director.) 


CHRISTMAS GIFT MARKET, Dallas Trade Mart, Dal- 
las, Texas (The Dallas Trade Mart, 2100 Stemmons Free- 
way, Dallas 7, Texas.) 


FURNITURE AND HOMEFURNISHINGS MARKET, 
Dallas Trade Mart and Dallas Homefurnishings Mart, 
Dallas, Texas. (The Dallas Trade Mart, 2100 Stemmons 
Freeway, Dallas 7, Texas.) 


NATIONAL HOUSEWARES EXHIBIT, Atlantic City 
Auditorium, Atlantic City, N. J. (National Housewares 
Mfrs. Assn., 1130 Merchandise Mart, Chicago, I1l., Dolph 
Zapfel.) 


NATIONAL RETAIL HARDWARE ASSOCIATION 
CONGRESS, Statler Hilton Hotel, Los Angeles. (National 
Retail Hardware Assn., Russell R. Mueller, 964 N. Penn- 
sylvania St., Indianapolis, Ind.) 


CALIFORNIA GIFT SHOW, Ambassador & Biltmore 
Hotels, Brack Shops and Merchandise Mart. (Trade Shows 
Ltd., 672 So. Lafayette Park Place, Los Angeles 57, Calif.) 


WESTERN GIFT & HOUSEWARES SHOW, Merchan- 
dise Mart, San Francisco, Calif. (Western Gift & House- 
wares Assn., Henry Adams, 1355 Market St., San Fran- 
cisco, Calif.) 


GIFT, CHINA, GLASS, JEWELRY, TOY, STATION- 
ERY & HOUSEWARES SHOW, Brooks Hall, Civic 
Center, San Francisco, Calif. (Kay Leber, Western Ex- 
hibitors Assn., 1855 Market St., San Francisco, Calif.) 


NATIONAL WHOLESALE SPORTING GOODS SHOW, 
Sheraton Hote!, Chicago, Ill. (Trade Association Shows, 
Room 923, 600 S. Michigan, Chicago, III.) 


THIRD ANNUAL AFTM FISHING TACKLE TRADE 
SHOW, Hotel Sherman, Chicago, Ill. (AFTM, 430 Bond 
Building, Washington, D. C., John M. Holmes.) 


PORTLAND GIFT SHOW, Public Auditorium and Plaza 
and Benson Hotels, Portland, Ore. (Kay Leber, WEA, 
1355 Market St., San Francisco, Calif). 


SEATTLE GIFT SHOW, Civic Auditorium, Olympic and 
New Washington Hotels, Seattle, Wash. (Kay Leber, 
WEA, 1355 Market St., San Francisco, Calif.) 


SIXTH ANNUAL WESTERN TACKLE JOBBERS MAR- 
KET WEEK, Whitcomb Hotel, San Francisco, Calif. 
(Thomas R. Rooney, director, Association of Western 
Fishing Tackle Manufacturers Representatives, 325 Pa- 
cific Ave., San Francisco 11, Calif.) 


For additional information about the conventions and shows listed above 
and others not listed in this issue, write to HARDWARE WORLD Service 
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Red Devil Took. 


Union, N. J., U.S.A. 
For Details Circle 59 on INQUIRY CARD 


PATENTED WATER BUBBLER 


@ WATERS DEEP — FAST 

@NO WASH — NO WASTE 

@ DURABLE ALUMINUM 

@ BUILT TO LAST 

@® NO MOVING PARTS 

@ GOOD STEADY SELLER 

@ PRICED RIGHT 

@ COLORFUL DISPLAY CARTON 


F < pc ix : 

@ NATIONAL CONSUMER 
ADVERTISING TO HELP YOU 

@ FREE SALES PROMOTION MATERIAL 

@ MARKET PROVEN 

@ GENEROUS DISCOUNTS 

@ SHIPPED PREPAID 

@ FOR FULL DETAILS WRITE 


Garden Products Division 


4961 E. 22nd ST. » TUCSON, ARIZ. 
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SMALL 


HARDWARE 
ITEMS 


cive you [3 (> 


EASY-T0-SELL 
PROFITS 


CUP HOOKS 


One-Piece Durable 


6 sizes ('/." to 1%") in Nickel and 
Brass, each 
packed 100 to = 
a box. %" size 
carded in 7 
popular colors 
= Nickel and 
hig Brass, 


' eeUTILITY HOOKS 


Handy self-screw all purpose hook in 
bright plated finishes. 2-to-a-card or 
in boxes of 50 





GRIES 
E-Z 





«3 GOAT HOOKS 


Lacquered Grass, Nickel, 
Chrome or Bright Iridite 
Finish in boxes of 25 with 
2 flat head steel screws 
per hook. 


em WING NUTS 


Bright rustproof finish . . . 
4 popular sizes . . . boxed 
in an attractive counter 
display. Also available in 


“ Qe? 100 to-o-bor Ina 
| %>_ LAP NUTS 


nee sanee of 
# 





Otay EET 
Sa ieetbe : 








thread 


Attractively finished and packed 
in a self-selling counter display 
assortment in 4 popular om. 
Also available in bulk or in 
boxes of 100 in all thread 
sizes. 





fed JOBBERS: Write now for prices and cata- 
og sheets on GRC's full line of money-making hord- 
av items, including DRAPERY RINGS, SCREEN & 
WINDOW HARDWARE, DRAIN COCK KEYS. 
DEALERS: See your jobber salesman for im- 


& 

| 

4 mediate delivery on 

| . 
i y fe. 


these and other GRC 
GRIES REPRODUCER CORP. 


hardware items. 
World's foremost producer of smal! die castings 
132 Beechwood Avenue, New Rochelle, N. Y. 
NEw Rochelle 3-8600 
For Details Circle 61 on INQUIRY CARD 
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INDEX TO ADVERTISERS 








(This index is published as a convenience and not as a part of the advertising contract. Every 
care is taken to index correctly and no allowance will be made for errors or failure to insert) 





Note: Figures in parentheses () refer 
to Inquiry Card Number which can be 
circled on inquiry card on page 64 


when desiring further information 
about advertisement. 
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American Push Broom Co. .........+++++ 73 
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Second Cover 


Atlantic Industrial Corp. ..........-..+++ 27 
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Bergman Tool Mfg. Co., Inc. ............ 61 
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National Housewares Manufacturers 
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FACTORY REPRESENTATIVE 
WANTED 

One of nation’s largest manufactur- 
ers of floor and rug maintenance 
equipment has several excellent ter- 
ritories open for representatives now 
contacting the hardware trade. Line 
includes popular, new “Velvet Touch” 
rental program. Enables hardware 
stores to obtain necessary equipment, 
merchandising material and supplies 
to offer their customers a complete 
“do it yourself” carpet and floor 
cleaning service on a profitable rental 
basis. Excellent commission arrange- 
ment. Write Advance Floor Machine 
Company, 4100 Washington Avenue, 
North, Minneapolis 12, Minnesota, at- 
tention: James C. Ferguson. 





HELP WANTED 
Manufacturer’s representatives 
wanted in all states for NEW LINE 
OF OUTDOOR TORCHES—Beauti- 
fully designed and packed—PRICED 
SO LOW you can’t believe it. Amer- 
ican made, quick delivery, unlimited 
productions. Write Hula Torch Com- 
pany, 21521 S. Norwalk Blvd., Hawai- 
ian Gardens, Calif. Att: Duke Maaloa. 





REPRESENTATIVE WANTED 
MANUFACTURERS’ REPRESEN- 
TATIVE WANTED BY OLD ES- 
TABLISHED MANUFACTURER OF 
ALUMINUM COOKING UTENSILS. 
Territories open: Texas and Okla- 
homa; Oregon and Washington; 
Northern California. State fully ter- 
ritory now covering. Address Box 
A-945, care HARDWARE WORLD, 
1355 Market St., San Francisco 3, 
Calif. 


Starrett LA Salesman 


LOS ANGELES—W. E. Gillis has 
been appointed salesman for the L. S. 
Starrett Company, Athol, Mass. Gillis 
will be located in the company’s 
branch here under J. E. Holcomb. 
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Announcements in this section are inserted at the rate of twenty 
cents per word, including address or box number, with a minimum 
charge of $5.00 per issue, payable in advance. Send copy to 1355 
Market Street, San Francisco 3, California. 








ITIES 


MANUFACTURERS AGENT 
WANTED 


Established agent calling on hard- 
ware wholesalers, industrial and mill 
supply, in Southern California. Agent 
in need of additional lines please con- 
tact Box A-944, care HARDWARE 
WORLD, 1355 Market St., San Fran- 
cisco 3, Calif. 





FOR SALE 
Western Auto Associate Store. Clean 
stock. Modern fixtures. Good lease. 
Stock about $17,500.00, fixtures $3,- 
500.00. Philip D. Morris, 7771 Broad- 
way, Lemon Grove, California. 





INTERIOR DECORATION HOME 


STUDY. Announcing new home study 
course in Interior Decoration. For 
professional or personal use. Fine 
field for men and women. Practical 
basic training. Approved supervised 
method. Low tuition. Easy payments. 
Free booklet. ADDRESS: Chicago 
School of Interior Decoration, 835 
Diversey Parkway, Dept. 551A, Chi- 
cago 14, Illinois. 





FOR SALE 

BUILDING MATERIALS — HARD- 
WARE — PAINT in ALASKA. Gross 
$90,000 to $100,000 annual—can be in- 
creased. No competition in building 
materials. Two large buildings with 
two large apartments. Down payment 
inventory at landed cost plus equip- 
ment, about $25,000. Excellent for 
man and wife. BANTA & SON, Cor- 
dova, Alaska. 





SALESMAN WANTED 


Hardware salesman wanted to sell 
our line of high quality handmade 
knives as side-line to the retail Hard- 
ware trade in Oregon, Washington, 
Idaho and Southern California. Harris 
Cutlery Company, Cedar Rapids, 
Iowa. 





HARDWARE CATALOGS 
Compiled— Prepared—Produced Spe- 
cialists in Hardware cataloging. 
Write, phone or wire for information 
CATALOG GROUP, 420 Market 
Street—San Francisco, Calif. 


Bay Area Home Show 


SAN FRANCISCO—The first an- 
nual Bay Area Home Show is sched- 
uled for Sept. 25-Oct. 4 at the Cow 
Palace here, it was announced by 
managing director James Logan, 1485 
Bayshore Blvd. 


Ben-Hur Mfg. Co. 
Names Western Distributor 


IDAHO FALLS, Idaho — Cleverly 
Furniture & Appliance here has been 
appointed distributor for the Ben-Hur 
Mfg. Co., Milwaukee, Wis. Cleverly 
will cover southern and eastern Idaho. 

Ben-Hur also named the B. K. 
Sweeny Co. of Denver, Colo., distrib- 
utors of the Ben-Hur freezers and 
combination freeze r-refrigerators. 
Sweeny will cover the Denver market 
which embraces Colorado and parts of 
Wyoming. 


Toledo Pipe S.M. 


The Toledo Pipe Threading Ma- 
chine Company, Toledo, Ohio, an- 
nounced the appointment of C. E. 
Hartsing as Western division sales 
manager. Hartsing has a background 
of 25 years of sales work for Toledo, 
much of it spent in the Western area. 


House & Garden Show 


LOS ANGELES—New dates and a 
new location for the 7th Annual Do- 
It-Yourself House & Garden Show 
have been announced. The 1959 ex- 
position is scheduled for Aug. 6-16 
here in the Memorial Sports Arena. 


Vichek Plastic S.M. 


Granville H. Shirley has been ap- 
pointed plastics division sales mana- 
ger of The Vichek Tool Co., Cleve- 
land, Ohio. Shirley previously was 
with VanDorn Iron Works Co., and 
Diamond Alkali Co., Cleveland. 


IN MEMORIAM 


JESS M. LEFEBVRE 


REDDING, Calif. — Jess M. Le- 
Febvre, 70, owner of J. J. LeFebvre 
and Son Hardware and the LeFebvre 
Supply Company, died here April 15. 

The hardware store was established 
in 1890 by his father, Joseph J. 
LeFebvre and was the oldest hard- 
ware store here. It was begun as a 
tinning, plumbing and sheet metal 
works. 

Although LeFebvre worked as an 
apprentice at the store while he was 
still in school, he did not join his 
father as a business partner until he 
was 23. 


GEORGE M. BUDOLPH 

SAN FRANCISCO—George Martin 
Budolph, 56, owner of a hardware 
store in Baywood Park, Calif., died 
here March 13 at the Stanford Lane 
hospital. 

Budolph, a native of Denver, Colo., 
was a mail carrier in San Fernando 
and operated a restaurant prior to 
entering the hardware business. 
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ASK YOUR JOBBER, IF HE IS NOT SUPPLIED, WRITE 


DOMES OF SILENCE, Division of ROBERT E. MILLER & CO., INC. 35 Peart st., New York 4, N. Y. 
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A Complete Line of 


2G oP ORT CARS 


“ROCCO 


FROM $39.95 TO $489.95 


Rocco Products has world wide distribution and advantage 
of years of experience in the small motor vehicle field. 
Write today for dealer kit which includes “*How to 

Start a Club’’—letter to police dept., dealer 

decals, newspaper mats and windoy 

Streamers and your closest 

distributor’s name. 


the famous RN300 / _. : : ; There is PROFIT in 
ROYAL NORSEMAN | the Royal Norseman 


° ; \ : Line of Cars 
USHMODE < = | for 

' Hard Line 

Dealers 








The Royal a, 


or concession car 








Fiber Glass Bodies 
for the Royal Norseman 


THE ROYAL NORSEMAN kit starting at $39.95 is famous 

as the original kit in the business. Has new advanced design in 

Steering and axle construction. Over thirty-five thousand of 

these cars were built last year. Rugged all steel construction. 

New $19.95 motor mount kit now available. Complete units 

as low as 

THE ROYAL “250, completely assembled Quartet Midget 

with fiberglass molded body, nerfing bars, guards, choice ot The All N 
motors: Briggs, Clinton and Continental to Quarter Midget e ~ 
specifications. May be used as concession car. Complete \ i YK. 
THE NORSE K-2, kart type car of all steel, welded frame orse 
114” steel tubing completely assembled and painted. Moto 

mount and drive mechanisms, foot controls for brake and gas, 

pneumatic tires and bali bearing wheels. Without motor, 

retail price 

Your choice of motors available. Also available soon, saa 

trailer kit for carrying cars. 


There is a 


ROYAL NORSEMAN 


DISTRIBUTOR CLOSE TO YOU * «+ «© WRITE TODAY FOR INFORMATION 
ROCCO PRODUCTS, INC.  winnearous oo ominnesora 
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89c Retail 








No. 1517 
$1.69 Retail 


The BIG SEASON for these BIG SELLERS is just ahead 
... Vacation time! Millions of children riding their bikes 

to swimming pools, picnics and other vacation time activities 
will want Master protection. Check your stock now... 
order from your wholesaler. Master’s complete line 

lets you meet any need... any price! 


WES BeUITTa 


Nationally advertised in Life, Look, Saturday Evening Post, This Week, 
Time, Argosy, American Weekly, Outdoor Life, Sports Afield, Popular 
Mechanics, Popular Science, Farm Journal, Boys’ Life, American Girl. 


Master Jock Company, Milwaukee 45,Wis. © “Wovldé Largest Padlock Monufastinors 
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